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Headlining Lone Star Cadillac’s-1961 line is this sparkling new 
shorter addition to the De Ville Series. 


The new 1961 Lone Star Cadillac TOWN SEDAN is a magnificent example of 

Cadillac craftsmanship at its finest. Differing only in over-all body length, it features all of 
the unequaled qualities so famous with these other eleven Lone Star Cadillacs 

for 1961... Sixty-Two Coupe / Six Window Sixty-Two Coupe / Four Window Sixty-Two 
Sedan / Fleetwood Sixty Special Sedan / Sixty-Two Convertible / Coupe De Ville / 

Six Window Sedan De Ville / Four Window Sedan De Ville / Eldorado Biarritz / 


Fleetwood Seventy-Five Sedan / Fleetwood Limousine 


LONE STAR | Aatlloc? COMPANY 


2301-53 ROSS AVENUE «+ Ri 2-7222 + DALLAS, TEXAS 
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BEACONS FOR BUSINESS... 


Here’s how the creative engineering of McAx meets the 
challenge of off-street locations ... with these dramatic and 
colorful revolving displays of illuminated plexiglas. Bright 
and beckoning, they invite the look... the stop... the buy! 
No matter what your need in the “attention” field — for 
set-back main building, close competitors or small space — 


there is a McAx display idea for your business. 
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CORPORATION 


°* ENGINEERS 
¢* DESIGNERS 
®* MANUFACTURERS 





628 THIRD AVE., DALLAS 








‘“‘Most of our clients 
have been with us 
either since they 
have been vn business, 
or ever since we 
have been rn business.”’ 


Need we say more? Few advertising agencies any- 
where have maintained such steadfast relation- 
ships with 30 major clients. 


Some folks call us lucky. We are. But our clients 
are more apt to emphasize our year after year 
record for advertising that consistently sells their 
products and services. 

And we would point to the superb group of people 
who create these award-winning communications: 
the writers, artists, television, marketing and 
media specialists we’ve collected from all over the 
land. 


Give us a call and let us show you what imagina- 
tive, selling advertising can do for your business. 


DON L. BAXTER, INC. 


Advertising, Marketing, Public Relations 
Corrigan Tower Building, Fifth Floor 
Dallas 1, Texas Riverside 7-4854 
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Complete Contents on Page 13 


The graphic arts in Dallas provide the 
theme for this month’s issue. While only 
one of the many rapidly expanding phases 
of the Dallas economy, graphic arts means 
much to the city. Articles in this issue of 
DALLAS point up this growth and its 
significance. 

ve 

Dallas has become the regional manage- 
ment center for Federal activities in the 
Southwest. The story of the developments 
which brought this about and a descrip- 
tion of the Federal Community in Dallas 
today are included in an article in this 
month’s issue. 

» 

Discussion on the current state of the 
economy, now being heard on all levels, 
prompted the Dallas Chamber of Com- 
merce to take a special look at the Dallas 
economy. Using economic indicators nor- 
mally measured at only mid-year and 
year’s-end, the Chamber has prepared a 
special “Interim Report on The Dallas 
Economy” for DALLAS. 


Advertising Week in Dallas is described 
in two articles in this issue. Coinciding 
with the graphic arts theme, these arti- 
cles provide an inside look at the activities 


of an important Dallas industry. 
» 


On the cover is a photograph from the 
Downtown Dallas advertising campaign 
depicting the. growing Dallas market. 
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Volume 40 . Number 3 


DALLAS is published monthly by the Dallas Cham- 
ber of Commerce, Dallas 1, Texas. Second-class post- 
age paid at Dallas, Texas. Subscription $5 a year 
outside Metropolitan Dallas. 
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Going for Grand Champion Beef at the... 





CAT TLEMENS 





STEAK HOUSE 


LIVEOAK AT HARWOOD IN DOWNTOWN DALLAS 


meee 


A big favorite of Dallas Conventions and other gatherings, CATTLEMEN'S is ideally located between the Sheraton and Statler- 
Hilton Hotels in downtown Dallas. Its colorful Hostesses wearing cowboy western clothes with boots, spurs and carrying six-shooters, 
add much color and atmosphere, along with its 31 attractive waitresses, to your dining comfort. Lower left: The Branding Room, 
showing one of its two charcoal chimney broilers in its dining room with the 50-foot Lobby in the background. Lower right: 
The Sirloin Room, showing its two chimney charcoal steak broilers and steak display cases together with photographic murals 
of the Grand Champion Cattle of the State Fair of Texas. Phone Riverside 7-9131 for reservations, good food at reasonable 
prices, and excellent service, where your patronage is appreciated 
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see ahead urith 


SOUTHLAND 
LIFE 


Southland Life Insurance Company is one of America’s 
great and growing companies —in the top 3% of all life 
insurance companies in the nation. Southland Life has 
grown and continues to grow with vigor because it has 
planned wisely and built solidly. It now has more than 
$250,000,000 in assets — over half a million policyowners 
throughout our country —and over $1,450,000,000 insur- 
ance in force. 


Many of Southland Life’s policyowners are neighbors and 
friends of yours. They are the kind of thinking, planning- 
ahead people who are helping spark the dynamic growth of 
your area. The Southland Life representative in your town 
is a dedicated citizen and good neighbor, too. Why not call 
him in for a conference — let him show you how you can see 
ahead to a confident future — with Southland Life. 


Face Your Future with Confidence 


Southland < Life 
‘Insurance 


LIFE e ACCIDENT e HEALTH e HOSPITALIZATION e GROUP 
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HOME OFFICE 
SOUTHLAND CENTER @ DALLAS 
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QPay 


AIRLINE PASSENGERS ASSOCIATION 





AMERICAN LIFE INSURANCE CO. 


BANK OF SERVICES & TRUSTS 





CONFESSION CONTROVERSY 


Gp EAST TEXAS MOTOR FREIGHT 


ED DAUGHERTY GENERAL TIRE SERVICE 


Gurie- pLastics ax toma 


INDUSTRIES, INC. ZS MACATEE, 


- CATEE 
INC. [FS] McALLISTER MERCURY- 
COMET, INC. NATIONAL BANK OF 


Ny? 
COMMERCE & yy) OFFICERS 


BENEFIT ASSOCIATION © SUCCESS TROY 


POST ENTERPRISES fe” TEXAS 
FOUNDRIES, INC. YOUNG AMERICA 
SPEAKS 


. KNOWN 
by the 
company 
we 
keep... 


eA THE JACK WYATT CO. 
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o keep pace with our 56.99 per- 
cent Dallas population increase in the 
last ten years, we are now ahead of 
schedule with a five-year improvement 


program. 


100 percent of our more than 2100 
panels now have silver trims de- 
signed by Raymond Lowey. 


60 percent of our illuminated panels 
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are equipped with fluorescent light- 
ing fixtures. 


Equally important to appearance is 
the maintenance we provide after 
posting. Result: maximum attention 
value for your sales messages in fast- 


growing Dallas. 


MIDDLETON, INC. 


Outdoor Advertising Posters 
3505 Turtle Creek Blvd. Box 6624 
Dallas 19, Texas 


the ENNIS MAN 




















.. your business 
forms counselor 





fi 





Snap-A-Part 
Unit Sets There is a definite difference between the Ennis Man and the 
Registers and 
Register Forms 
Continuous for you. Hell help you merchandise your best (or slowest) 
Tabulating Forms 


ordinary “salesman.” He’s a problem solver and profit maker 


sellers..be sure you have current profit items..that your 


Tab Cards 
Salesbooks stocks are complete. There is a difference in Ennis forms, too. . 
Manifold Books a difference in quality and performance that comes from over 
heck ; : — 
Guest Checks 50 years of manufacturing experience. Ennis is your most com- 
Tags 


Carbone and Ribbons plete source for business forms — automated, everyday, stock or 





custom. Ennis sells only through dealers, never competes. Look 


to the ENNIS MAN for real help, make full use of his services. 


FACTORIES: ENNIS, TEX. e CHATHAM, VA. ¢ PASO ROBLES, CALIF. WAREHOUSES: BIRMINGHAM ¢ HOUSTON « ST. LOUIS 





BUSINESS | 
FORMS, INC.” 
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If your layout 













ealls for a 


DUO -TONE 


Whether it’s for 


LETTERPRESS 


or 


OFFSET 


printing 





Blanks can 


prepare the plates for LAN K | 
1315 YOUNG STREET . Riverside 1-3905 


3 RO C c 7 S 25 ' “The Southwest's Most Complete Engravers” 


*,.. and the same holds true for four-color plates, three-color, and black only 





Engraving Company 











Established 


1852 cou 


Real Estate Investments 


Padgitt Bros. 


1809 compan 


Leather Goods — 
Wholesale and Retail 


079 Huey & Philp 


Company 
Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


1874 wc. 


W. C. (Dub) Miller 


Real Estate and Insurance 
187 4 Binyon-0’Keefe 
Warehouse Co. 


“Moving, Household Goods, and 
Commercial Warehousing” 
Trezevant & 


18/0 coer 


Insurance Managers 


1885 Mosher Steel 


Company 
Structural Reinforcing 


Steel and Machinery Repairs 
1889 Austin Brothers 
Steel Co. 


Steel for Structures of Every Kind 
The Egan 


1892 Company 
Printing, Lithographing, and 
Embossed Labels 
| 6g Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 


1995 Rudolph’s Mkt. & 


Sausage Fac., Inc. 
Quality Meats 
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PROFUSION of pioneers in the Dallas graphic arts industry show 

up in the above 1904 photograph loaned by Albert Walraven Jr. 
from their family album. Included are J. T. (6) and W. H. (8) 
Walraven, founders of Walraven Brothers. Others are Robert Wilmans, 
Sr. (1), Clayton West (3) of West-Cullum Paper, forerunner of Olmsted- 
Kirk, Mr. O’Connor (4) of Scarf & O’Connor Paper forerunner of 
West-Cullum. Col. Holland (9) founder of Holland’s and Farm & Ranch, 
Henry Dorsey, Sr. (10) and Marcus Exline (12) father of Lobdell Exline 
of Exline-Lowdon. The Walraven Brothers Bindery started in 1903 
on Jackson Street. The Brothers had come from Nashville. John T. 
later left the partnership and the family business continued under 
William and his sons. In 1909 the firm moved to a site on Commerce 
Street now occupied by the Dallas Power & Light Co. In 1920, the firm 
moved to its present location at 1509 Munger Avenue. Today, Walraven 
Brothers Inc. is headed by Albert Walraven, Jr., third generation, who 
was elected president in 1948. It operates throughout Texas and Okla- 
homa specializing in commercial printing, both letterpress and offset, 
with an ever-increasing growth in its original purpose, the manufacture 
of County Record Books and all types of loose leaf binders. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends” 
by thousands of satisfied customers in the Dallas Southwest. 









Established 


1899 seay & Halt 


All Lines of Insurance 


190 The Murray Co. 


of Texas, Inc. 

Carver Cotton Gin Division 1807 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 


14 First Texas Phar- 
, maceuticals, Inc. 
In Dallas Since 1903 
140) Hunter-Hayes 
Elevator Co. 
Passenger, Freight and Home 
Elevators 


Walraven Bros., 


190 Inc. 
Printing, Lithography 
Loose Leaf Binders 
190) Republic Insurance 
Company 
Writing Fire, Tornado, Allied Lines, 


Inland Marine, and Automobile 
Insurance 


1904 Burton & Wilkin 


“Insurance Experience that Serves” 


1906 Hesse Envelope 


Company 


Manufacturers of Envelopes 


and File Folders 
10 
Graham-Brown 
Shoe Company 
1912 Supply Company 
Stationers — Office Outfitters 


Manufacturing 
19] Koch & Fowler 


Moser Co. 
Industrial and Commercial 
Wholesalers 

and Grafe, Inc. 


Realtors 
Leases and Sales 
Stewart Office 
Consulting Engineers 
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This man's “YES” helps Your business grow! 


This is a businessman’s banker. Experienced, informed—and backed up by the 





First’s many resources—he can say “‘yes’’ to most of your banking needs. Fast 


L 
) 


IN DALLAS a man from the First, yourself. Let him work with you. See how 


credit information? Yes. The First’s Credit Department can check 
a rating while the merchant is on the phone. Growth lending to 


small business? Yes. The First’s Small Business Department works 





to make bank credit available and useful to business. This is just 


one of many men serving Dallas business from the First. Talk to 





your business responds to alert, aggressive banking support. 


FIRST NATIONAL BANK IN DALLAS 


GIVE US AN OPPORTUNITY TO SAY YES / MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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DALE MILLER’S 


WASHINGTON ey 


Kennedy and Congress 


At the annual stag dinner of the White 
House Correspondents Association re- 
cently the guest of honor was the Presi- 
dent of the United States, and at an 
appropriate time during the program he 
was presented with two lanterns, fabri- 
cated in Massachusetts, which were exact 
replicas of the pair which hung on the 
steeple of the old North Church and which 
dispatched Paul Revere on his historic 
ride. The President rose to accept them, 
and convulsed his large audience with the 
wry comment: “The Vice President and I 
will hang them at the White House—one if 
by Judge Smith, and two if by Charlie 
Halleck.” 

His paraphrase of the one-if-by-land- 
and-two-if-by-sea warning which alerted 
the colonists to the direction of attack was 
a subtle reference to his own political 


beleaguerment, and the symbolism was by . 


no means lost on the gentlemen of the 
press. The Judge Smith to whom he re- 
ferred is the crusty old conservative from 
Virginia, who as Chairman of the potent 
Rules Committee of the House fought 
bitterly against the efforts of Administra- 
tion forces to increase the committee 
membership and thus dilute its conserva- 
tive strength; and Mr. Halleck, of course, 
is the Congressman from Indiana who 
serves as the rallying point of Republican 
opposition as Minority Leader of the 
House. 

Messrs. Smith and Halleck thus sym- 
bolize much of the opposition to the Pres- 
ident’s program, Mr. Smith representing 
the Southern Democrats and Mr. Halleck 
the Republicans; but the trouble with Mr. 
Kennedy’s lanterns is that they do not 
offer enough combinations to meet most 
contingencies. While just one will denote 
Mr. Smith, and both will signify Mr. Hal- 
leck, no provision appears to have been 
made to identify attacks which are 
launched from both directions at once, a 
condition which will likely occur more 
often than not. 

Most of this is conjectural, to be sure, 
inasmuch as the new session has pro- 
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ceeded at the leisurely pace which is char- 
acteristic of those years in which a new 
President is inaugurated and a new Con- 
gress organized, and few divisive issues 
have had to be met head-on. One was 
enough, however, to have ignited both of 
the lanterns at the White House, and then 
some. The Rules Committee struggle, 
eventually decided by a vote of 217 to 
212, foretold the probable strength of the 
coalition which could be brought to bear 
against certain Administration proposals 
in the months ahead, and it revealed, too, 
the intensity of feeling which can be 
aroused by ideological issues. To what ex- 
tent such crises will be confronted as the 
session wears on, only time will determine, 
but rarely has a line of demarcation be- 
tween political schools of thought been so 
sharply drawn on a single issue. 

The early weeks-of the Kennedy Ad- 
ministration have proved intensely inter- 
esting to those of us in Washington, for a 
number of reasons. To begin with, and 
irrespective of personalities and partisan- 
ship, it has exhibited a youthful exu- 
berance and vitality which had not been 
too familiar to the somewhat jaded politi- 
cal atmosphere of this Capital city. Its 
verve is somewhat new to Washington 
experience, and, being new, is refreshing, 
whatever else may be said of the practical 
considerations toward which its enthusi- 
asms are directed. The young President 
himself has proved to be gregarious and 
almost ubiquitous, popping in and out of 
parties and offices at the slightest provo- 
cation. And this behavior was unexpected, 
since as a Senator he could never have 
been described as a social extrovert. 

The bouncy performance at one end of 
Pennsylvania Avenue hes provided an in- 
teresting contrast to the leisurely pace in 
evidence at the other, and since political 
activities both at the White House and on 
Capitol Hill are regularly projected before 
the people the composite picture is con- 
fusing. How rapidly the Kennedy program 
is moving ahead thus depends primarily 


on the direction in which you are looking. 
If your attention is focused on one end of 
the Avenue you get the impression of 
speed and drive, but if it is concentrated 
on the other you behold a tableau of 
studied deliberation. Taking both situa- 
tions into equal account, therefore, the 
Kennedy Administration can perhaps best 
be described as a star performer warming 
up spectacularly on the sidelines, but not 
yet getting into the game. 

The contrast between the attitudes of 
the White House and Capitol Hill is espe- 
cially noticeable this year because of the 
Administration’s youthfulness and the 
freshness of its approach, but it is always 
apparent in a change of government. The 
answer no doubt lies in the fact that an 
Administration is susceptible to a com- 
plete change every four years, while Con- 
gress is in effect a continuing body, with 
holdover members always outnumbering 
the new-comers among them. Thus the 
crusading spirit of the new is forever in 
subtle conflict with the traditional re- 
straints of the old, and areas of accommo- 
dation must ceaselessly be sought. It goes 
without saying that these contrasts are 
more apparent during years of divided 





The new regime: Verve and vital- 
ity at White House contrast with 


a leisurely pace on Capitol Hill. 





government, but even when both the 
executive and legislative branches are 
controlled by the same political party their 
disparate characteristics engender a cer- 
tain amount of discord. 

Whatever may be his own reaction to 
the progress of his program during his first 
few weeks in office, Mr. Kennedy is at 
least learning early that the appetite of the 
extremists in politics is insatiable. At the 
very time he was lighting his lanterns to 
guard against the assaults on his right, 
some erstwhile political friends were 
building some fires of their own on his 
left. A high official of the AFL-CIO casti- 
gated him in a speech for dragging his feet 
on a liberal program, and a stentorian 
leader of the NAACP reviled him for the 
Same reason and with emphasis. So, Mr. 
Kennedy, at the outset of his presidential 
career, has achieved the distinction of 
being too liberal for the conservatives and 
too conservative for the liberals. Remain- 
ing, then, is a vast middleground on which 
he has the opportunity to build. 
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As the world grows smaller in this jet age, greater knowledge of business 
conditions abroad and more rapid availability of accurate data on foreign- 
based companies are essential to the American business man. 

Republic's International Department can help you and your customers in 
this complex area. Our knowledge and experience, reinforced by personal 
meetings with our overseas correspondents here and abroad, are at your 
service. 


Call on us... we are here to serve you. 





REPUBLIC NATIONAL BAN K 
OF DALLAS 





, . 
i to Businessmen everywhere 


CAPITAL AND SURPLUS $105,000,000 * LARGEST IN THE SOUTH *® MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Shows Growth Is Continuing 








An Interim Report on the Dallas Economy 


In the face of continued comment, on both local 
and national levels, on the state of today’s economy, 
a special “Interim Report’’ has been prepared by the 


Dallas Chamber of Commerce. 


Using complete data available for the most recent 
three months (November and December, 1960, and 
December, 1961), economic indicators regulariy meas- 


ured by the Dallas Chamber were compared with the 


INDICATOR 
Bank Clearings ($000) 





Bank Debits ($000) 

Air Mail Originated (pounds) 

Postal Receipts . 

Air Express Shipments Dispatched 

Air Express Shipments Received 

Railway Express Shipments Handled 
Railway Cars Unloaded 

Total Consumption of Electricity (KWH) 
Industrial Consumption of Electricity (KWH) 


Total Consumption of Natural Gas (000’s fu ft.) . 


‘Residential Building Contract Awards . 


‘Non-Residential Building Contract Awards 





‘Dwelling Units Authorized by Building Permits . 
Deeds of Trust Filed 


Dollar Value Building Permits 


lData are for Oct.-Nov.-Dec. period 


All data for Dallas and its four “island” cities, Cockrell Hill, 


Industrial Consumption of Natural Gas (000’s cu. ft.) . 


same three months of the previous year. Of the 17 
indicators, 10 showed increases. These included the 
important categories of bank debits, building contract 


awards and dollar-value building permits. 


While a detailed interpretation of such limited data 
would be inaccurate, it is obvious that the growth of 
Dallas is continuing and that the area continues to be 


one of America’s great growth markets. 


Nov.-Dec.-Jan. Nov.-Dec.-Jan. %o 
1960-1961 1959-1960 Change 
.$ 7,339,331 $ 7,230,715 1.5 
. $ 9,686,499 $ 9,022,967 7.4 
518,405 455,489 13.8 
. $ 8,539,091 $ 7,285,571 17.2 
25,586 18,838 35.8 
28,275 27,396 3.2 
212,783 230,294 — 7.6 
24,749 29,646 —16.5 
650,939,087 608,365,007 7.0 
152,839,880 156,218,511 — 2.2 
24,165,055 24,879,717 — 2.9 
13,922,351 14,660,621 — 5.0 
. $ 38,668,000 $ 34,649,000 11.6 
. $ 22,758,000 $ 18,187,000 25.1 
2,597 2,819 —79 
6,849 7,251 — 5.5 
. $ 44,007,772 $ 32,405,455 35.8 


Fruitdale, Highland Park and University Park except building 


contract awards, dwelling units authorized by building permits and deeds of trust filed. These four are reported for all Dallas County. 
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Because distinct advantages make 
Dallas the ideal regional management 
center—for government, as well 


as business—there has evolved... 


The Dallas “Federal Community’— a concentration of 
decentralized management/service functions of the Federal 
government — has developed along the same patterns, guided by 
the same considerations that have served American business in 
location of its operations in the Southwest. 

Just as America’s leading private enterprises have chosen 
Dallas as their Southwestern headquarters, the Federal govern- 
ment has placed in Dallas a majority of its management /service 
centers for its most important functions. The facts that Dallas 
is geographically central to the Southwest’s population, that it 
has superior transportation and communication facilities, and 
that it has a large and responsive labor reservoir have been 
primarily responsible for the existence and growth of the Dallas 
Federal Community. The economic history of Dallas shows 
that the same facts have been basically responsible for the 
number of Dallas branches of national concerns, located here 
to handle their companies’ business in the region. 

The parallel between the Federal government’s decisions 
and those of private business is emphasized by the fact that the 
Dallas Federal Community has grown in stature and responsi- 
bilities regardless of which political party was in power. Impor- 
tant expansions of the Federal Community have been made 
under both Democratic and Republican administrations, at an 
accelerating pace, since the turn of the century. The sound 
basis for Dallas’ functions as a management/service center for 
the Federal government is further indicated by the fact that 
many of the decentralization moves which have stimulated the 
development of the Federal Community here resulted from 
recommendations of the non-partisan Hoover Commission. 

While Dallas overshadows other Southwestern cities in the 
importance of the Federal functions for which it is a regional 
center, other Southwestern cities have more employees of the 
Federal government than Dallas. San Antonio, Oklahoma City 
and New Orleans all outrank Dallas in total number of non- 
military Federal employees. 

And, on the basis of the percentage of the community’s total 
labor force employed by the Federal government, San Antonio, 
Oklahoma City, El Paso, Fort Worth and New Orleans all 
outrank Dallas. Only 2.5% of Dallas’ total labor force is in 












The Dallas Federal Community 


By Hal Dawson 





Federal employment, but 16% of San Antonio’s and 15% of 
Oklahoma City’s labor forces are employed by Federal estab- 
lishments in those cities. 

Historically, Dallas has been the logical Southwestern center 
for national firms, both large and small. In its early years — 
before today’s streamlined decentralization policy became 
industry's norm — Dallas was the location for the “branch 
houses” of dozens of firms. Not only was Dallas an obviously 
central point to serve a large population, but the city has always 
enjoyed the best transportation facilities and services of any 
Southwestern city. Dallas early realized the advantages of good 
transportation and dedicated itself to securing the best trans- 
portation possible. From the first wagon roads to today’s jet 
airline routes, the City and its leaders have been successful. 

The branch houses go almost as far back in Dallas history 
as John Neely Bryan’s lonely cabin on the Trinity. Even in the 


Huge computer of Southwestern Life Insurance Company is 
only one example of the variety of facilities private industry 
in Dallas has available for lease to government agencies. 
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_ FEDERAL EMPLOYMENT 
IN THE SOUTHWEST 


nineteenth century their number grew year by year. It was in 
the 1920’s and 1930’s however, that a subtle change began to 
take place. The regional operations slowly became more than 






























just warehouse distribution points. Manufacturing was added; 
authority was increased; they assumed more managerial func- 
tions. And, still more firms continued to choose Dallas for their 
Southwestern regional base. 

At the end of World War II, with the tremendously 
increased speed of transportation and communications, full- 
scale decentralization was the logical next-step for the business 
that wanted to keep pace with the mid-twentieth century. The 
autonomous regional headquarters were placed where the 
branch house had grown from a small distribution point to a 
major warehouse. And, in the Southwest, hundreds of Amer- 
ica’s leading corporations found themselves with regional 
headquarters in Dallas. 


San Antonio 32,899 
Oklahoma City 25,263 


New Orleans 12,144 


The evolution had been logical, and the result was a happy Dallas 10,595 
one, for only Dallas, in this region, could supply the quality of 
transportation and communications that American business Houston 7,695 
demands for its day-to-day operations. And, Dallas also offered 
advantages for employees that no other Southwestern city could Fort Worth 7,383 
equal. Dallas had truly realized a claim it had been making for EI Paso 5.240 
’ 


over half a century: The Business Capital of the Southwest. 

In a real sense, the story of the Federal government in 
Dallas closely dovetails with that of American business in 
Dallas. In fact, the first Federal employee was John Neely 
Bryan himself, who served as postmaster of the tiny community 
he had founded on the forks of the Trinity. Records are hazy 
on the establishment in Dallas of Federal offices, but by 1910 a 
number were here, including Department of Agriculture Bureau 
of Entomology, U. S. Engineer’s Office, Internal Revenue 
Office, Secret Service, Special Pension Examiner’s office, Army 
Recruiting Office and several others. 

While the Federal Reserve System is not a branch of the 
Federal government, the selection of sites for its district banks 
was made in 1914 by a committee consisting of the Secretaries 
of Treasury and Agriculture and the Comptroller of the Cur- 
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With a main station capacity of 1500, the telephone switch- 
board that links the Federal offices in Dallas and connects 
them with other cities is among the largest in this area. 
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rency. The choice of Dallas as one of 12 locations for branch 
banks could then be called the city’s first major development as 
a regional government center. Dallas business and civic leaders 
fought for this bank just as they had fought before and would 
fight again for anything for the good of their growing commu- 
nity. Leaders in this battle included Nathan Adams, J. Howard 
Ardrey, R. P. Wofford, G. B. Dealey and many others. 

Competition came from Houston and Fort Worth, but the 
government officials recognized that the Federal Reserve Bank 
would require superior communication facilities, and the im- 
portance of Dallas as a mail center and as headquarters of the 
telephone and telegraph systems of the Southwest was a decid- 
ing factor in its choice. 

The decision to locate a Federal Reserve Bank in Dallas 
was a significant victory, not only because it marked Dallas for 
all time as the leading financial center of the Southwest, but 
also because it gave U. S. Government recognition to Dallas’ 
pre-eminent position as the logical regional business center of 
the Southwest. 

Along with American corporations, the Federal government 
began to realize the importance of decentralization. Through- 
out the 1920’s and 1930's, various government agencies dis- 
tributed some of their functions from Washington into various 
regional centers. Each agency made its own decision on the 
location of regional centers, but, adopting the basic pattern of 
American business, more and more came to Dallas. Govern- 
ment leaders realized the importance of locating their regional 
centers in cities where the best service to the most citizens could 
be given at the lowest possible cost. 

By the 1940's, Dallas had become the site for more and 
more of the operations of the Federal government. During 


World War II the need for superior transportation and com- 
munications brought the Eighth Service Command headquar- 
ters to Dallas from San Antonio. When the period of stress 
and urgency ended, the Service Command returned to the 
military atmosphere of San Antonio, but other, business- 
oriented Federal establishments came to Dallas and filled the 
temporary void created by the Army’s removal. The decentrali- 
zation movement continued after the war, and the Hoover 
Commission findings gave it increased impetus. Among the 
business-oriented regional operations of the Federal govern- 
ment located in Dallas today are those of General Service 
Administration, Post Office Department, Internal Revenue 
Service and Department of Treasury. 

There are no “official” regional territories today for the 
Federal government. With the autonomy of each agency, as 
guaranteed by the enabling acts or orders, the various depart- 
ments and agencies have designated their own regional bound- 
aries. From time to time, particularly during the past 20 years, 
efforts have been made unsuccessfully to standardize these 
boundaries — for the sake of national defense, as well as other 
considerations. Perhaps the most “official” — if one could be 
given the designation — of the various regional breakdowns of 
the government agencies would be that of the Office of Civil 
Defense Mobilization. Not only is this one of the most recently 
created of the agencies, but its supreme importance in the Cold 
War makes it doubly significant. OCDM divides the nation 
into eight regions, with headquarters located at Boston, Wash- 
ington, Atlanta, Chicago, Dallas, Denver, San Francisco and 
Seattle. The Dallas headquarters — actually located at Denton 
because OCDM for defense reasons has its offices near, but not 
in, the major centers — controls operations in five states: 
Arkansas, Louisiana, New Mexico, Oklahoma and Texas. The 


Area Served By Dallas-Based Federal Agencies 
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Source: Information furnished the Dallas 
Chamber of Commerce by individual agencies. * 
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OCDM regional boundaries bear great resemblance to those of 
many major American industries. Move the “home office” 
from Washington to New York or Chicago, and it could be any 
one of hundreds of large corporations. 

This five-state territory of Arkansas, Louisiana, New Mex- 
ico, Oklahoma and Texas — promoted for years by the Dallas 
Chamber of Commerce as “The Dallas Southwest”— is typical 
of the region served by Federal establishments in Dallas. A 
special survey by the Chamber reveals that, of the Federal 
offices located in Metropolitan Dallas, 53% serve all or part 
of Oklahoma; 50% serve Louisiana; 43% serve Arkansas, and 
38% serve New Mexico. 

Next highest percentage served is Kansas: with 12%, fol- 
lowed by Missouri, 8%; Mississippi, 7%, and Colorado, 5%. 
Following the Colorado percentage comes a significant drop 
to the 3% of the Dallas-based agencies serving Arizona, Ala- 
bama and Tennessee. 

It would be logical, therefore, to label Arkansas, Louisiana, 
New Mexico, Oklahoma and Texas as the “primary” area 
served by Dallas-based Federal offices, with Colorado, Kansas, 
Mississippi and Missouri as the “secondary” area. Following 
this would be the “tertiary” area, including all other states 
served from Dallas: Alabama, Arizona, California, Florida, 
Georgia, Iowa, Nebraska, North Carolina, South Carolina, 
lennessee and Wyoming. 

The similarity of these results to those of a survey con- 
iucted among Dallas wholesalers and manufacturers is striking. 
[he primary areas are exactly the same. The private industry 
econdary area includes all those states in the government's 
econdary area, plus Alabama and Tennessee. The two ter- 
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tiary areas are exactly the same, other than the Alabama- 
Tennessee difference, with the lone addition of Illinois to the 
private industry area. 

This similarity reveals the close relationship between Amer- 
ican industry and government and backs up the territorial 
decisions of government officials, since their judgment has been 
supported so completely by the businessmen who operate from 
a Dallas base. 

The survey of government agencies shows a total of 3,181 
sub-offices reporting administratively to Dallas, but more than 
70% of these are in the Post Office Department. Exclusive 
of the Post Office, there are 872 sub-offices throughout the 
Southwest reporting to Dallas, including offices in almost every 
major city throughout a 10- or 12-state area. 

While it is correct to label Dallas as the Federal Govern- 
ment’s regional management center for the Southwest, Dallas 
is by no means the largest center of Federal employment in the 
region. Considering civilian employment only, San Antonio, 
Oklahoma City and New Orleans all have more Federal em- 
ployees than Dallas. Add military personnel, and other cities 
would also pass the Dallas total of 10,595 on December 31, 
1959, most recent count available from the Civil Service 
Commission. 

Of the major centers for Federal civilian employment in the 
Southwest, San Antonio, Oklahoma City, Fort Worth, El Paso 
and New Orleans all have a higher percentage of their total 
employment working for the Federal Government than does 


Dallas. (Continued on page 52) 





A Statement By 


AVERY MAYS 


President of the Dallas 
Chamber of Commerce 





It is a privilege to extend the salute of 
the Dallas Chamber of Commerce to the 
Dallas Federal Community, for these 1 1,- 
000 men and women play vital roles in 
both the business and civic areas of our 
community life. The efficiency of the 
Dallas-based agencies helps Southwestern 
business Operate more smoothly and 
profitably. It is in civic activities, however, 
that Dallas is most proud of these fine citi- 
zens, for their contributions to our com- 
munity and its worthy endeavors are 
recognized by all. Dallas is truly proud of 
them 
citizens. 


as public servants and as Dallas 
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AD INDUSTRY SPARKS MARKET TEMPO 


Advertising Agency Expansion and Graphic Arts Growth Set New High for Entire South. 


By Tom McHale 


Expanding in market coverage and 
economic diversification, Dallas is steadily 
moving forward as one of the leading 
advertising and graphic arts centers of 
the nation. The growth of Metropolitan 
Dallas and its primary and secondary 
marketing areas, and the expansion of 
many of its large and small industries into 
national and world markets is reflected in 
the hum of presses in Dallas printing 
plants and stepped-up creative and pro- 
duction actviity in its hundred-plus adver- 
tising agencies. 

The February 27, 1961 issue of 
Advertising Age, using 1958 census figures 
as a basis, rates Dallas as the 14th largest 
advertising agency center in the nation. 


Dallas Advertising executive, Ted Work- 
man, and agency client Don Knight look 
over orders resulting from new ad service. 


Ad Age shows 62 major Dallas advertis- 
ing agencies with billings of $27,818,000, 
and 60 “one-man agencies” with billings 
of $522,000 for a total of $28,340,000. 
Ad Age also shows 1954 census figures 
of $18,623,000 for 50 major Dallas 
agencies. The 1958 total for this same 
group represents a four year advance of 
49 per cent. Taking this figure into ac- 
count, as well as the growth and expansion 
of major Dallas agencies since 1958, it 
may be conservatively assumed that 
Dallas agency billing now approximates 
$35,000,000. 

Significant in Advertising Age figures 
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is the fact that Dallas rates ahead of 
Houston (15), Kansas City (16), Balti- 
more (17), Atlanta (20), Miami (22), 
New Orleans (25) and Memphis (27). 
Dallas ranks first in the entire South. The 
only cities located West of the Mississippi 
that outranks Dallas are: Los Angeles- 
Long Beach (4), San Francisco-Oakland 
(6), Minneapolis-St. Paul (7) and St. 
Louis (9). 

The acquisition of new accounts by 
major Dallas agencies and expanding 
marketing and merchandising activity, 
plus product diversification by major 
Dallas industries are also factors in 
stepped-up advertising and graphic arts 
growth. Steady expansion on the part of 
many specialized Dallas organizations 
allied with advertising and graphic arts 


wide operations. Texas Instruments, Inc.. 
a Don Baxter, Inc. account, is becoming 
a major national advertiser along with 
such other major Don Baxter accounts as 
Collins Radio and Alpha Corporation. 
Expansion of Southland Life, a major 
Rogers & Smith account; Southwestern 
Life, another Tracy-Locke account; and 
Republic National Life Insurance Com- 
pany, an Erwin Wasey, Ruthrauff & Ryan 
account; provide prime examples of the 
impetus insurance and finance provide to 
Dallas’ advertising and graphic arts. 
The growth of the electronics industry 
in Dallas and acquisitions and diversifica- 
tions by such firms as Vought Industries, 
Ling-Temco and others are also major 
factors in advancing Dallas advertising 
and graphic arts volume. The marketing 


Paul Miller, Susong Agency account executive, Frank D. Mason, NAVACO president 
and Darrel E. Johnson, vice-president and sales manager check out nationwide 
spring advertising campaign for NAVACO, manufacturers of structural panels. 


to meet demands for new services is en- 
hancing Dallas’ technical and volume 
leadership in such fields as engraving, 
typography, color printing and a produc- 
tion of a wide variety of items that range 
from snap-out forms and stock and bond 
certificates to corrugated boxes. 

The Pearl Brewing Company account 
acquired by Tracy-Locke Company, Inc. 
in 1960, is one of the largest consumer 
accounts in the Southwest. The Hallibur- 
ton account acquired by Glenn Advertis- 
ing, Inc. during the past year is a major 
industrial account. Glenn also handles 
Centex Construction Co. with its world- 


expansion of less well known Dallas firms 
in a wide variety of industries has also 
boosted the sum total of advertising bill 
ing and graphic arts production. 

Almost without exception Dallas adver. 
tising agencies and Dallas printing plants 
are reporting an increased tempo of busi- 
ness during the early months of 1961. The 
increase of $77 million in total wages and 
salaries and an all-time high payroll of 
$1,784,991,000 in 1950 for the Dallas 
Standard Metropolitan Statistical Area 
provides a solid base for advertising in the 
local market. Super-imposed on this foun- 
dation are a wide and diverse group of 
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local firms that derive their income from 
the Southwest, the nation and world 
markets. 

A current example comes up in the 
dedication of the $2 million plant of the 
Lone Star Boat Company in Plano early 
this month. A Taylor-Norsworthy ac- 
count, this plant will produce 25,000 boats 
ind 6,000 trailers a year. Merchandising 
ctivity for this and other Lone Star plants 
n other parts of the nation will center in 
he new general offices at Plano. 

While Dallas does not approach the 
New York-northeastern New Jersey area 
idvertising complex centering on Madi- 
on Avenue, nor the major complexes in 
‘hicago, Detroit and Philadelphia in 
erms of size, quarters or billings, Dallas 
s rapidly moving up into “big-time” ad- 
ertising. A prime example of this is in the 
iew 6,000 square feet offices of Don 
saxter, Inc., opened last year on the fifth 
loor of the Corrigan Tower. Housing 
ome 30 staff and graphic arts specialists, 





Lawrence D. Siegler, 
Accurate of Texas 
president, shows T.l. 
niniaturization. pack- 
ing against back- 
ground of 200 Ton 
Thompson platen 
press, which prints 
large special pieces. 


Sigler checks pro- 
duction of special 
T.I. component pack- 
ages on Heidelberg 
Die Press with opera- 
tor Mildred Pless. 


<raig Smyser, below, Continental-Emsco Vice President for 
pecial products division and Tom Fraser, sales promotion man- 
iger, seated, look over advertising campaign with Rogers & 


smith executives Dave McConnell, Bob Hauger and Millard Dilg. 
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Don Baxter Agency executives screen audio-visual presentation 
in new quarters. Tom Journeay, at projector. Seated clockwise: 
Jerry Moore, Linda McDonald, agency vice-presidents John 
Spence and Larry Coulter. Baxter began in 1946 as “‘one-man”’ 
agency; now has staff of 30 and 6,000 square-foot office. 





f 


lack Wyatt producer, presents $1,000 check to winning Lamar 
Tech Team on March 5 Program, YOUNG AMERICA SPEAKS. 
This 14-station TV Program sponsored by Sinclair Refining is the 
‘irst to originate from WFAA-TV's new Communications Center. 
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this agency’s physical plant is patterned 
after some of the largest and best agencies 
in the nation. Even more significant is 
the fact that Don Baxter started this oper- 
ation in 1946 as a “one-man” agency. 
Also significant in the Dallas advertising 
expansion was the placing by the Baxter 
agency, last July and August in Newsweek 
and Business Week of a nine page, full- 
color insert for the Collins Radio Com- 
pany. The largest single insertion in the 
history of Newsweek, this nine page pro- 
duction involved more than 200 color 
paintings and covered the scope of Collins’ 
entire products and technical services. 
Produced in Dallas, this was perhaps the 
largest single advertising insertion in 
Southwest advertising history. This agency 
serves a wide variety of Southwest ac- 
counts including Dresser Industries, Lone 
Star Steel, Marcy Lee, Southwest Air- 
motive and some thirty others. 
Individual case histories of specific 
accounts in other agencies point up the 
many-sided development of Dallas as an 
advertising center. NAVACO, Inc. of 
Dallas, manufacturers of structural panels, 
a James H. Susong Agency account, 
started in the early thirties in what was 
literally a “side-waik assembly line”. To- 


A partial view of the Don Baxter Agency 
art department, below, shows Art Director 
Ray Glass in background, left Tom Taylor 
and artist Elaine Couillas, right, Nina 
Ansley, asst. art director Larry Bridges. 


~ 
-— 
—s 
ca 
ae 
_— 
— 
~ 
~ 
~ 











Section of the Film Processing Depart- 
ment at Southwest Film Laboratories. 
Rigid production quality is maintained in 
modern laboratory, 3024 Ft. Worth Ave. 
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day, this firm has plants in Dallas, Los 
Angeles, Bettendorf, lowa; and High 
Point, North Carolina. Currently they 
serve more than 3,500 dealers from coast 
to coast and expect the total will reach 
5,000 before the end of 1961. 

Ennis Business Forms in Ellis County, 
a Rogers & Smith Agency account, reports 
sales for their fiscal year, ending Febru- 
ary 28, at an all-time high. This firm has 
installed new equipment to produce a new 
tab-flex multi-ply form for use in high 
speed computers. Ennis is expecting size- 
able sales increases in 1961 and is meet- 
ing the trend toward office automation as 
well as seeking new markets for its basic 
products of tags, salesbooks, restaurant 
checks and other products. 

Continental-Emsco Company, Division 
of the Youngstown Sheet and Tube Com- 
pany, a Rogers & Smith account, has set 



















A Warlick Law printing specialist, above, 
at the special craftsman line-up table 
which is calibrated to speed exacting job 
of aligning and stripping special plates. 








Battery of multi-color presses at plant of Texas Envelope Company above, shows 
partial view of huge production facilities and die-cut stock before final processing. 


up a special project department to pro- 
duce military and industrial products in 
the firm’s diversification effort to increase 
sales volume. Production facilities at the 
company’s Garland plant have been in- 
creased 25 per cent. 

A revolutionary development in pants 
pressing by P. & H. Industries of Dallas, 
a Ted Workman Advertising Inc. account, 
provides another Dallas success story in 
which a new product achieved national 
distribution in three years. Don Knight, 
head of this firm developed a special 
Topper-Matic Machine that presses pants 


automatically. Through trade publication 
advertising and merchandising, orders for 
these machines have swamped plant pro- 
duction facilities. Last fall P. & H. 
Industries moved to new quarters at 2746 
Seelco Street and have since outgrown 
them and doubled manufacturing space 
to accommodate business coming in from 
all parts of the world. 

Rubenstein & Sons, Inc., a Sam Bloom 
Advertising Agency account, provides a 
Dallas merchandising and advertising saga 
in the frozen food field. A feature story 
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on this firm headed: “From Barter to Big 
lime in Big D”, recounts the growth of 
this firm from the days of A. Rubenstein, 
4 pack peddler, who traded for produce 
in North Texas before the turn of the 
entury. Gulf Princess Frozen Shrimp is 
he best known product of this firm which 
s Known nationally and internationally. 
This firm has recently completed an 
‘xtensive plant modernization and exten- 
on program. Its advertising is primarily 
onfined to institutional and trade publ- 
itions and it is now branching into new 
hain publication fields. Its printing needs 
inge from special color work on poly- 
1elene bags to point-of-purchase material. 
Every major Dallas agency and most of 

s so called “one man agencies” can show 


notograph below shows new $6,000 jet dryer recently in- 
alled at American Beauty Cover plant. This large dryer has 
maximum capacity of approximately one cover per second. 


Rewinding and cutting machine in the General Paper Cor- 
poration plant, shown above. This machine is 72 inches wide 
and weighs 40,000 pounds. Plant includes a mill warehouse. 


iultiple clients who are expanding into 
ew markets through national advertising. 
\lany of these are not in the public eye 
io the same extent as such nationally 
snown Dallas advertised products as Dr 
epper, Fritos or Haggar Slacks. Colgin 
lickory Liquid Smoke, a specialty prod- 
st of the Richard Colgin Company, a 
icCrary Advertising Agency account, 
rovides a spot example. 

Colgin’s products include barbecue 
i\uces, shrimp cocktail sauces and a line 
{ spiced vinegars. Sold nationally through 
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brokers and wholesalers, Colgin products 
are advertised in newspapers, trade 
journals, national magazines and other 
media. This company has grown steadily 
since its beginning in Dallas twenty years 
ago. Business last year showed a very sub- 
stantial increase and this year’s volume, 
ahead of 1960, indicates that 1961 will be 
a record breaking year. 

The expansion of Dallas’ advertising 
agencies and its growth as a graphic arts 
center serves as a magnet to attract busi- 
ness to Dallas from its vast trade area. 
Dallas’ vast pool of technical know-how 
in its advertising agencies and graphic arts 
plants, plus millions of dollars of special- 
ized equipment, serve to bring in more and 
more business. This also extends into the 


field of radio and television production 
with such agencies as the Jack Wyatt 
Organization with a background of big- 
time radio production on national pro- 
grams; Larry DuPont at Tracy-Locke, and 
others. This also serves as a magnet to 
attract regional business from national 
advertisers. 

Packaging is also an important segment 
of Dallas’ graphic arts complex, and 
Dallas is becoming one of the nation’s 
great packaging centers. The scope of this 
business ranges from miniature packages 





Section of the cutting room, shown above, at Sabin Robbins 
Paper Co plant. This 2,300 square foot heat controlled, dust 
proof room is part of 24,000 square foot Dallas warehouse. 


for transistors and electronic components 
to massive corrugated boxes for major 
appliances. New needs by local manufac- 
turers have served to intensify this devel- 
opment. 

Miniaturization of transistors and other 
electronic components by such firms as 
Texas Instruments has created new prob- 
lems that required new package designs 
and production procedures. Accurate of 
Texas, a specialized packaging organiza- 
tion, worked closely with TI engineers to 
produce intricate packaging for precision 
components involving such requirements 
as protection, preservation, identification 
and ease of handling. One such job re- 
quired miniaturization of a carton similar 


Production line, shown below at plant of Electrotype Service 
Company. This firm serves a wide area with metal and rubber 
plates for printing production in three states outside Texas. 





to an egg case filler in which 250 cells were 
placed in an area of 4x9 inches. 

This required special designing and 
setting up of special equipment by 
Lawrence D. Siegler, head of Accurate of 
Texas, and a die-cutting and design expert. 
Accurate of Texas started in Dallas in 
1950 with an original investment of 
$1,000. The firm now has 27 employees 
and ten specialized presses. These range 
from special Heidelberg die presses to 
200 ton Thompson platen press’s for the 

(Continued on page 60) 
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The Dallas advertising industry’s con- 
tinuing campaign to inform the public 
about the role of advertising as a dynamic 
force for economic progress reached a 
high point in February when the Dallas 
Advertising League sponsored a series of 
events and activities in observance of Na- 
tional Advertising Week. 

The League’s continued effort to ex- 
plain advertising and its place in a free- 
enterprise economy to the public was 
launched last September under the title 
of “Operation Shoemaker.” To sustain 
the effort throughout 1961, other activi- 
ties will be spaced throughout the year 
and will include special programs before 
various organizations and a comprehen- 
sive all-media advertising and publicity 
campaign. 

The Dallas Morning News and the Dal- 
las Times-Herald made space available 
for 10 advertisements on advertising pre- 
pared by 10 major Dallas advertising 
agencies. The 10 Dallas agencies produc- 
ing these ads, some of which are repro- 
duced on these pages, preferred to make 
them available as a contribution to the 
industry without identifying credit lines. 
These ads point up the benefits of adver- 
tising as “the heart of our economy” and 
were run in the name of the Dallas Adver- 
tising League as 600 line ads in each 
newspaper Monday through Friday dur- 
ing the week of February 6-10. 

In addition to broad newspaper cover- 
age the Dallas Advertising League took 
their campaign of education directly into 
the high schools of Dallas County. The 
League conducted an editorial contest 
among 400 journalism students in schools 
which included the Dallas Independent 
School District, Highland Park, Irving, 
Grand Prairie, Garland, Richardson and 
Carrollton. Subject of the editorial was: 
“Advertising—A Force for Democracy.” 
The winning editorials were also published 
in various school student newspapers and 
and suburban newspapers. 

The first place editorial in all the 
schools, written by Ann Lander of 
Thomas Jefferson High School, provides a 
basis analysis of advertising through the 
eyes of a student that might well serve as 
a review for people engaged in advertising 
and businessmen in general: 
“Advertising ...a Force for Democracy” 


“Advertising is the bulwark on which 
many of our freedoms are built. Some of 


26 


these freedoms are as small as the choice 
of a tube of tooth paste, and some are as 
large as the exploration of outer space — 
but, large and small, they are the open 
gates through which we can constantly 
expand the scope of our lives. 
“Advertising makes possible the mar- 
keting of goods and services, encourages 
competition among businesses and as- 
sures the people of free countries a choice 
between competing products. 
“Advertising gives us freedom of en- 
joyment, because the makers of compet- 
ing products must price their goods as 


Reproduction above and partial reproductions on opposite page show major part 
Dallas Ad League’s newspaper education campaign, promoted in Dallas Feb. 6-] 


low as possible— and when the cost 
of necessities is held to a minimum, 
people have money left for recreation and 
entertainment. 

“Advertising gives workers freedom 
from much exhausting physical labor — 
and a greater choice of ways to earn a 
living. Advertising, by increasing the de- 
mand for products, makes mass-produc- 
tion methods possible, necessitates the 
use Of gigantic machines to carry tre- 
mendous weights, and creates a labor mar- 
ket in which intelligent “man hours” are 
more vital than “horse power.” 

“Advertising gives job-holders secur- 
ity by sustaining a demand for products 
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and giving financial stablility to the com- 
pany which makes them. 

“Most important of all, advertising 
gives us freedom of knowledge. Every 
public means of communication in the 
United States is supported by the adver- 
tising it sells. 

“Without the several thousand trade 
publications which cover individual seg- 
ments of our industrial fields, manufac- 
turers would not know of new machinery 
and techniques available, retailers might 
never learn of new products available fo 
their stores, and doctors would have to 


New products, improvements on 
familiar products, discoveries, 
inventions, new convenience and 
money-saving services — 
information concerning these 
aids to better living is brought 
to you regularly — in 


ADVERTISING! 


“tisin.. le 


Without the continuation 


Gq 


3 
of truthful, newsworthy od Ay 
advertising you might never e 
know of new developments 
which could make your life 


more stimulating. 


Read and listen to advertising daily 


—it is GOOD NEWS! 


ve, in the Public Interest. Prepared by a Dallas Advertising Agency in ( ooperation with the DALLAS ADVERTISING LEAGUE Founded in 14908 


leave their patients and return to medica 
school to keep abreast of modern medica’ 
research. 

“Without radio and television, w: 
would be unable to hear the voices of ou! 
national leaders. During a political cam 
paign, the men for whom we vote can be 
come almost as familiar to us as our fam 
ilies, and we choose our candidates con 
fidently, because we know them — thank 
to advertising media. 

“Without newspapers and magazine 
we would have no knowledge of impor 
tant events which take place half-a-bloc! 
or half-a-continent from our homes 
Newspapers, often sold for less than th: 
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They pout apvertise 
in Russia ... 


DALLAS ADVERTISING LEAGUE 


WHITEWASE...OR FACT? 


wwe trust "o> > ehan) Dp 


cost of the paper and ink, can give us 
facts from all over the world in a matter 
of hours. Magazines, published at a more 
leisurely pace, but still supported by their 
advertising, can utilize their staffs and 
free-lance writers to find the long-range 
trends, or to explore subjects which will 
interest and teach their readers. 

“Advertising has been strongly criti- 
cized, and sometimes weakly defended. 
Perhaps the greatest commentary on ad- 
vertising as a force for democracy is that 
there is no advertising industry behind the 
Iron Curtain. 

“Dictators have much to hide 
nothing to advertise.” 


and 
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Was it your ad 
she tore out ? 
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lf it was, you've taken a big step toward making a sale. 















Our business is making sure she not only sees or hears 
your message... but acts on it. 





That's why we conduct continuing studies on the effectiveness of our clients’ 
advertising. That’s why Tracy-Locke clients get more sales-producing 
advertising per dollar than their competitors. 











These are the clients we serve: MRS. BAIRD'S BAKERIES, INC., Since 1929 © THE BORDEN COMPANY (Southern Division), 


Since 1915 e CARBISULPHOIL COMPANY, Since 1946 e CHAMPLIN OIL & REFINING CO., Since 1956 e CHANCE VOUGHT 
CORPORATION, Since 1952 ¢ COLLINS RADIO COMPANY (Texas Division), Since 1959 ¢ FIRST NATIONAL BANK IN 


DALLAS, Since 1960 « FOOD INDUSTRIES COMPANY, Since 1960 © THE FRITO COMPANY, Since 1954 « HAGGAR 


sae bp Radin PAD betes 


COMPANY, Since 1941 * IMPERIAL SUGAR COMPANY, Since 1926 * JONES-BLAIR PAINT CO., Since 1957 ¢ PEARL 
TIN 
BREWING CO., Since 1960 * PLASTICS MANUFACTURING CO., Since 1954 * gf ~~ 4. SOUTHERN UNION . 
‘ CO 
> z | 
GAS COMPANY, Since 1958 * SOUTHWESTERN LIFE INSURANCE CO., Since « t/c 9 1960 « STANDARD 


Ny 
FRUIT & STEAMSHIP CO., Since 1957 * VOUGHT INDUSTRIES, INC. Since 1960 “ce 19°” 


TRACY-LOCKE COMPANY, INC. 
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Dallas — San Antonio 
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KEY 10 


DALLAS 


Revised mailing list for 

1961 Issue means greater 
values for this major 

Jallas competitive trade 
tool throughout market area 


The 1961 issue of KEY TO DALLAS 
s now off the press and has been put in 
1e mails for distribution to 8,000 mem- 
ers of the Dallas Chamber of Commerce 
nd a selected list of 12,000 customers in 
ne Dallas trade area. 

Made up of eleven directories in one 
ompact package, KEY TO DALLAS is 
ne of the major publications of the 
Dallas Chamber of Commerce, and a 
najor sales tool for Dallas in competition 
vith other national and Southwestern 
narket cities. 

Under the Dallas 
\ianufacturers and Wholesalers Associa- 


direction of the 


ion, Inc., the marketing division of the 
Dallas Chamber of Commerce, the out- 
‘f-town mailing list of KEY TO DALLAS 
nas been substantially reworked and 
checked this year to insure that it will 
reach the best qualified customers in the 
Dallas trade area. 

Multiple mailing lists have been secured 
na confidential basis from leading Dallas 
vholesalers and these lists have been care- 
lly checked for duplications to insure 
hat the mailing list for the 1961 KEY TO 
JALLAS will be the most effective in his- 
iory. This means that KEY TO DALLAS 
s mailed to bona-fide Dallas customers 
vho actually do business in Dallas. A 
heck of these lists shows that they include 
iajor industries and institutions through- 
ut the Southwest and this trade book is 
iailed to definite buyers who trade in 
dallas. 

Growing in popularity and usefulness 
1 Dallas as well as its trade area, KEY 
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Robert Olmsted, president of the Dallas Manufacturers and Wholesalers Associa- 
tion, center, checks final KEY TO DALLAS press run with Bowen Williamson, right, 
of the Dorsey Co., and George F. Dodgen, left, Research Director of the Dallas 
Chamber of Commerce. Some 20,000 copies of the new 1961 KEY have been mailed. 


TO DALLAS is one of the finest and most 
comprehensive directories of its kind in 
the nation. Its eleven sections include a 
complete alphabetical directory of mem- 
bers of the Dallas Chamber of Commerce, 
as well as their business function, approxi- 
mate number of employees, trade territory 
covered and address, postal zone and 
telephone number. Many members report 
an increasing use of the book because of 
its large clear type, easy access to tele- 
phone numbers, and postal zone informa- 
tion. 

Major section of the book is the First 
Classified Section devoted to products of 
manufacturers, manufacturers sales 
branches and offices, independent whole- 
salers and jobbers, distributors, agents 
brokers, importers-exporters and factory 
representatives. Products are listed 
alphabetically and by number, and this 
section shows where to buy major prod- 
ucts in Dallas. 

KEY TO DALLAS other 
sections on contractors, including all types 
of general, mechanical, residential, com- 
mercial, utility and special trades. It has 


includes 


a special section on oil and gas that in- 
cludes production, geophysical, specialized 
oil field services, and mining and quarry- 
ing. Its section on transportation-public 
utilities-warehousing includes airlines, bus 
lines, motor freight, railroads, freight for- 
warders, and moving and storage. 

The book also has major sections on 
retail trade; finance-insurance; real estate; 


personal and repair services; amusements 
and recreations hotels and 
motels, radio and television stations; busi- 
ness and professional services, medical, 
legal, architects, 
engineers, schools and hospitals. It also 
carries comprehensive sections on busi- 
ness and non-profit organizations with 
permanent offices in Dallas and a com- 
plete section on City, County, State and 
Federal government offices. 

KEY TO DALLAS is compiled and 
published under the direction of the Re- 


services. 


advertising agencies, 


search and Central Records Department 
of the Dallas Chamber of Commerce. The 
time-consuming task of processing and 
tabulating the information that goes into 
this book is almost a year-round job. 
Using the Remington-Rand Univac Sys- 
tem, vital information is processed on 
than 5,000 
almost 3,000 classified headings and more 
than 8,000 listings. 


more members firms into 


The complicated processing results in 
time saving for Dallas Chamber of Com- 
merce members and customers through- 
out the area in producing a simple, concise 
book that tells where to buy any product 
or service in Dallas. Hundreds of calls 
come to the Dallas Chamber of Com- 
merce each year that could easily be 
answered by referring to the index and 
pages of KEY TO DALLAS. Each year 
more and more members of the Dallas 
Chamber of Commerce are finding more 
uses for KEY TO DALLAS and its 
“Eleven Directories in One” as a real time 
and money saver. 


29 











New Hospitals 
Add Dimension 
To Dallas Medicine 


Developments on four major new hospitals have been an- 
nounced within the past few weeks — developments which will 
make Dallas the undisputed medical center of the entire South- 
west within the next five years. 


The new four, which when combined with the fine existing 
medical facilities already in Dallas will serve every conceiv- 
able need of all persons within the Dallas area, are the recently 
announced Presbyterian Hospital of Dallas; the sparkling new 
Children’s Medical Center; the Exchange Park Medical Center; 
and St. Paul Hospital, which is already under construction. 


The Presbyterian Hospital of Dallas, a non-profit corpora- 
tion, plans the construction of a 350 bed general hospital, that 
can be expanded to a maximum of 500 beds. It is estimated 
that the total cost of the 350-bed unit will be in the neighbor- 
hood of $7,500,000, based on 1960 cost levels. 

The Hospital will offer complete diagnostic and treatment 
facilities for medical, surgical, obstetric and pediatric care. It 
will be a reference hospital in that difficult diagnostic problems 
will be sent to it from the entire Southwest. 

Architectural plans for the new hospital facility will be 
started within the next few months. It is hoped that construc- 
tion can begin late in 1962 and that the building can be com- 
pleted by the end of 1964. 

The new Presbyterian Hospital will be located in the center 
of one of the fastest growing areas of Dallas County. 

The Presbyterian Hospital of Dallas has secured a block of 
71 acres of land in the northern part of the City just off Central 
Expressway. The land was formerly used as the Reynolds 
Presbyterian Home. When the Hospital is constructed, it will 
be served directly by extending Walnut Hill Lane to the East 
from the Expressway. The property is bounded on the north 
by Glen Lakes Drive and on the east by Greenville Avenue. 
A railroad spur separates the property from the Glen Lakes 
Country Club. In addition to the whole northern sector of 
Dallas, it will be within convenient reach of Garland, Richard- 
son and other communities of that area. The extension of 
Walnut Hill Lane, the completion of such thoroughfares as 
Interstate 635, on Valley View and the development of other 
traffic ways will place the Hospital within a few minutes of 
all of the northern part of Dallas County. 

The Dallas County Campaign Screening Committee has 
approved the month of May, 1962, for a public fund raising 
campaign in behalf of the Presbyterian Hospital of Dallas. 
Approximately $3,500,000 of the needed funds will be obtained 
independent of a public subscription through gifts, grants, be- 
quests by members and friends of the Presbyterian Church 
and through private financing. 

An old dream is about to become reality for the Children’s 
Medical Center. 

After years of planning the time seems near when the Center 
will quit its old, overcrowded home in the Oak Lawn area for 
sparkling new quarters in the burgeoning Southwestern Medi- 
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The new $7,500,000 Presbyterian Hospital of Dallas encom- 
passes 71 acres, bounded by Glen Lakes Drive on the north 
and Greenville Ave. to the east, able to serve all North Dallas. 


cal School-Parkland Hospital-St. Paul Hospital area on Harry 
Hines Boulevard at Inwood. 

Toward this goal three concrete steps have already been 
taken. As a result, a site seems assured, and architect for the 
multimillion dollar building has been engaged and a fund drive 
for $2.5 million has been scheduled to begin in November. 

On an exchange basis, the Center has promise of obtaining 
7.5 acres near the medical school that the Dallas County Hospi- 
tal District owns for 10 acres owned by the medical school 
near Stemmons Expressway and Inwood. Enabling legislation 
for the land trade stlil must be passed by the Texas Legislature 
and approval of some of the governing bodies involved is stil! 
required; but a satisfactory resolvement is assured. 

Architects Thomas, Jameson and Merrill have been named 
to prepare plans for the new Children’s Medical Center. As 
now envisioned, there will be two central units of 100 beds 
each. One will be operated by the County Hospital District. 
the other by the Children’s Medical Center of Dallas. In addi- 
tion, the Center will provide for out-patient services capable 
of handling 100,000 charity patients annually. 

And plans are to be flexible enough to provide for the addi- 
tion of another 100 beds for the Center’s patients, both private 
and charity. 

A $2.5 million public appeal for funds is scheduled for 
November and December. When combined with federal Hill- 
Burton funds and monies from various other sources, officials 
assure that the new Center will become a reality. 

Location of the Center near the Southwestern Medical 
School and two of the City’s major hospitals is as important to 
the Center’s two remaining roles as the new building itself 
will be to patient care. 

There is no doubt that the pediatrics training program and 
research carried on by the Center will thrive in such surround- 
ings. As a teaching institution, the Center trains physicians in 
the specialties of medical pediatric and pediatric surgery, 
radiology, anesthesiology, orthopedics, urology, diseases of the 
eye, ear, nose and throat and psychiatric problems. It also 
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functions as the congenital heart center for a 5-state area and 
is constantly conducting research into the nature of illnesses 
in infants and children. 

Only the uninformed would argue that there is no need for 
a new home for the Center. Observers agree, in fac,t that only 
the dedication and devotion of all those serving the Center are 
responsible for the high level of work it is able to do under 
crowded, outmoded circumstances at its present location. 

Three of the four institutions that make up the Center are 
lomiciled in unattractive brick buildings at Maple and Wel- 
orn. The fourth is half a block away on Maple. 

Situated in one contiguous unit is a group of individual 
vuildings making up the Children’s Medical Center. Of these 
tichmond Freeman Memorial Clinic provides free care for 
‘hildren from birth to 14 in most specialties of medicine and 
urgery On an Out-patient basis; the Children’s Hospital of 
fexas, dedicated to providing medical and surgical care for 
hildren from two to 14, and the Ivor O’Connor Morgan Hos- 
ital for Tubercular children which cares for tuberculosis 
vatients from birth to about 21. At 3512 Maple is the Bradford 
lospital for Babies, providing medical and surgical care from 
irth to two years. 

Each of the four is a separate institution with its own board 
‘f directors and staff. The Children’s Medical Center was in- 
orporated merely as an administrative body to coordinate 
nd direct the activities of each member unit. 

Commenting on the need for a new plant, an official of the 
enter observed “We will not fall behind in taking the leader- 
hip in the progress and development in the field of pediatrics. 
(he Center is not merely content to maintain its present high 
evels of patient care, training programs and research.” 
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An enlarged and more modern physical plant is a pressing 
need, he concludes, if the Dallas Medical Community is to 
retain its enviable reputation in the pediatric field. 


The new Exchange Park Medical Center, which lies across 
Hines Boulevard from the Southwestern Medical Center and 
the new St. Paul Hospital, will be a complex which will 
include a medical building for 175 medical specialists, a hos- 
pital for 150 patients and a medical mall to connect the two 
buildings. 

Planned as a specialized diagnostic, medical and surgical 
facility, the Exchange Park Medical Center will compliment, 
supplement and augment all the medical facilities which will be 
available in the Southwestern Medical Center complex. 


Lane, Gamble and Associates have been named architects 
and completion is planned for the summer of 1963. 


Construction is progressing on the new 504-bed St. Paul 
Hospital to be located at Harry Hines and Inwood, also in 
Southwestern Medical Center area. 

The utilities building is now finished, and work is continuing 
on the main hospital, which is expected to be completed in 
early 1963. 

Contractors are George A. Fuller Company, general con- 
tractor; Natkin and Company, mechanical contractor; Harman 
Electrical Construction Company,electrical contractor; and 
Uvalde Construction Company, storm sewers, drainage and 
paving. 

Plans are soon to be drawn up for the educational building, 
chapel, staff residence and sisters’ home. 

Upon completion of the new hospital, the present building 
will be used for chronic, convalescent and geriatric patients. 


The rapidly developing medical complex at Hines Boulevard 
and Inwood Road will include not only the existing Parkland 
Hospital and Southwestern Medical School and related facili- 
ties, but the new Children’s Medical Center, St. Paul Hospital 
and Exchange Park Medical Center, all centrally located. 
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Total Chamber memberships sponsored 
as of February 28, 1961 by the Chamber 
Membership Committee were 254 as com- 
pared with a total of 267 for the first two 
months of 1960, although the committee 
had its Chairman and Associate Chairmen 
appointed the earliest in the history by 
new Chamber President Avery Mays. It 
was decided to increase the overall 
strength of the committee by thrity new 
men from its customary 110 to 140 com- 
mitteemen. The orientation of these thirty 
new committeemen plus eighteen replace- 
ments for the 1960 committee has delayed 
slightly the completion of the organiza- 
tion of the group. 

With the permanent organization of 
the committee completed, Chairman Bob 
Cullum announced preparations and plans 
for the traditional, annual “One Day” 
Membership Drive to be held in April, 
at which time the permanent committee 
will be joined by 200 additional Chamber 
member volunteers with a goal of 500 
Chamber memberships during April, 
1961. These two hundred temporary 
workers will each give a minimum of eight 
hours time to membership work during 
the month. This includes a one hour ori- 
entation session, attendance at the “kick- 


W. E. Jarvis, owner of the Jarvis Press, 
exhibits the latest, colored skyline of 
Dallas, printed by his company. He 
awarded one to each Lasso Club mem- 
ber who sponsored three or more Cham- 
ber memberships in the month of Feb- 
ruary. Left: Gordon M. Hughes, Jarvis 
vice president and right, J. L. Cabaniss, 
Secertary of the Membership Commit- 
tee of The Dallas Chamber of Commerce. 
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Group Adds Thirt 


The 1961 Executive Council of the Membership Committee comprises the (left to 
right, seated) Associate Chairman James C. Henderson, Jr., New Eng!and Life Insur- 
ance Company; Chairman Robert B. Cullum, Tom Thumb Stores, Inc.; Associate 
Chairman Bill Shaw, District Clerk; (left to right, standing) John J. Hospers, Chance 
Vought Corporation; Gail Risch, Carrier-Bock; Gus Bowman, Exchange Bank & Trust; 
David D. Locker, Locker Enterprises; James L. Cauthen, Federal Reserve Bank; 
Dawson Sterling, Southwestern Life Insurance Company; Asher Dreyfus, Jr., Linz 
Jewelist; Charles J. Barrett, Jr., The Jack Wyatt Company; and James K. Allen. 


off” luncheon, and a total of 6’ hours 
membership solicitation during April. 

The Board of Directors of the Dallas 
Chamber of Commerce takes great pleas- 
ure in thanking the following veteran 
members, who this month added to their 
investments in Greater Dallas by sub- 
stantially increasing their annual Cham- 
ber of Commerce dues: 


Irion, Cain, Cocke & Magee, 820 Mercan.- 
tile Bank Bldg., Frank Cain, (Roger 
Harris) 

Climate Supply Company, Inc., 2332 Val- 
dina, Charles R. Lee, Ray F. Polley 
(Wm. C. Simpson) 

Cary-Schneider Investment Company 
331 Medical Arts Bldg., E. H. Cary 
Jr. (Roger Harris) 


Trophy holders as of January 31 this year were: (left to right) Vice Chairman, section 
No. 8, Asher Dreyfus, Jr., Linz Jewelist, holding third place President Avery May: 
Trophy; E. Stanford Parr, section No. 2, second place President Avery Mays Trophy 
and Wm. C. Simpson, section No. 4, first place President Avery Mays Trophy. David 
D. Locker, Vice Chairman of section No. 4, winner of the 1960 ‘‘Top Hand of the 
Year,’ 








takes over possession of the 1961 Top Hand Trophy for the first month. 
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of Commerce include the following firms: 


Manufacturing 
Dee of Dallas, 3214 King's Road; Miss 
Doris Bond (Richard Ingram) 
International Optical Co., 1307 Motor 
St.; Bill C. Benedict (W. R. Conklin) 


Hotel, Motels and Restaurants 


Executive Inn Motor Hotels Corp., 
3232 W. Mockingbird Lane, Wm. J. AI- 
tendorf (Dick Ingram) 


Individual 
Col. Frank N. Graves, USAF, U. S. 
Naval Air Station. 
Radio 


Radio Station KRZY, Cliff Tower 
Hotel; Carter Jones (James W. Layne) 


Employment Counselors 
Careers, Inc., 1702 Commerce; Lloyd B. 
Lewins and Alfred Czerner (David 
Locker ) 


Contractor 
Marble International, Inc., P. O. Box 
7412; Arthur L. Bissonnette (John J. 
Hospers ) 


Distributors 
Shell Oil Company, 8130 Carpenter Free- 
way; W. J. Harrell (Roger Harris) 
World Gift Co., Inc., 845 Regal Row; 
Dick Kelly (David Locker) 
Retail 

Abbey Manufacturing Co. of Texas, 
3105 Commerce; H. W. Harris (E. S. 
Parr) 

Inland Skipper, Inc., 10240 Harry 
Hines; R. L. Wheelock, Jr., J. D. Watson, 
Jr. and John Pugh (Bill Simpson) 

Zora’s Liquor Store, 2914 Oak Lawn 
Avenue; G. W. Morgan (Wm. Flatt) 


Two new members of the Dallas 
Chamber were at the February 
luncheon. Left: Eli Schepps, repre- 
senting pioneer family, starts a new 
Dallas business, Eli Schepps Whole- 
sale Company; and Bob Thomas, 
District Sales Manager, Motorola 
Semi-conductor Products, a new- 
comer to Dallas, also representing 
another big new Dallas enterprise. 





Professional 

Adams & Adams, 701 Exchange Bank 
Bldg.; Moffatt Adams (Jack Gidcumb) 

Ed Benedict, Photographer, 11409 Lip- 
pitt Drive (Richard C. Ingram) 

DeGolyer & MacNaughton, 5625 Dan- 
iels Avenue; E. R. Scott (David Locker) 

Ratliff-Irvy-Purdy, 201 1 Cedar Springs, 
Suite 201; Harold Ratliff, Jerry Irby and 
James M. Purdy 

H. J. Warkentin, M.D., 3605 Routh St. 
(Wm. Flatt) 

Don M. Murdoch, 303 Empire Bank 
Bldg. (James Cauthen) 

Robert W. Hollin Land Planning, Inc., 
P. O. Box 11172, East Grande Station; 
Robert W. Hollin (Paul White) 

Wm. Langley, Inc., 1400 Slocum; Wm. 
Langley (Gus Bowman and Bill Craig) 

Robert S. Trotti, 2525 Fid. Union 


Tower Bldg. (Jack Gidcumb) 
(Continued on page 36) 


Associate Chairman Bill Shaw welcomes a group of new Chamber members and new appointees to the 1961 Membership 
Committee who were present at the February luncheon. A total of 254 members joined The Chamber since January |. 
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“Big Bull’’ award goes to seven-time Life 
Member John J. Hospers, Chance Vought 
Coporation, sponsor of over 1,000 
Chamber memberships. This special 
award was given by individual com- 
mitteeman Bill Flatt, (left) owner of the 
Marinellor Beauty College. Also, he gave 
a “Little Bull’’ award to the latest 1960 
Life Member, James K. Allen, First As- 
sistant District Attorney, Dallas County. 





Ted Wurschmidt, (left) Homemaker Lib- 
erty League, is the 100th Chamber mem- 
ber sponsored by E. Stanford Parr with- 
in a twelve consecutive month period. 
Mr. Parr, the forty-second Life Member in 
the history of the Dallas Chamber, shows 
his gold card awarded by the Cham- 
ber of Commerce Board of Directors. 
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MOSLER Safes 


For Protection of Vital Records or 
Valuables Against Fire or Burglary 
in Home or Office 


Money Safes; Wall Safes; 
Floor Safes; Vault Doors 


A. C. ANDREWS (CO. 


2125 Main Street 
Riverside 2-4361 — Dallas 
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_ Among new committeemen are Eugene T. Martin, Dallas Times Herald; Carl Scott, 
| Volk Bros. Company; Jim Briggs, Underwood Corp.; Herbert Lee, Phil Schepps Dis- 


tributing Company, and Charles Cricks, Midas Muffler Shop. 


_ Additional Committeemen Appointed in February to 


the 1961 Membership Committee 
By President Avery Mays 


Section No. 1 


| Vice Chairman Gus Bowman 
| William Craig 

| Loyd V. Devenport 
| G. Robert Durham 
_W. A. Fitzhugh 

_ Herschel V. Harder 


Charles F. Hinton, Jr. 
Graeme Hunter 


_ Chet Jasper 


Lee R. Kilgore 
DeWitt Ray, Jr. 


Section No. 2 
Vice Chairman Jim Canthen 
Dan L. Beaird 
John D. Gill 
Tom F. Hill 


- Howard Lacek 


Tom Sands 
Gordon Stuart 
Kenneth J. Tapley 
Ralph E. Webb 


Section No. 3 
Vice Chairman Gail Risch 


| Joe Acker 


Billy R. Carter 


J. C. Cochran 


Jerry Hubbard 
Curtis Innerarity 
D. B. Kleinschmidt 
M. J. Mittenthal 
Malvin Morton 


Section No. 4 


| Vice Chairman David Locker 
Jim Ejidson 
| J. Herschel Fisher 


Section No. 5 
Vice Chairman Dawson Sterling 


Harold R. Coffman 
Bill F. Griffith 
Peirrepont Harrell 
Eugene M. Koch 
Dale Reynolds 
Harwood K. Smith 


Section No. 6 
Vice Chairman James K. Allen 
George Bates 
Mike Dohearty 
Frank T. Dooley 
D. G. Fox 
Lamar Hunt 
Charles Ingram, Jr. 
Snowden M. Leftwich, Jr. 
Clifton Moss, III 
Dick Potter 
James L. Quick 


Section No. 7 
Vice Chairman Charles J. Barrett, Jz. 
Bill C. Butler 
Denny A. Denny 
Bruce George 
Bruce Hedrick 
Sam Hubbard 
Ben F. Irby 
DeWitt L. Knapp 
Jim O. Lawley 
Edward Marcus 
Ralph E. Tinkle 
Jim Willows 
V. R. Standley 


Section No. 8 


Vice Chairman Asher Dreyfus, Jr. 
F. M. Carlson 
Karl Lambertz 
Carl Scott 
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Committeeman of the Month 





al. 


WM. C. SIMPSON 

Bill Simpson is a native Dallasite and 
graduate of Austin Coilege in Sherman in 
1953, where he lettered in three sports. He 
did graduate work in finance at S.M.U. 
Before spending two years in the armed 
services, Mr. Simpson was Branch Man- 
ager for one year with National Bankers 
Life Insurance Company of Dallas; his 
first full month with this company he led 
all other agents in production. 

Bill was in the mining business for three 
years as President of American Mills, Inc. 
Presently he is Vice President of Simpson 
Printing Company. He is one of the or- 
ganizers and principles in two sales com- 
panies; Hot Water, Inc., which has a sales 
franchise on Weben KopperTherm com- 
mercial hot water systems (manufactured 
by Weben Industries of Dallas); and 
Automat Distributors, Inc., which has a 
three-state sales franchise through Gray- 
bar Electric Company of Dallas on the 
Hotpoint commercial washer, as well as 
a four-state franchise on the Lauderama 
commercial and domestic washers (manu- 
factured by Ling-Temco of Dallas). Bill's 


pet project is the development of a large | 


luxury resort hotel at Lewisville’s 600 
acre park which, according to Bill, is des- 
tined to become the “playland” of the 
southwest. 


Bill is an active member of the Spur 


Club, the booster organization of the Dal- 


las Texans Professional Football Club and | 


was one of the top sellers of season tickets. 


Bill joined the Membership Committee | 
the first of the year and qualified for a | 
‘Top Hand Award” the first month. He | 
‘ponsored sixteen Chamber memberships | 


in February which earned him the “Com- 
mitteeman of the Month” award. 





OLIVETTI Calculators and 


: 
OFFICE MACHINES 


' “In Dallas Since 1902" 


5. L. EWING CO., INC. 


2805 GASTON — Call TA 1-2358 
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QUALIFIED TO SERVE YOU WITH 


+ Individual Insurance Service 


* 12 Years Experience with C. M. L. 

* Quality Contracts at Low Net Cost 
Insure Your Human Life Value With 

Personal and Business Life Insurance 


CONNECTICUT MUTUAL LIFE 


INSURANCE COMPANY 
Mike Massad Agency 


Dallas RI 2-9123 





OFFICE SUPPLIES - 


unlimited 


custom 
arrangements from 


the 
modern 
businessman’s 
department 
store... 
where 
SERVICE 
is the 
by-word! 


standard 
components 




















FURNITURE - 






AMORY G. OLIVER 


C.L.U. 
Agency Supervisor 














for private and general offices. New 
ECHELON, by Globe-Wernicke, of- 
fers you the warmth of wood, the 
strength of steel, the smartness of 
aluminum, and the efficiency of 
plastics. Choice of laminated plas- 
tic or wood tops . natural-finish 
aluminum legs . broad selection 
of decorator colors—or facades of 
laminated plastic or exotic woods 
for pedestals and cabinets. See 
ECHELON today—the new standard 
of office elegance. 





FIXTURES 


A Dorsey Company representative can help you plan your 
entire office before you spend a nickel. In addition to print- 
ing, Dorsey carries everything you will need in the way of 
furniture, fixtures, and office supplies. If you’re planning 
a new office or merely need a box of paper clips, call 


Dorsey today. 


the 


company 


210 SOUTH POYDRAS ST., DALLAS 2, TEXAS © Riversive 8-4511 
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PRIME MOVER 
e Gasoline powered 
e Pneumatic tired 
e Burden carrier 
e Automatic transmission 
e Air cooled engine 


e Hydraulic brakes 





TOWN INDUSTRIAL 
EQUIPMENT CO. 
1410 South Akard Dallas + RI 8-5055 




















We Keep TOUGH ONES HAPaY 


Actually we don’t know if our customers are tough, or 
if this is just a tough business . . . we suspect it’s a 
little of both... we do know, however, that the tough 
jobs get produced, on time and right! The customers 
must be happy because about 90% of our business is 
repeat business and we still have our first customer... 
been with us 35 years. We are good printers with a 
pleasant, productive shop . . . you can find out for your- 


self by dialing 7) GOB 


PREWITT PRINTING CO. 


145 PAYNE STREET, DALLAS / FINE PRINTING SINCE 1926 
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RICHARD C. INGRAM 
Dallas Chamber of Commerce 


No. 7 Award 





GUS BOWMAN 


Exchange Bank & Trust 





BILL CRAIG 


Exchange Bank & Trust 


DAWSON STERLING 
Southwestern Life Insurance Co. 


No. 7 Award 


ROGER HARRIS 


Republic National Bank 


No. 2 Award 
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WM. C. SIMPSON 


Wm. C. Simpson Enterprises 


No. 1 Award No. 1 Award No. | Award 
(Continued from page 33) Homemakers Library League, Inc., 
John Bob Cunningham, 467 Rio 1105 National Bankers Life Bldg.; G. T. 


Grande Bldg. (Charles Cricks) 

Town and Country Vending Service, 
2406 North Haskell, Robert Roland 
(Charles Ingram) 

Dallas Chapter W.A.A.B.I., 11439 Chi- 
cot Drive, Mrs. Virginia Gatlin (Herbert 
Lee) 


Wurschmidt (E. S. Parr) 

Mar-San Incorporated, 3505 Turtle 
Creek; Miss Marie K. Murphy (Phil 
Johnson) 

Mercury Freight Lines, Inc., 1300 
South Lamar; Fred Clarke, Jr., (David 
Locker) 
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Membership 
Federal Services, Inc., 804 Thomas 
Building; Norman Abbott (E. S. Parr) 
The Trigon Company, Inc., 2020 Live 
Oak; Robert Bouchard (Mike Mulhol- 
ind ) 
The Handyman, 221 Preston Royal 
enter; W. A. Wiese (Wm. Flatt) 


Contractors 
Charlie Cross Landscape Company, 
231 Exchange Bank Bldg.; Charles A. 
ross (Wm. C. Simpson) 
Falcon Engineering Company, 1221 
th St.; David Grayson, (E. S. Parr) 
Wholesale 
A & M Photo Shop, 2415 Inwood Rd.; 
_G. Ross (E. S. Parr) 
Vinson Supply Co., 
lines; W. O. Jones (Admiral 
Iney) 


10966 Harry 
A. C, 


Airotex Company, 7204 Parwelk; 
Vayne Hood (Bill Craig and Gus 
owman ) 

American Distilling Co., 4807 Allen- 
rest; Julian Kahn (Herber tLee) 

Frank Haile & Associates, 2650 Free- 
ood Drive; Frank Haile, Jr. (Bill Craig 
nd Gus Bowman) 

Beauticians Supply, Inc., 711 North 
Haskell; J. L. Griffiths (Wm. Flatt) 
CIBA Pharmaceutical 
0O Exchange Bank Bldg.; 
veay, Jr. (J. A. Pott) 

Jack Daniel Distillery, 2721 San Me- 


Products, Inc.. 
Harvey W. 


ina Drive; M. Ray Hearne (Herbert 
ee ) 

Seagram Distillers Company, 2240 
Springhill Drive; Jack Tracy (Herbert 
Lee) 

Walt-N-Sal Sales Company, 1337 
Cramton; Walter J. Johnson (Bernard 


Rathheim) 


Service Organizations 

American Association of OilWell Drill- 
1g Contractors, 211 N. Ervay Bldg.. 
Warren L. Baker (C. E. Louden) 

Foto-Listing, Inc., 1824 N. Industrial; 
Bill W. Solley, (Richard Ingram) 

Lomo Alto Barbers, 4138 Loma Alto; 
(. J. Walden (Col. Frank Holmes) 

Smitty’s Airfreight Expediting Service 
Company, 2707 Love Field Drive; (Gus 
owman and Bill Craig) 


_ 


SAM Ross MCELREATH Co. 
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2107 MAIN ST.- DALLAS, TEXAS - PHONE RI8-3314 
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Our expert Engineers present 


influence of imagination 
your decoration problems. 
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CURRENT RATE PER YEAR 
COMPOUNDED SEMI-ANNUALLY 
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SAVINGS & LOAN ASSOCIATION 


1400 MAIN STREET + DALLAS 2, TEXAS « RI 1-5101 


a 


completely new approach plus the 
to solve 
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Membership 


Manufacturing 


Motion Controls, Inc., 1905 Plantation; 
Glenn Witts (E. S. Parr) 

W & S Precision Finishing Company, 
1800 Cockrell St.; J. W. Stamey (E. S. 
Parr) 

Woody West Upholstering Studio, 5603 
Maple Avenue; Woody West (Wm. C. 
Simpson ) 

Texas Awning & Tarpaulin Company, 
5321 Maple Avenue; J. D. Green (Jack 
Hospers ) 


Real Estate 


Frances M. Smith, 5640 
(John Mynett) 

D. H. Houseman Realty Company, 
1SO5 Federal Street; Don M. Houseman 
(C. E. Louden) 

Pioneer Mortgage & Real Estate Com- 
pany, 512 Cotton Exchange Bldg.; Pres- 
ton Hale (Ben Gee) 


Vanderbilt 


Construction 


Tex-Mech, Inc., 2402 Stutz Drive: John 


W. Harrington (Jim Cauthen) 


R. B. Stovall Construction Company, | 


6300 North Central Expressway; Floyd 
Chapman (E. S. Parr) 


Griffin Engineering Company, F. C. | 
Griffin, 2720 W. Mockingbird Lane (Jim | 


Cauthen) 
Robinson Engineering Company, 2650 
Freewood; C. C. Robinson (E. S. Parr) 


individual 
Carl Hayes, 4138 Wycliff (Gus Bow- 
man and Bill Craig) 
T. A. Vines, Sr., 408 South Beckley, 
(Avery Mays) 
Kenneth Lowe, Shearson, Hammill & 


Company, Fidelity Union Tower (Roger | 


Blackmar ) 

C. L. Tatum, 1302 Main Street (Rob- 
ert Cullum) 

Robert M. Allen, 1324 Exchange Bank 
Bldg. (Bob Greenwald) 


Insurance 


Jeff H. Hooker Agency, 2332 North | 
Henderson Avenue; Jeff H. Hooker, Jr. | 


(Charles Cricks) 

Wilson-Welch & Company, 204 Amer- 
ican Bank & Trust Bldg.; Carie E. Welch 
(Wm. C. Simpson) 


Luther M. Jordan Company, P. O. Box | 


6566; L. M. Jordan, Jr (Charles Cricks) 


Pan American Life Ins. Co., 301 


Meadows Blidg.; Harold C. Patman (Jack | 


Gidcumb) 
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Restaurant 

Carroll Waffle Shop, 116 South Car- 
roll; E. R. Perdue (Jim Henderson) 

Gaston Plaza Waffle Shop, 4213 Gas- 
ton Avenue (Jim Henderson) 

Little Bit of Sweden, 254 Inwood Vil- 
lage; W. M. Murphy (David D. Locker) 

Oak Lawn Waffle Shop, 3101 Oak 
Lawn; Jim Leathers (Jim Henderson) 

Pal’s Industrial Waffle Shop, Inc., 1606 
North Industrial (Jim Henderson) 


‘‘As a secretary, | always feel my 
best when | look my best."’ 


— Helen Harrison, 
Secretary for Winston Castleberry, 
President of Service, Southwest Airmotive 


Oak Lawn at Cedar Springs 


Cotton Bowling Palace Restaurant, 
3417 Inwood Road; Victor C. Domino 
(Jim Henderson) 


Motel 
Holiday Inn Central, 4010 North Cen- 
tral Expressway; John R. Manser (Daw- 
son Sterling) 


Amusements 
J. N. Kennedy, Inc., 211 North Ervay 
Building; Jack Kennedy (Gus Bowman 
and Bill Craig) 


nchid S 
ASHIONS FOR WOM 


— with men in mind 
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Whmen in BUSINESS 


By rove 


a Fry 


[here is a chance, of course, that some- 
ne might find a profession that is more 
uggedly competitive than the advertising 
gency business. 

The same long odds would hold if one 
vere to look for a background less likely 
io success than the one Mrs. Ernestine 
Parker brought into the profession 16 
Cars ago. 

Yet the quiet, svelte businesslady — 
media director for the respected and able 
fracy Locke Agency — is recognized in- 
side and outside her own agency as one 
of the agency’s prime assets. 

Mrs. 


Parker might have been expected to have 


By everything that is logical, 


been a Salvation Army officer. She grew 
up in a home in which both parents were 
ctive Salvationists. She played the man- 


lolin, the tambourine, the alto horn — 

nd performed the myriad works of mercy 

‘or which the Army is so well known. 
“My 


Salvation Army services. 


father always insisted I attend the 
I don’t believe 
was cut out for the difficulties of the 
ork. 

“It has been helpful to me, 


9? 


said the 
il and personable lady. 

Certainly it afforded her an opportunity 
1r travel: from her birthplace at Arkadel- 
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phia, Ark. to Mexia, Texas, to Dallas, to 
Wichita Falls, San Antonio, Atlanta, Ga.., 
Cincinnati, Philadelphia, and Los Angeles. 

Of all the cities, she said, “In all truth, 
[ must say I like Dallas best.” 

If the reader’s impression of life in an 
advertising agency is bounded by movie 
screen versions of zany men in grey flan- 
nel suits running ideas up flagpoles to see 
if anyone salutes them, then it would be 
hard to see Mrs. Parker’s importance to 


the agency. 





But the agency — as any other success- 
ful business — sometimes acts quite un- 
proceeds in a 


Madison Avenue. It 


businessnesslike way, steering advertisers 
onto courses designed to help them sell 
what they have to sell—a product, a 
name, or an idea. 

Mrs. Parker 


role quietly; her colleagues are amazed 


plays her quite important 


at her capacity for work. 
Mrs. Parker heads 


a department of 12. Her department sup- 


As director of media. 


plies the ready data from which clients 
and the agency’s account men decide the 
most effective use of the client’s adver- 
tising dollars. 
Mrs. Parker 
storehouse of knowledge on all advertis- 


must keep current her 





Ernestine Parker 


ing media — including newspaper, maga- 
zine. radio and TV outdoor or billboard, 
and others. 


Once the client — with advise from the 





account men— approves a sales cam- 
paign, it is again in Mrs. Parker’s domain 


to schedule the advertising where it will 
do the most good. 

She does this through comparative and 
elaborate study of latest radio and TV 


listening surveys, including Hooper, Neil- 


son, Pulse and others; she has at her 
fingertips evaluation of coverage and 
proven effectiveness of advertising in 


newspapers, magazines and trade journals. 
Her experience, then, pays dividends for 
customers of her client’s products and the 
client. 

Waste of the advertiser’s dollar is cut 
to the lowest possible minimum because 
of her trained and, possibly, born knack 
of advertising bargain hunting. 

Away from the busy life of advertising 
scheduling, of ratings and circulation and 
prime listening times, Mrs. Parker enjoys 
playing piano, and outdoor picnic, or 
horseback riding. Springtime finds her 
enthusiastic for work on the shrubs at her 
home in northwest Dallas. 
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Top National Figures in Advertising and 
Government Participate in 1961 Dallas Observance. 


Three major meetings featured Dallas’ 
1961 
First of these was a joint meeting of the 
Dallas Advertising League and the Ki- 


observance of Advertising Week. 


wanis Club of Dallas in the Cactus Room 
of the Hotel Adolphus February 7. Fea- 
tured speaker for this occasion was James 
B. Briggs of New York, Executive Vice- 
President fo Erwin Wasey, Ruthrauff & 
Ryan, one of the nations top advertising 
agencies. 

Special guests were the winners of an 
advertising editorial contest conducted 
among some 400 journalism students in 
Dalles County High Schools and their 
Each of 17 individual school 
winners was presented an encyclopedia. 


teachers. 


Ann Lander, a student at Thomas Jeffer- 
son Hizh School was presented a special 
prize as the first place winner. Her edito- 
rial will be entered in the National AFA 
Contest. The national winner will receive 
a $500 cash prize and an all-expense trip 
to the 1961 AFA convention in Washing- 
ton, D. C., next June. 

On February 14, the Ad League staged 
a dinner in the Century Room of the 
Adolphus featuring a Jerry Segal Revue, 
produced especially for the occasion. 
This advertising revue, called “The Pur- 
suit of Happiness,” featured Ann Benson, 
Ann Hite, Pixie Hopkin, Dally Soldo, 
Marty Ross, David Harris, Rod Stark and 
Gene Lindsay. 


A special feature was the presentation 
to Tom L. Jaggars, chairman of the board 
of Jaggars-Chiles-Stovall, of the Adver- 
tising Federation of America—Printer’s 
Ink Silver Medal for outstanding contri- 
butions to advertising in Dallas. 

Wind-up event of Advertising Week 
in Dallas was the joint meeting of the 
Dallas Advertising League with the Ro- 
tary Club of Dallas in the Terrace Room 
of the Baker Hotel Wednesday, February 
15. Held in connection with the annual 
meeting of the Better Business Bureau of 
Dallas, the meeting featured Earl W. 
Kintner of Washington, retiring Chair- 
man of the Federal Trade Commission, 
as principal speaker. He spoke on the sub- 
ject: “Advertising Self-Regulation in Dal- 
las — A Challenge to Capitalistic, Com- 
petitive Free Enterprise.” 

Clifton Blackmon, former Ad League 
president and vice-president of the First 
National Bank in Dallas, was chairman of 
Advertising Week. Will H. Rogers, also a 
former Ad League president and an in- 
formation executive for Southwestern Bell 
Telephone Company, was chairman of the 
high school editorial contest. The selec- 
tion committee for the AFA-Printer’s Ink 
Silver Medal was headed up by Ira DeJer- 
nette of the DeJernette Advertising 
Agency, who was the 1960 Awardee. 


Tom Jaggars, second left from microphone, board chairman of Jaggars, Chiles, Stovall 
and 1961 recipient of Printers Ink Silver Medal Award, with members of the Jerry 


DOM 


Segal Revue, featured at Ad League black tie party held on Feb. 14 at the Adolphus. 
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Lloyd Price, right, Ad League president; 
Will Rogers, contest chairman; James R. 
Briggs, executive vice-president; Erwin 
Wasey, Ruthrauff & Ryan; and Ann Lan 
der, editorial contest winner, shown a! 
Ad League-Kiwanis Club joint meeting 


Earl W. Kintner, center, retiring chair 
man, Federal Trade Commission; Duffielc 
Smith, left, Dallas Better Business Burear 
executive vice-president; and Lloyd Price 
at joint Rotary-Ad League meeting tha! 
wound up Advertising Week Observance 
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Of Genius, Kites and Satellites... 


One of the marvels of man is his capacity to 
invent. to create. and to build. Yet. genius in 
these fields is limited to a mere handful of the 
world’s people. How to make the products of 
this creative and inventive genius available to 
all the people is a problem which faces every 
industrial nation. If a solution is not found... 
the nation will not prosper. 


The United States now enjoys one of the 
highest standards of living in the world because 
it has been able to spread the fruits of its genius 
into every corner of the nation. How was the 
problem solved? Largely. through advertising. 


\dvertising takes the inventors dream out 
of his shop and places it in your home. The auto- 


This Message in the 


matic range... television... the ball point pen 

all those things that make life easier and 
give us more time for progress. Without adver- 
tising to acquaint consumers with the availa- 
bility of these products. and stimulate a desire 
for them. they would now be but a pile of ma- 
terial and tubes and wires and blueprints upon 
the inventors bench. Benjamin Franklin’s kite 
would have flown for nothing. 


Those of us who have neither the ability nor 
the time to build our own television sets . 
electric ranges or satellites ... owe a debt of 
eratitude to advertising. and the many forms 
of wealth it provides us all. 


Interest of Better Advertising 


TED WORKMAN ADVERTISING, INC. 


8800 Harry Hines, Dallas 


Member of; American Association of Advertising Agencies e Affiliated Advertising Agencies Network 
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REPUBLIC INSURANCE COMPANY 


DALLAS, TEXAS 


Republic Writes Direct 
Agency Business in the 
Following States 


Arizona 
Arkansas 
California 
Colorado 
Connecticut 
Delaware 
Georgia 
Idaho 

Illinois 
Indiana 

lowa 

Kansas 
Kentucky 
Louisiana 
Maryland 
Michigan 
Minnesota 
Mississippi 
Missouri 
New Jersey 
New Mexico 
New York 
North Carolina 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Tennessee 
Texas 

Utah 
Virginia 
Washington 
Washington, D. C. 
West Virginia 
Wisconsin 


REPUBLIC INSU 


ASSETS 


. $2,743,070.52 
. 5,121,930.66 


Cash in Banks and Offices 
*U. S. Government Bonds . 


*State Bonds 1,148,160.23 
*Municipal Bonds . 7,876,380.82 
*Public Utility Bonds. 3,000.00 
*Industrial Bonds 5,700.00 
Mortgage Loans . 534,389.50 
Collateral Loans . 93,370.05 
Savings and Loan Investments . . 2,150,391.38 
+Public Utility Preferred Stocks . 878 450.00 
+industrial Preferred Stocks . . 1,405,700.00 
+Bank Stocks . . . 6,269,320.00 
tinsurance Stocks ; . 1,627,545.00 

Vanguard Insurance Co. (a wholly owned 
Subsidiary) . . . « « « + $406,242.25 
tRailroad Common Stocks . 46,300.00 
*Public Utility Common Stocks . . 1,093,185.00 
tindustrial Common Stocks . . . 5,304,703.00 
Agents’ Balances (Not over 90 days) . . 1,299,360.84 
Premium Notes . . 2,209,315.56 
Home Office Building . : . 1,568,662.10 
Eastern Department Building 201,712.9] 
Pacific Coast Department Building . 257,063.60 
Due from Reinsurers ane 806,375.79 
Other Assets . 284,496.91 
$47,334,826.12 


*Amortized 


RANCE COMPANY 


LIABILITIES 


Unearned Premium Reserve $23,297,497.43 


Reserve for Losses 1,220,503.76 


Reserve for Taxes. 1,024,698.49 


Other Liabilities 1 306,329.42 
‘Contingency Reserve . . $9,614,975.90 
Capital 
Preferred $ 700,000.00 
Common 4,500,000.00 5,200,000.00 


5,670,821.12 
20,485,797.02 


Earned Surplus . 


Policyholders’ Surplus . 


$47,334,826.12 


tValue as established by Insurance Commissioners Committee on Valuation of Securities 


Represents excess of market value of stocks over cost 


U. S. Government bonds of the par value of $1,940,000.00 are on deposit with the Insurance Departments of various states in accordance 


with legal requirements 


Republic and Vanguard 
Write the Following 
Coverage 


Fire 

Extended Coverage 
Windstorm 
Tornado 

Hail 

Inland Marine 
Physical Loss 
Broad Form 

Riot 

Civil Commotion 
Rents 

Explosion 
Automobile 
General Liability 
Burglary 
Earthquake 
Comprehensive Personal Liability 
Homeowners 
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VANGUARD 


INSURANCE COMPANY 


A WHOLLY OWNED SUBSIDIARY 


ASSETS 

Cash in Banks . .$ 824,869.70 
*U. S. Government Bonds . 3,652,096.54 
*State Bonds 346,865.18 
*Municipal Bonds . 708,098.25 
Collateral Loans . 283,245.55 
Mortgage Loans . 296,517.12 
+Public Utility Preferred Stocks . 622,250.00 
tindustrial Preferred Stocks . 180,250.00 
+Common Stocks . : 173,440.00 
Agents’ Balances (Not ¢ over 1 90 0 days) , . 400,952.36 
Premium Notes . . 1,121,952.08 
Due from Reinsurers 284,242.03 
Other Assets . 49 227.03 

$8,944,005.84 


LIABILITIES 

Unearned Premium Reserve . . $2,823,082.05 
Reserve for Losses . 1,133,402.00 
Reserve for Taxes . 178,746.23 
Other Liabilities “a ae 402,533.31 

tContingency Reserve. . . $ 56,628.87 

Capital . 2,000,000.00 

Surplus 2,349,613.38 
Policyholders’ Surplus . 4,406,242.25 
$8,944,005.84 


*Amortized 
‘Value as established by Insurance Commissioners Committee on 
Valuation of Securities 
‘Represents excess of market value of stocks ove 

S. Government Bonds of the par value of $7 89 000 00 are on 
deposit with the insurance Departments of various states in ac- 
cordance with legal requirements 


HOME OFFICE: - 2727 Turtle Creek Bivd., Dallas, Texas 


Pacific Coast Department 
675 South Park View 
Los Angeles 57, California 


Eastern Department 
110 Fulton Street 
New York 38, New York 


Centra! Department (Chicago) 
6819-21 West North Ave 
Oak Park, illinois 
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NEWS SPOTLIGHT 
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Young Memorial Home Expands Its Operation 


The C. C. Young Memorial Home, a 34-year-old Methodist home for the aging, 
; expanding its operation with this complex of modern buildings on a wooded tract 
it Mockingbird Lane and Lawther Drive. Five residential structures will be built ini- 
ially on the 24-acre site and future plans call for the addition of at least two more 
suildings. Construction is scheduled to begin this spring with completion within a 
ear. The present home at 1431 Stemmons Avenue will continue in operation. 


Civic Leaders Organize Citizens for Sales Tax Committee 


With civic leaders and clubwomen at 
he helm, Dallas this month organized a 
ocal Citizens For A Sales Tax committee 
‘o work with others throughout the state 
1 urging prompt action by the Legisla- 
ure to finance education, welfare and 
‘ther state needs in Texas. 

William B. (Bill) Ruggles, dean of 
North Texas newspapermen, has accepted 
‘he chairmanship of the Dallas County 
croup. Mrs. Stathakos Condos, prominent 
clubwoman, will serve as co-chairman. 
». J. Hay is chairman of the steering 
committee and J. D. Brewer is state repre- 
sentative from the Eighth Senatorial Dis- 
trict. The committee will include chairmen 
(o be appointed in all suburbs. 

The Dallas County group will conduct 
an intensive public education program to 
acquaint local citizens with the necessity 
of adequate taxation to finance state obli- 
gations and the wide preference for a 
»road-based sales tax as the fairest means 
of obtaining the necessary revenue. 

Local offices have been set up in room 
‘10, Great National Life Bldg., 1604 
Main St., from which volunteer workers 
will distribute literature, organize a speak- 
ers’ bureau to address all service clubs 
and business organizations and enlist sup- 
port of individuals and groups. Volunteers 
willing to give their services are asked to 
call the offices, RI 2-7056. 

“The State is $63 million in debt,” Mr. 
Xuggles declared. “To cover this deficit 

id also to meet education, welfare and 
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other needs, new revenue must be ob- 
tained. A retail sales tax is fair to every- 
one, and just as important, it is the only 
form of taxation proposed that will raise 
the amount of money needed.” 

The county chairman said that polls, 


.conducted by newspapers showed that the 


people overwhelmingly endorse a retail 
sales tax. “In El Paso, the people favor a 
retail sales tax over other types of taxes 
by a majority of five to one. In Amarillo, 
the margin is four to one.” 

‘A retail sales tax is not a general sales 
tax,” Mr. Ruggles declared, “because it 
would apply only to the last sale, and not 
on more than one level of transaction. “A 
retail sales tax is a growth tax under which 
revenue would show a steady growth in 
good times and only a reasonably modest 
rate of decline in a recession.” 

Endorsements of a broad-based sales 
tax as the fairest and best means of ob- 
taining the necessary funds have already 
been made, Mr. Ruggles reported, by the 
Chambers of Commerce of Dallas, East 
Texas, South Texas and West Texas; the 
Texas Society of Daughters of American 
Revolution, the Dallas Public Affairs 
Luncheon Club, Texas Industrial Confer- 
ence, Texas Cotton Ginners Association, 
Texas Furniture Association, Texas Hard- 
ware and Implement Association, Texas 
Dairy Products Association, Texas Manu- 
facturers Association, Texas Butane 
Dealers Association and Texas Restaurant 
Association. 
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Your 
Material-Handling 
Equipment 
and Service 
Center 


Fork Lift Trucks 
Conveyors — Gravity and Power 
Steel Shelving and Bins 
Hand Trucks 
Platform Trucks 
Dockboards — Aluminum 
Steel and Magnesium 
Pallet Trucks 
Steel and Wooden Pallets 
Pneumatic Tube System 
Consulting Service 





WILSHIRE 
SWEEPERS 


Factory Authorized 
SALES @ SERVICE @ PARTS 


Repair Service for all makes Sweepers 
Sweeper and Fork Lift Truck 
Leases and Rentals 


MAY SE 
INDUSTRIAL EQUIPMENT 
COMPANY 


5627 Yale Boulevard 
Phone EMerson 8-5075 
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(realive banking 


Through 


Muzak 


16 AGGRESSIVE DALLAS COUNTY 





BANKS NOW USE MUZAK 


East Dallas Bank and Trust Co. 
Empire State Bank of Dallas 

Federal Reserve Bank in Dallas 
First National Bank in Dallas 

First National Bank in Garland 

First National Bank in Grand Prairie 
First Bank and Trust in Richardson 
Hillcrest State Bank 

Lakewood State Bank 

Mercantile National Bank 

National Bank of Commerce 
Northwest National Bank of Dallas 
Park Cities Bank and Trust Company 
Preston State Bank 

Republic National Bank 


Texas Bank and Trust Company 
Total Resources of these banks 
exceed 2.8 billion dollars 
Total Deposits of these banks 


exceed 21/, billion dollars 








Sixteen of Dallas County's banks now use the soothing services of 


Muzak for better customer relations and to effect a more creative atmosphere 


within which employees work. Is your business missing Muzak? 


For details or additional information, please give us a call. 


147 Parkhouse «+ Riverside 2-9257 







_ MUZAK 
REG. U.S. PAT. OFF, 





Over 15 years of service 
fo more than 


400 
Dallas Business Concerns 
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News Spotlight 





JONSSON 


Erik Jonsson Presented Linz Award. 
|. Erik Jonsson, chairman of the board of 
Texas Instruments, Inc., has been named 
ecipient of the 1960 Linz Award. 

Mr. Jonsson was cited by James H. 
tond, award selection committee chair- 
nan as: “A great Christian, a great in- 
iustralist, a great civic leader and a great 
\uManitarian.”’ 

He was named specifically for his work 
vith five Dallas groups: the Graduate Re- 
earch Center, Dallas Pilot Institute for 
he Deaf, Dallas Foundation, Dallas Sym- 
yhony and the Hockaday School. 

During the past year he served as board 
‘-hairman for all these organizations and 
ilso worked on 15 national and state 
boards or committees during 1960. 


ve 


Public Library Friends Launch Mem- 
bership Drive. The Friends of the Dallas 
Public Library this month launched its 
nnual membership drive. 

Mrs. Jack Hyman, president of the 
irganization, has reported that this year 
tunds raised by membership fees (start- 
1g at $2) will be used primarily to help 
the branch libraries. 

In the past the Friends of the Library 
ave been instrumental in acquiring books 
nd manuscripts, and furnishing and buy- 
1g books for the rare book room in the 
main library. They have also financed a 
ranch libraries survey and helped spon- 
9 the first bookmobile. 
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Send sales soaring in ’61 


+ - +--+ — +-—-~+ - _ 


with a new 


eechcraft 


Finest of American Business Aircraft 











All new 5-place 
220 mph Baron 


Want more sales in ‘61? Then do as many aggressive firms are 
doing; broaden your scope of operations, extend your sales terri- 
tory with a Beechcraft airplane. A Beechcraft is a business- 
producing, work-expediting investment for increasing business and 
staying ahead in today's competitive world. Call or write for 


detailed, illustrated literature. 
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5-place 200 mph Travel Air 7-place 223 mph Twin Bonanza 





6 to 8-place 239 mph Queen Air To 9-place 215 mph Super G-18 


Sales — Service — Leasing — Financing — Flight Instruction 


J.R. Gray Company 


Beechcraft Distributor-Dealer 


Love Field, Dallas — FL 7-3971 e Addison Airport, Addison — AD 9-2562 
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News Spotlight 


| Chamber Lists Complete 
INVESTMENT PROPERTY CONFIDENTIAL AGENCY "61 Public Health Committee 


SPECIALISTS , SERVICE 
In the February issue of DALLAS, sev- 
_ eral names were omitted from the list of 
committee members for the Chamber's 
1961 public health committee. 
The complete list of the members of this 
important Dallas Chamber of Commerce 
committee follows: 

































Vhe Three Keys to Your Real Estate Success 


EVERYTHING howdy 
ON 








Fe )\ LARGE SALES STAFF 
EACH DEAL IS BIG 


realtors 


TAylor 7-5161 A. J. Gill, M.D., Chairman 

Milford O. Rouse, M.D., Vice- 
Chairman 

E. H. Barry 

J. W. Bass, M.D. 

Fred Brooksaler, M.D. 


Designers and Manufacturers |B. B. Brown 
| Howard C. Coggeshall, M.D. | 


of Charles M. Cole, M.D. 
| 
| 


4117 ABRAMS ROAD e DALLAS 14, TEXAS 














Howard K. Crutcher, M.D. 
George Dana, M.D. 
Richard Dathe, M.D. 
Milton V. Davis, M.D. 
Ben Decherd, Jr. 


Paper Boxes and Die Cut Displays 


Specialty 


| M. H. Gertz 
ULE CL Re LC Ceoree Gray, M.D 
1105 Dragon St. Riverside 8-477] _# ad Halley. M.D. ; 
Millard Heath 





George M. Jones, M.D. 











PRINTING PAPERS 





OLMSTED-KIRK COMPANY 


PAPER 


DALLAS - FT. WORTH - WACO - HOUSTON 


NO9UMUPrPrUT AZ=—-VvIrPIS 
QA~DMmMuvu>rv <yDrad=-Zrwn 


INDUSTRIAL PAPERS 
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News Spotlight 


Harry B. McCarthy, M.D. 
M. L. McDonald 
Laurence Melton 

J. M. Pickard, M.D. 
Robert J. Potts, M.D. 
Boone Powell 

R. A. Self, D.V.M. 

Earle W. Sudderth 

P. C. Talkington, M.D. 
Earle Williams, D.D.S. 
James L. Cabaniss, Secreatry 


ve 


XeSanders Named Crusade Vice- 
chairman. W. D. (Bill) DeSanders, 
resident of Lone Star Cadillac Company, 
as been named vice-chairman of the 
961 April Cancer Crusade in Dallas 
ounty. 

The education and fund-raising drive 
ill begin here Saturday, April 1. The 
\inimum campaign goal for this year is 
‘175,000 in Dallas County, while the 
National American Cancer Society has 
nnounced an “unlimited goal.” 

Funds are used in Dallas for local 
ervice, research, education and clinic 
upport, in addition to financial backing 
f the national program of the American 
Cancer Society. 











H.. business forms are manufactured for users throughout Texas. Moore’s Denton, Texas, 
factory is equipped with the most modern high-speed forms printing equipment, producing 





SALES BOOKS 





FANFOLD 





SPEEDISETS 
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*% SALES OFFICES 


Moore has 23 other factories strategically located throughout the United States and Canade 
to give you nation-wide forms service. 


MOORE BUSINESS FORMS, INC. 





MORE THAN 300 CITIES THROUGHOUT THE UNITED STATES 





CONTINUOUS 
INTERLEAVED 

































® CLEAN, 
PERFECTLY 
CONDITIONED CARS 


HERTZ 


Rent acar 


® LOW HERTZ RATES 
INCLUDE GAS, OIL 
AND INSURANCE 


DRIVE NEW... 


CHEVROLETS. AND OTHER FINE, 
FULLY-EQUIPPED CARS 


PHONE RI 1-4611 


HERTZ RENT A CAR 


YOU NEED ONLY 
YOUR DRIVER'S LICENSE 
AND IDENTIFICATION 


NATIONWIDE 
“RENT IT HERE... 
LEAVE IT THERE” 
SERVICE 


1-4611 
1-4611 


1326 Commerce St., Adolphus Garage 
1927 Commerce St. 


International and Domestic Reservations, 
1112 Mercantile Securities Bldg. 


Love Field Airport 
Southwest Airmotive, 7515 Lemmon Ave. 
Statler Hilton Hotel 


Freeman's Gulf Service Station, 
Preston Rd. and Northwest Highway 


1-4611 
1-4611 
2-7720 
1-4611 


1-1331 


HERTZ Puts YOU in the driver’s seat! 




























WORLD’S LARGEST 
MANUFACTURER OF 
BUSINESS FORMS 


FAST FACTORY 
SERVICE FOR ALL OF TEXAS 





2 . : — REGISTER 
a wide range of business form constructions. In addition, popular stock forms and sales books FORMS 


are in stock for prompt shipment. Contact your Moore man for “The Right Business Form for 
Every Form of Business.” 





REGISTERS 





1626 EDISON 
DALLAS, TEXAS 





CONTINUOUS 
MARGINAL PUNCHED 
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DALLAS UNION SECURITIES Co., INC. 


1001 Adolphus Tower 
1412 Main St., Dallas” 


Members 


New York Stock Exchange 
Midwest Stock Exchange 


American Stock Exchange (Associate) 








as 


Riverside 1-6736 





Thank you, Dallas 


for twenty-five years 
of progress! 


This quarter century 

of growth 25 best appreciated 
by the fact we continue 

to serve many 

of our original customers. 


LAURENCE R. MELTON - FRANK MELTON 


Y 
MHtt’ 
PRINTING COMPANY 


2930 COMMERCE STREET @ DALLAS 26, TEXAS 


PRINTING AND LITHOGRAPHING 


AVIATION 





_ Mexicana Airlines Opens Office, 
_ Announces New Service April 5 


Mexicana Airlines in March opened its 
new Dallas ticket office at 1903 Com- 
merce Street, and announced that it will 
begin operating its new route between 
Dallas and Mexico City on April 5. 
Mexicana also expects to operate Dallas- 
Monterrey-Mexico City schedules several 
days per week. 

Xavier Ojeda has been named Mexi- 
cana’s Southwestern regional manager 
with headquarters at Dallas. His office is 
located at 1903 Commerce, directly across 
the street from the Statler Hilton Hotel. 

Mexicana will become the first foreign 
flag airline to enter Dallas. Its entry was 
provided for in a bilateral air service 
treaty negotiated by the United States and 
Mexico in the summer of 1960. The 
Mexican Government subsequently desig- 
nated Mexicana to operate the Mexico- 
Dallas route which the treaty provided for 
a Mexican flag carrier. Then the Civil 
Aeronautics Board held a proceeding to 
make formal determination that Mexicana 
was fit, willing and able to operate the 
route provided in the bilateral treaty. The 
CAB’s decision also required the approval 
of President Kennedy, since it involved an 
international route. 

Comet IVC jetliners will be used in the 
Dallas-Mexico City schedules. Departing 
Dallas at 1:30 p.m., the nonstop flight will 
arrive at Mexico City at 4 p.m. Departure 
from Mexico City will be at 8:30 a.m., 
with arrival at Dallas Love Field at 11:50 
a.m. The northbound schedule will stop at 
San Antonio for customs clearance, pend- 
ing completion of temporary facilities for 
Customs and related services at the Dallas 
airport. After the Customs facilities at 
Dallas have been completed, the north- 
bound flight will operate nonstop also. 
Dallas-Mexico City schedules will be 
offered on Mondays, Wednesdays, Fridays 
and Sundays. 

Mexicana also operates between Mexico 
and Los Angeles, San Antonio and 
Chicago. 

- 


Dallas Airmotive Announces New 
Facility. Dallas Airmotive, Inc., has an- 
nounced the construction of a_ Rolls- 
Royce Dart Overhaul shop. Airline and 
corporate operators of the Grumman 
Gulfstream, Fairchild F-27, and Vis- 


_ count have signed contracts for overhaul 
_ of their Dart engines. 


Included in the Dallas Airmotive’s serv- 
ices is a rental program. 
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Aviation 


Trans-Texas to Begin Convair 
Flights from Dallas Love Field 


Trans-Texas Airways will begin Con- 
air flights from Dallas Love Field on 
\pril 1, according to James Cassady, dis- 
rict sales manager for the Houston-based 
irlines. 

Cassady said the company had taken 
elivery of one of a fleet of 22 Convairs 
eing purchased from American Airlines. 
wo additional aircraft will be accepted on 
farch 20, and two per month thereafter. 

Dallas will receive benefit of the first 
onvair service. 

TTA’s Beaumont-Port Arthur, Lake 
harles and Galveston segment will gain 
e new, pressurized, air-conditioned, 40- 
issenger aircraft with the first flight de- 
irting Love Field at 9:00 A.M., Satur- 
iy, April 1. 

The new service, Operating non-stop to 
fferson County airport which serves 
eaumont, Port Arthur and Orange, will 
ave 14 minutes from the existing DC-3 
onstop flying time. 

In May, Trans-Texas will provide addi- 
onal Convair service from Dallas on the 
io Grande Valley routes. These flights 
vill serve Fort Worth, Austin, Laredo and 
larlingen and McAllen, Cassady said. 





INTRODUCING OUR NEW BINDERY GIRLS... 


... and a few points in their behalf. Girls have never been exactly oblivious to flattery and the 
fact that they do gather fully automatically up to seven signatures and deliver five thousand 
completed books per hour is certainly a point in their behalf. By way of additional information 
their smart, trim, little group goes by the professional name of The Consolidated-Mueller Auto- 
matic Gatherer, Stitcher, and Three-Knife Trimmer, affectionately referred to as “The Girls.” 
Would you like to take advantage of this plus in speed and service? 
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BILL DUNLOP LAWN MAINTENANCE SERVICE 


‘For Companies that Care” 
Business and Commercial Properties Our Specialty 
LAkeside 8-4078 

















Eye comfort can be a reality — if you 
will explain your job problem to your 
Eye Doctor — and to us. 


Bring Your Prescription 
to Us for Glasses 


THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS 











, FAST DEPENDABLE 
SERVICE... 


Pliers — Tweezers — Files 
— Hand Tools — Equipment 
— Supplies — Machinery 
For precision manufacturing 
and assembly 
Precious metals and plating 
solutions 
Isothermal rhodium bath 


CATALOGS ON REQUEST ° PHONE FOR REPRESENTATIVES VISIT. 


1708 JACKSON STREET DALLAS Ri 11-5513 


- SMELTING & REFINING CO., INC. DALLAS 1, TEXAS FORT WORTH CR 5-8221 





/ 








WILLIAM S. HENSON, INC. ‘Lp 


See . 4901 WOODALL * DALLAS « FL 7-6321 45 * ¥ 
a ‘ to 
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Robert 


Winans 


1502 COCHRAN e DALLAS 


Telephone RI 1-5244 





COMMUNITY ACTIVITIES 








LLOYD S. BOWLES 


Lloyd S. Bowles Heads Soroptimist 
Drive for Crippled Children's Camp 


Lloyd S. Bowles, president of Dallas 
Federal Savings & Loan Association, will 
head this year’s Soroptimist drive for 
$50,000 to operate their crippled child- 
rens’ camp northwest of Lewisville. 

Assisting will be Robert B. Cullum, last 
year’s chairman, and Felix R. McKnight, 
both of whom will serve as co-chairmen; 
and Soroptimists Mrs. Marie Harcum, 
drive coordinator, and Miss Verlin 
Osborne, camp chairman. 

The 1961 drive, to center again around 
the “Old Newsboys Day” theme, will be 
held April 17 and 18, with street sales of 
the special-edition Soroptimist Clarion the 
first day, and night sales in neighborhoods 
following the next day. 

Special features of the drive will be the 
selling of papers by leading civic figures 
who were once newsboys and a colorful 
parade to emphasize the “walk for those 
who cannot” feature of the drive. The 
parade will be held downtown on the 
morning of the street sales, led by gaily- 
aproned hawkers consisting of Sorop- 
timists, Jaycees, civic fathers, and others. 

Camp Soroptimist, located on a 42- 
acre wooded tract in Denton County, 28 
miles from Dallas, will accommodate 
more than 400 physically and mentally 
handicapped children in six two-week 
sessions this summer. Handicapped range 


_ from amputees to polio victims, to the 


cerebral palsied to the mentally retarded. 
Camp Soroptimist is the only Texas camp 
and one of the few in the nation which 


| serves the latter group. 


This year’s total to be registered will 
number 75 more than last year’s 325. 


“Our goal,” said Mr. Bowles, “is to 
reach the day when we need not turn 
away a single child. This is a_heart- 
breaking thing to have to do, when you 
remember that these children attend this 
type of camp, or none at all.” 


Last year a crafts house and an infirm- 
ary were added to the physical plant, now 
valued at $200,000. 


Mr. Bowles is a director of the Salvation 
Army, the Dallas Chamber of Commerce 
and the Central Business District Associa- 
tion, Inc., and is past president of the 
Southwestern Savings & Loan Conference 
and the Texas Savings & Loan League. 


He is on the executive committees of 
both the Federal Home Loan Bank of 
Little Rock, of which he is a director, and 
the U. S. Savings & Loan League. 

Besides Mr. Bowles, Mr. Cullum and 
Mr. McKnight, newly-elected advisory 
board members are: W. D. Bentley, 
Wilson H. Brown, Dr. H. Gray Carter, 
William L. Carter, Jr., the Rev. Thos. J. 
Shipp, Aaron L. Colvin, Mrs. Stathakos 
Condos, Lanham Croley, John W. Crom- 


well, Jerome K. Crossman, L. C. 
Ferguson; 
Also, Mrs. Earl Hayes, Dr. C. Zeno 


Holt, J. Erik Jonsson, Campbell Lough- 
miller, L. G. McLean, Mrs. Larry Nab- 


holtz, Martin Ricker, Robert A. Ross, 
Paul Short, Dr. Maryhelen Vannier, 
Raymond Willie, Sr., and Angus G. 
Wynne, Jr. 


a 


Easter Seals Promote $120,000 
Campaign for Treatment Center 


On February 28 Easter Seals were 
mailed to residents of Dallas County 
soliciting their support of the Dallas 
Society for Crippled Children’s Cerebral 
Palsy Treatment Center. The operating 
budget of $120,000 is the goal of the drive. 
Mrs. Phil C. Friday is chairman for 1961. 


The cerebral Palsy Treatment Center 
which began in 1947 with one patient, one 
doctor and one therapist, now has 750 
patients and 22 staff members, doctors, 
therapists and professional workers, and 
volunteers. 


The support of the center is derived 
solely from the sale of Easter Seals. The 
center receives no other aid; it is not 
connected in any way with any other 
drive, including the United Cerebral Palsy 
drive. The Treatment Center at 2312 Oak- 
lawn is the only center in the Dallas area 
devoted primarily to the diagnosis and 
treatment of cerebral palsied children. 
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REACTS WITH ...eliminates underfilm corrosion 






THE STEEL... in finished product tanks 


HUM 
RUS 


This remarkable new coating bonds 
so perfectly to steel that you cannot dis- 
cover an interface! The reason? Humble 
| RUST-BAN 190 reacts chemically with 
the steel. The resulting bond is insepa- 
rable . . . completely eliminating under- 
film corrosion. 

The hard, abrasion-resistant coating 
of 100% inorganic zinc silicate is vir- 
tually impervious to the scraping action 
| of floating roofs. RUST-BAN 190 is 

nonflammable, does not contaminate 
even high-purity products. 

When properly applied and cured 
(with its companion RUST-BAN 195) 
RUST-BAN 190 provides many years 









































1 are aro en 


of protection at far lower annual cost 
than any other type of coating! 

For complete information about 
RUST-BAN 190 and other Humble Pro- 
tective Coatings, call your Humble sales- 
; man or contact Humble Oil & Refining 
; Company, Houston, Texas. 











America’s Leading ENergy COmpany 
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ALLNUTT & McCLENDON 


Personnel Service 
(formerly InsBank Associates) 
Specializing in Insurance, Banking, Financial, Oil, Electronics, Manufacturing, Better 
Wholesale and Retail Companies. Male and Female Personnel Placement. 


Suite 1402 Davis Bidg Dallas 2, Texas Riverside 8-7155 
























MONK BROTHERS 


COMPLETE LINE OF LITHOGRAPHIC SUPPLIES 


“A Pré tons Ser LA 


e INK e BLANKETS e PLATES 
e PLATE AND PRESS CHEMICALS 


2027 Young Street Riverside 2-8787 































INDUSTRIAL and 
COMMERCIAL use | 


A 
® PARTS BINS ® LOCK-A-TIERS 

® STORAGE CABINETS ® BOOKCASES 
® COUNTERS ® SERVICE CARTS 





















Call, write or wire for Complete Catalog 










Tekete Y (3 Col Mo] colo l blot Oa Ole) dom 


CARROLLTON, TEXAS (suburb of Dallas), Dallas Phone CH 7-6141 

















TRINITY INDUSTRI 


AL DISTRICT 
N 


— ? ; "Under the Skyline 
— a | of Dallas’ 





New Home of 


A and A SUPPLY 
Co., INC. 


For information about the 
Trinity Industrial District 
consult your real estate 
broker or... 
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INDUSTRIAL PROPERTIES CORPORATION, 401 Davis Building, Dallas, Ri 1-9424 


Geinpbell s (ampbell 





BUSINESS REAL ESTATE 


1803 Commerce Street Dallas 
Riverside 7-0033 














Federal Community 
(Continued from page 21) 

Dallas qualifies as the regional center 
because of the character of the work done 
by Dallas-based agencies, not by the 
number of people they employ. The DAL- 
LAS Magazine survey found many in- 
stances of only a few dozen people in a 
Dallas regional headquarters directing a 
multi-state area with many of their sub- 
ordinate operations larger than the Dallas 
administrative offices. 

The average annual income of Dallas 
Federal employees is further proof of the 
importance of Dallas as a management 
center. While the average salary of a Fed- 
eral civilian is slightly over $5,600, the 
average salary paid a Dallas-based Fed- 
eral employee is almost $6,000. Leaders 
of the local Federal Community attribute 
this higher average to the relatively greater 
number of professional/technical and 
highly skilled people in the Dallas group. 
A high percentage of the men and women 
in the Dallas Federal Community are 
career people with years of experience. 

Comparison of Federal employment on 
a worldwide scale and in the Dallas Stand- 
ard Metropolitan Area also reveals their 
different characters. Since the DALLAS 
survey included both civilian and mili- 
tary, the comparisons are not exact, but 
the relatively small number of military 
personnel in this area changes the percent- 
ages only slightly. 

Of all civilian employees stationed 
throughout the world: 44% are employed 
by the Department of Defense, with Post 
Office the next highest employer with 
24%. In the Dallas area, Defense Depart- 
ment—INCLUDING military—employs 
only 20% of all those working for the 
Federal Government. Post Office is the 
largest Dallas employer with 32% of all 
Federal employees throughout the four 
counties. 

Veterans Administration is third on 
both the worldwide and the Dallas levels. 
with 7% of all Federal employees and 





"71 Years in Dallas" 


J. W. LINDSLEY & CO. 
eeuliens “—_ , 


* Business Sales & . Leases 
¢ Property Management 


¢ Insurance 


2108 Main St. Phone RI 2-4366 
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Federal Community 


12% of those in the Dallas area, because 
of the large number working at the VA 
Hospital here. Treasury ranks next in 
Dallas with 9%, followed by Agriculture 
with 7%. Of the worldwide total, Agri- 
culture accounts for 4% and treasury 
3%. Other significant Dallas employers 
nclude General Services Administration 
ind the Department of Health, Education 
ind Welfare, both of which maintain re- 
‘ional offices in Dallas. 

There are many reasons for the loca- 
ion in Dallas of such a key segment of 
ur nation’s government just as there are 
nany reasons for the location here of so 
nany leading American businesses. Chief 
mong these is perhaps economy, for as 
ne financial statements of major indus- 
ries show profits, the U.S. Treasury gains 
imilar advantages by having regional 
nanagement headquarters of Federal 
gencies located in Dallas. 

In the heart of an urban district of 1% 
iillion persons, Dallas is the logical site 
or any Southwestern Federal office de- 
igned to serve the public, for no other 
Southwestern city is central to such a large 
1umber of persons. The transportation/ 
ommunications advantages of Dallas that 


Millard J. Dilg, Vice President and 
Director of Marketing at Rogers & 





have previously been mentioned, also con- 
tribute to its importance as a Federal cen- 
ter. With no major American city less 
than a few hours away by scheduled air 
service; with outstanding highway and rail 
facilities; and with excellent mail, tele- 
graph and telephone connections with all 
other cities; a Dallas-based agency is able 
not only to handle more work, but to 
handle it more quickly and efficiently than 
a similar agency perhaps just a short dis- 
tance away in miles. 

A major reason for the location of key 
Federal offices in Dallas — and one that 
is overlooked by the casual observer — is 
the Dallas economy itself, and the advan- 
tages it provides. A single example: one 
important government agency in Dallas 
requires the use of a huge and very ex- 
pensive computer. It could not normally 
afford the expense of this computer for iis 
work alone: but without it the agency 
could not operate as efficiently. What 
might become a major budget problem in 
another area—to buy the computer or 
not to buy it?— is solved simply in Dallas. 
The agency merely contracts for the ex- 
clusive use — for one daily shift—of a 
computer owned by a large Dallas insur- 

(Continued on next page) 
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W. A. TAYLOE Co. 


Materials Handling Equipment 


DALLAS 
7045 Carpenter Freeway FL 7-7315 
HOUSTON 
4101 San Jacinto JA 2-4647 











Marketing 


Smith, Inc., Dallas, defines media 
selection’s role in marketing. 


DALLAS e« 
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means careful 
media selection 


Only after determining and evaluating the 
segments of a client’s market do you 

select the media which can best reach and 
influence them. This requires more 

than circulation figures alone. 


The distribution of that circulation, quality and 
type of editorial, independent readership 
research, publication readership data, our own 
surveys, and various measurements of 
advertising effectiveness are among the tools 
we use. It is a complete and continuing cycle of 
effort that is necessary to the selection of both 
specialized and general business publications. 
Circulation numbers are only one factor 

in selecting business publications. There must 
always be interpretation and evaluation of 

all the facts to determine the most effective media 
for your industrial advertising. 


Rogers & Smith Since 1917 
Advertising and Creative Marketing 

505 North Ervay St., Dalias 1, Texas 
1006 Grand Avenue, Kansas City, Missouri 
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CORPORATION 





CORRUGATED FIBRE 
SHIPPING CONTAINERS 


DALLAS PLANT 
8900 SOVEREIGN ROW 


PHONE 
FLeetwood 7-1504 


19 Box Plants 
2 Kraft Mills 











Federal Community 

(Continued from page 52) 

ance company. Industry and government 
have joined forces, to the advantage of 
both. This is but one example that could 
be repeated many times. 

The strength and scope of the Dallas 
economy permit a great deal of flexibility 
in the employment practices of the Dallas 
Federal offices. Dallas has a reservoir of 
skilled office labor available only for “tem- 
porary” work: housewives and others who 
are glad to respond to a Federal agency’s 
peak load needs. Such workers are willing 
to take a job for a few weeks or a few 
months, but for various reasons are not in 
the market for permanent jobs. They may 
be willing to do “temporary” work for 
two or three periods a year, and they have 


met all Civil Service requirements. 


The head of one large Dallas Federal 
establishment, whose personnel require- 


| ments fluctuate widely between 450 and 
_ 600 persons, says he is able to call in capa- 
_ ble, experienced “temporary” employees 


with required Civil Service ratings just as 


_ he needs them. He points out that the re- 


sult is maximum economy for the Federal 


| government; that if his office were in a 


smaller or different community, which did 


~ not have such a labor reservoir, he would 
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as the ee North Star 
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Maurice |. Carlson, CLU, President 
Z. P. (Buddy) King, Director of Agencies 


Reliance Life Bldg., Dallas, Texas x: 





“77 YEARS” 


INCORPORATED 1884 


Continuous Service to the Printing Industry 





Fine Papers for Printers and Publishers 


COATED BOOK 
OFFSET BOOK 
BOND PAPERS 
GUM PAPERS 
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Every Modern Facility to Give You Service 


aaa 


CAR BOARDS 
INDEX BRISTOLS 
TAGBOARD 
BLOTTING 


CALL SALES DEPARTMENT FOR SAMPLES AND QUOTATIONS ON 
DEPENDABLE PAPERS — UNCONDITIONALLY GUARANTEED 


THE SABIN ROBBINS PAPER COMPANY 


2660 BRENNER DRIVE 


. DALLAS 20 


. PHONE FL7-6455 
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Federal Community 


be forced to carry some employees on the 
payroll longer simply as insurance that he 
would be able to expand rapidly to absorb 
peak workloads. 


Still another reason for the develop- 
ment of Dallas as the government’s South- 
western regional management center 
ind, ironically, the one that may be truly 
nost important— is that the regional 
reads of the various agencies need to be 
lose together. 





“What is the principal advantage for 
aving your office in Dallas?” the Dallas 
ead of a four-state region was asked. 


“Being near the other regional directors 
‘f the key Federal agencies,” was his im- 
,ediate reply. “Simple problems here that 
an be easily solved with a short confer- 
nce would become a major issue if I were 
ot in Dallas.” 


Still another Dallas-based officer added 
» the picture when he said, “For any 
ommunication outside Dallas, we allow 
0 days for it to go through channels to 
he proper authority and another 30 days 
or an answer. A two-story ride in an ele- 


vator and a two-minute conference would 
become a two-month delay for an answer 
if we are not in Dallas.” 

A factor as simple as the fact that the 
Federal establishments in Dallas all op- 
erate through the same telephone switch- 
board becomes a major consideration in 


striving for efficiency in government op- | 
erations. A supervisor in one Federal es- | 


tablishment who needs to coordinate with 
his counterpart in another Dallas-based 


Federal agency can pick up his telephone, | 
dial a station number and dispose of the | 


problem in a minute’s conversation. If | 


they were located in separate cities, this 
simple communication would become 
both a time-consuming and expensive 
operation. 

Of course Dallas derives many benefits 
as the location of this concentration of top 
quality Federal employees, not the least 
of which is the privilege of claiming these 
people as citizens. Like their counterparts 
among American business’ Dallas branch 
managers, they are civic-minded men and 
women who want to be constructive mem- 


(Continued on next page) 
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..fhrough sleet or enow and choute of woe 
trusty John ie on the go! 


Yes, John is on the go... with speed, with quality, with 
wide diversity ... just about everything in the graphic arts 
production field. There's metal and film typography, camera 
modification, dry and plastic mats, stereotypes. There's offset 
negatives, offset plates and Fotosetter. All these products 
are custom-prepared with the same diligence and speed 


that have made SCOTT synonymous with SUPERIORITY. 


Newest Scott Product: COMPLETE PHOTOSTAT SERVICE featuring overnight as well 
as Saturday service. For any Superior SCOTT Service, just call RI8-O661 





JOHN A. SSOUU TU & COMPANY 


the southwest’s most complete graphic arts production center 
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JANITOR SERVICE ° WINDOW CLEANING : RESIDENCE 
ACME BUILDING MAINTENANCE CO, 
1901-15 LAWS STREET FRANK C. JONES PHONE Ri 2-7660 


SAND BLASTING e STEAM CLEANING . SIDEWALK WASHING 














@ “SCOTCHLITE”’ 
@ “SCOTCHCAL” 
@ DECALS 

@ METAL SIGNS 





134 COLE STREET @ DALLAS 
Riverside 8-5534 














| Federal Community 
(Continued from page 55) 
bers of their community. Their keen in- 
terest in civic affairs of all kinds has 
helped them build an enviable record 
| During 1959, the Federal Community in 
Dallas contributed over $65,000 in indi- 
vidual donations to fund drives of all! 
_ types, and they have surpassed annua! 
| Community Chest goals with regularity. 
| Leading the Community is the Dallas 
Federal Business Association, a group of 
the agency heads who meet regularly to 
| achieve better coordination among them- 
selves and to plan projects to help both 


| their own Federal Community and all of 


_ Dallas. 
| In addition to these organized activities, 
| the Dallas Federal employees have built 





“COFFEE BREAK” 
B-E-N-E-F-I-T-S 


That Please Employers 
As Well As Employees 


WITH " BUSY EMPLOYEES love the tasty richness and freshness 
of COFFEE TIME, INC.’s“ OLD FASHIONED ” brewed 
coffee and they are always grateful to have the “coffee 
break” conveniently arranged. Busy employers also appre- 


OLD FA SHIONE 





BREWED COFFEE ciate COFFEE TIME, INC.’s Complete Coffee Break 





Service which frees them of all details. 


COFFEE TIME, INC.’s Attractive Steel Containers holding delicious, piping hot 
“OLD FASHIONED” brewed coffee are regularly delivered...on schedule... to 
many Dallas places of business. Convenient and ideal for quick, easy serving. 









COFFEE TIME, INC.’s Vending 
Machines are attractive and com- 
pact. They are easily and quickly 
set up in convenient locations in 
plants and offices. Delicious, piping 
hot black coffee, dairy-fresh cream 
and sugar are dispensed in any com- 
bination. No plumbing required... 
no extras to buy. 











COFFEE TIME, INC. is always happy to explain the 
“Coffee Break” benefits that are pleasing employers as well 
as employees. May we serve you? Give us a call today. 


Also Available for Parties and Special Occasions. 


COFFEE TIME, INC.’s Complete 
Snack Bar Service, manned by cour- 
teous personnel, is regularly enjoyed 
by many Dallas firms. Besides 
“OLD FASHIONED" brewed coffee, 
we serve other hot drinks, cold 
drinks, a variety of tasty snacks, 
sandwiches, soups, chili, pastries, ice 
creams and other food items. 


PHONE 


ME 
INC. RI T -3855 


1426 NORTH INDUSTRIAL 
. DALLAS, TEXAS 
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Federal Community 


up high individual standards of good citi- 
zenship in churches, schools and neigh- 
horhood community activities. Their rec- 
ord in Dallas over the years, both individ- 
ually and collectively, has made this rela- 
tively small group of people an important 
isset to Dallas. 

In total, the Federal Government em- 
»loyment in Dallas represents a total pay- 
‘oll of better than $65 million annually. 
[he DALLAS survey shows that total 
ederal employment here today is well 
ver 11,000, with military personnel in- 
‘luded. 


This “industry” occupies better than a 
nillion square feet of floor space, almost 
100,000 square feet in three Federally 
wned buildings (1114 Commerce, U.S. 
‘ost Office and Terminal Annex) and an 
dditional 470,000 square feet leased in 
3 privately owned Dallas buildings. Pay- 
ng an average rental of $2.67 per square 
oot, these leases are important in the 
Jallas office building economy. 

In addition to the monetary considera- 
ion, the Dallas economy benefits from 
iaving the Federal offices in the area 
vecause their location here makes rela- 
ionships between them and Dallas indus- 
ry much easier. Proximity to business- 
riented Federal agencies is a major ad- 
vantage to scores of Dallas-based private 
‘nterprises, whose needs for information 
ind services of all kinds is facilitated by 
he location of Federal government’s man- 
gement/service center for the Southwest 
ere. 
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QUALITY PRINTING SINCE 1892 


EGAN 


1006 ROSS AVE., DALLAS, TEXAS * RIVERSIDE 7-6321 - 
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¢ . With lense pl . 
‘. ith our new leas an you ca X 
, Save Workin achat : 
¢ ompletely red our off d - 
& completely redecorate your olfice now an 9 
: . 
* apl d QT pay on a monthly basis to suit your pocketbook. 
igs —F ™ 
. Your OTHER l'‘urnishings may be purchased for a se 
' % 
‘ nominal sum at the end of the lease period ; or ™ 
as PX 
“as \eeds lease may be renewed. Check with us for details. . 
FI mes 
* fs . 
~~. * 
CO EE EIDE RE . ¢ =. 
enced Pp 
OFFICE FURNITURE Co. 
2214 MAIN a DALLAS . RI 8-9322 
_@...63 YEARS OF DALLAS HISTORY! 
names, events, styles, manners, businesses, 
clubs ... all of these, reflecting almost half 
the recorded dates of a great city . .. have 
passed through the presses of this fine 
quality printing institution. 
Etheridge Printing Co. 
1812 NORTH FIELD ST. * DALLAS 2, TEXAS 
PRINTERS * LITHOGRAPHERS 
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The MCCULLERC Hoe 


PRINTERS @ LITHOGRAPHERS 
W. G. McCullers, Owner 


C. Fain Parks, Gen. Mgr. Newsome Gay, Sales 
James White, Supt. Walt Pietsch, Sales 
1209-11 S. AKARD Riverside 1-4417 




















We can’t make 


all the envelopes so 


we only make the 


BEST 


TELEPHONE FL 1-3731 
2512 HAWES AVENUE + DALLAS 35, TEXAS 





“| a EB Ready to Solve Your 
‘ie. —Ss—s Difficult Electrical 


Maintenance Problems 


° Safely 
¢ Quickly 
¢ Economically 


FRAUMAN ELECTRIC CO. 
Electrical Contractors 


6010 Wyche 
FL 7-4344 


Emergency 
Night 
Service: 
FL 2-2025 








WORLD TRADE NEWS 


World Trade Committee Sponsors 
More Trade, Tourism with Mexico 

This year, the Senate put the United 
States into the advertising business — 
advertising for some foreign dollars. 
Dallas is one of those cities where a little 
advertising to Overseas visitors can bring 
back some of the gold that has been ex- 
ported in the years past. 

The U. S. Department of Commerce, 
Bureau of Census, has published figures 
regarding expenditures of visitors from 
Mexico in the U. S. which show: 

1. That visitors from the Republic of 
Mexico to the U. S. in 1949 spent 68 
million dollars for goods and services, 
and 

2. That in 1959, they spent a total of 
160 million dollars. 

Of the 160 million dollars, 140 million 
was left in border towns from San Diego 
to Brownsville, Texas, by our visitors from 
Mexico. 

In April, Dallas and Mexico City will 
be served by three airlines, American, 
Braniff and Mexicana, and unless Dallas 
advertises in Mexico and invites Mexicans 
to visit Dallas, there will be little increase 
in the total number of visitors from Mex- 





ico to our city. 





Approximately 2,500 tourists from 
Mexico came to Dallas in 1960. Many 
came for the Pan American Livestock 
Exposition and the State Fair of Texas. 
Many came for visits and all came for 
shopping in Dallas stores. 

The Mexican Consul in Dallas advises 
that during 1960 the Fort Worth Consul 
issued 3,500 tourist cards, and that his 


_ Office issued 12,000 for Dallas. 


The World Trade Committee of The 
Dallas Chamber of Commerce has under- 
taken a project to invite Mexicans to 
Dallas for business, for shopping, and for 
pleasure. This project will be implemented 
early in May with an export expansion 
businessman's trip to Mexico. The pur- 
pose of this trip is to meet with as many 
businessmen as possible and to personally 
invite each and every one of them to 
Dallas in 1961. 





Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 


464 Olive Street 
Southland Center 


PHONE RI 8-0061 — DALLAS 
Alex D. Hudson, Jr. James S, Hudson 


























ee ee ee Ory 














58 





DALLAS « MARCH, 1961 


> hae ig ia 

















a Fw ‘ 





World Trade News 





RUTHERFORD 
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INT'L TRADE OPPORTUNITIES 


(Editor’s Note: Statements under this 


heading are based on information received 
hy the Dallas Chamber of Commerce, but 
ire not guaranteed by the Chamber or by 
YALLAS. Details may be obtained from 
The World Trade Department, Dallas 
‘hamber of Commerce.) 





JAPAN—Rough and/or cut Arkansas 

tone for sharpening knives and rough 
ablite Titania (new synthetic stone) 
anted by Sumiyoshi Shokai, 2-25 
ukiaicho, Higashino, Fukiai-ku- Kobe, 
pan. 

TAIWAN — Food products especially 
ure refined lard wanted by Van Tai & 
o., Ltd., 2 Lane 239, Nanking Road 
Vest, Taipei, Taiwan. 
ARGENTINA—Machines (automatic) 
printing on plastics, pencils, etc., also 
idelible ink for printing on these articles 
anted by Jose Celestino Gourdy, Via- 
ionte 867-Piso 5, 503, Buenos Aires, 
\rgentina. 

JAPAN—Old mild steel boiler plates, 
ld ship plate, old mild steel tanks, and 
ther iron scrap wanted by K. Inouye & 
o., Ltd., P. O. Box Central 736, Osaka. 














METROPOLITAN 


ATTENTION, MR. EMPLOYER: Bec 


AMBITIOUS, INTELLIGENT YOUNG MEN NEED 
WORK WHILE IN SCHOOL — DAY OR NIGHT 
Call Mrs. Bates, Riverside 2 8 
RUTHERFORD-METROPOLITAN SCHOOL OF BUSINESS 
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Serving the Building Industry Since 1924 








TELEPHONE HA 8-1331 2722 Logan Street Dallas 15, Texas 
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the finest in Dallas... 


Hxecutive Inn 


MAYFAIR dining room 


Dinner and’dancing in the elegant Mayfair 


Room 


E | CLUB 


Also banquet and convention facilities | 


REGENCY corree room 


Open twenty-four hours a day 


American 
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Carte Blanche Across from Love Field Entrance 


MOTOR HOTEL, INC. 


. - ‘a \ Se — 
Mayfair Dining Room overlooking the 
landscaped patio and pool. 
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3232 W. MOCKINGBIRD LANE 





200 beautifully decorated 
Express RESERVATIONS « FL 7-5601 air conditioned rooms 
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Ad Industry Sparks Market 


(Continued from page 25) 
production of large point-of-purchase 
pieces. 

Accurate of Texas has grown because 
it has been able to find answers for un- 
usual and intricate problems. Recent 
designs and new packages involve special 
packaging for rubber surgical gloves for 
a hospital supply firm and special sterile 
packages for hypodermic needles. This 
firm brings business to Dallas from points 
as far away as Mexico City, Louisville. 
and St. Louis. 

A major press installation just com- 
pleted at Bennett’s, one of Dallas’ large 
volume printers, serves to illustrate the 
pace of business in Dallas’ major graphic 
arts plants. Bennett’s has just installed a 
new German-made precision offset press 
that will add materially to its production 
facilities. Weighing almost 25 tons, this 
press is more than 27 feet long, and will 
handle sheets up to 40% inches by 56 
inches. This multi-color press will make 
possible better quality of reproduction and 
operating economies in the production of 
large booklets, brochures and other types 
of advertising printing. : 

Dallas is also a major center for 
envelope production. Growth of local and 
national plants are enhancing Dallas’ 
position in this industry. The Texas 
Envelope Company is one of Dallas’ fast 
expanding plants in this industry. Now in 
its 15th year of operation, this firm has 
a plant capacity of two million envelopes 
per day, and is now producing |'2 million 
envelopes per day in two shifts. Under the 
management of W. J. “Bill” Scott, this 
plant serves the North Texas and Okla- 
homa territory. It has 45,000 square feet 
of space and more than 80 employees. 

A completely integrated plant, Texas 
Envelope takes paper in carload lots, 
designs and fabricates a multiplicity of 
envelopes from standard small sizes to 
large special jobs. Its art department, 
under the direction of Albert C. Nicol, 
has won top national awards in envelope 
design for the second straight year. Its 
design department, precision die-cutting 
equipment and batteries of high speed 
multiple-color presses make it one of the 
top envelope plants in the Southwest. 

The impact of Dallas’ legal and financial 
growth on its graphic arts industry is re- 
flected in the recent expansion of Warlick 
Law Printing Co. This 66 year-old Dallas 
firm last year moved into a $250,000 
plant in the Trinity Industrial District. A 
unique feature of this plant is a complete 
law library for the use of lawyers in check- 
ing briefs. The plant has a complete five- 
Intertype composing room, offset and 
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letterpress printing equipment, a bindery 
and a mailing room. 

Warlick offers a “one-stop” service on 
all phases of legal and financial printing. 
This includes law briefs, registration state- 
ments, prospectuses, indentures, stock and 
bond certificates and a myriad of other 
documents. With banknote connections in 
New York and Philadelphia, this firm is 
ible to offer unusual service in the produc- 
tion of steel engraved and lithographed 
securities and other documents required 
n stock issues and financial transactions. 

American Beauty Cover Company is 
inother highly specialized Dallas firm 
illied with the graphic arts industry. This 
‘xpanding manufacturer of loose leaf 
-overs occupies the entire old Mrs. Baird 
3akery plant at 1401 North Carroll. This 
irm has recently expanded its silk screen- 
ng department to cope with the demand 
or electronically sealed vinyl plastic 
overs. The flexibility of silk screening has 
varied its usage in American Beauty’s cus- 
‘om manufacturing of loose leaf covers 
nto combination of foil stamping and 
>mbossing. 

American Beauty has recently installed 
1 $6,000 jet dryer. This dryer has a capac- 
ity of approximately one cover per second. 
[he growth of Dallas as a center for 
school annual production and sales offices 
that require special covers for presenta- 
tions as well as standard binding growth 
have been factors in this firm’s expansion. 

Taylor Publishing Company of Dallas 
is another rapidly expanding firm in the 
school annual field. Organized in 1941, 
faylor has grown to national proportions. 
Last year it produced yearbooks for ap- 
proximately 6,000 schools and colleges. 
[hey occupy the number one position in 
the yearbook publishing field and produce 


(Continued on next page) 
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Ad Industry Sparks Market | 








e CATALOGS 
e BOOKLETS 
e BROCHURES 


CITY PRINTING COMPANY 





4310-12 ELM STREET e TELEPHONE TAylor 6-6039 


e FOLDERS 
e STATIONERY 
e OFFICE FORMS 

















Packaging or display problems bugging you? We're expert exterminators of that 
species of insects. Our special formula for this type of extermination consists of equal 
parts of ingenuity, resourcefulness and know-how. For assistance call (Chief Problem 
Exterminator) Larry Siegler. 


ACCURATE of TEXAS BOX and FINISHING CO. 
8-123] “ 1213 Peters Street, Dallas 





JEX GQ 


NCR* or Carbon Interleaved 


BUSINESS FORMS 


Invoices Purchase Orders Insurance Policies Voucher Checks Carbon Second Sheets 








No Quantity Limit — Prompt Delivery *No Carbon Required 


THE EXLINE-LOWDON CO. 


LITHOGRAPHERS + PRINTERS - ROTARY BUSINESS FORMS 
BANK STATIONERS 


1818 SOUTH ERVAY ST. f HA 11-2177 + DALLAS, TEXAS 














62 





EAGER TO SERVE... 


with 
HELPLFUL 
SALESMANSHIP 


THE PROBLEM: 





At a large chemical plant, cor- 
rosive elements in the atmos- 
phere were rusting the outside 
of a water tower and cracking 
its paint. Constant repainting 
with various antirust prepara- 


tions was getting to be a serious 





expense. 


THE BRIGGS-WEAVER SOLUTION: 


The Briggs-Weaver sales- 
man, with his experience 
in problems of corrosion, 
recommended Rust-O- 
leum tank white. It has 
lasted twice as long as 
previous anti-rust paints 
applied to the water tower. 
Experienced, alert to 
trends, the Briggs-Weaver 
salesman is a trustworthy 


aide to your planning and 





progress. 


PUT BRIGGS-WEAVER TO WORK FOR YOUR COMPANY 


Briggs-Weaver 





Industrial Supplies * Tools * Equipment 


BEAUMONT — 1005 S. 4th St. — TE 8-526! . FORT WORTH — 222 N. University — EO 6-5621 


DALLAS — 5000 Horry Hines Bivd. — LA 8-031! . HOUSTON — 300 S$ 67th St. — WA 8-336] 








Ad Industry Sparks Market 


(Continued from page 61) 
approximately 2,000,000 individual copies 


each year. 

NAMCO of Dallas, a_ fast-growing 
manufacturer and distributor of greeting 
cards, with a plant in the Brook Hollow 
industrial District, is another fast-grow- 
ing Dallas firm. The Todd Company 
Division of Burroughs Corporation is now 
building a new plant in Brook Hollow 
that will double its Dallas printing produc- 
tion capacity. 

Electrotype Service Corporation of 
Dallas presents an illustration of the 
growth of service organizations in graphic 
arts. Electrotype Service began business in 
Dallas in 1949. It is one of three firms in 
Texas, of which Dallas has two, including 
the Sam Ross McElreath plant. Electro- 
type Service has customers in Texas, 
Oklahoma, Louisiana and Mississippi. 

This firm makes metal and: rubber 
printing plates and rubber box dies for 
printing on currugated board. Its largest 
customers are advertising agencies that 
require duplicate printing plates, printers 
and corrugated box plants. Rubber plates 
are used in printing business forms, milk 
cartons, wallpaper and other forms of 
flexographic printing such as foil, cello- 
phane and polyethylene. Rubber dies are 
used by manufacturers of corrugated con- 
tainers and the growth of this industry in 
the Dallas Southwest has added substan- 
tial volume to the plant which employs 20 
men and operates two shifts. 

The ramifications of Dallas advertising 
service extend into such facets as film pro- 
duction and processing and related serv- 
ices. This includes such firms as Jamieson 
Film Company, Coffman Films Inc., 
Dallas Film Center, Motion Pictures Inc., 
Keitz & Herndon, Southwest Film Lab- 
oratories and others. 

Southwest Film Laboratories, located at 
3204 Fort Worth Avenue, is a growing 
firm in this specialized business. Its ex- 
panding customer list includes educa- 
tional, industrial, TV, training and inde- 
pendent film producers in 35 states. 

Services of Southwest Film Labora- 
tories include 16MM black & white and 
color finishing, processing and develop- 
ing, duplicating, editing, sound recording. 


(/ 
i) H i] 


PHOTOGRAPHY 
1416 Commerce 
RI 8-6439 
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Ad Industry Sparks Market 


background music scoring, titles, equip- 
ment sales and rental and sound stage and 
editing room rental facilities. 

The growth of Dallas as a graphic arts 
service and supply center is also reflected 
in the expansion of its paper industry. 
Recent additions to Dallas’ paper supply 
facilities include the large plants of Gen- 
eral Paper Company of Texas and Sabin 
Robbins Paper Company. The General 
Paper Company began business in Dallas 
in late 1959 and developed a $2,000,000 
volume of sales growth in the Southern 
states in 14 months. 

General Paper serves the rotary print- 
ing industry through the Dallas direct mill 
warehouse. Their plant has 16,000 square 
feet of floor space for approximately 
5,000,000 pounds of paper. General Paper 
has world-wide mill connections, and 
markets a wide variety of roll papers for 
business form manufacturers, envelope 
manufacturers, converters and publication 
printers. The plant has complete facilities 
for custom roll slitting, process and re 
winding. 

Sabin Robbins Paper Company of 
Cincinnati provides another example of a 
national firm expanding operations in 
Dallas. This 77 year-old firm has eight 
major divisions, and 29 branches and sales 
offices. Sabin Robbins entered the Dallas 
market in 1953 with a sales office. They 
expanded into a branch office in 1954 and 
into a major division in 1957 serving 
Texas, Oklahoma, New Mexico, Colo- 
rado, Arkansas and Louisiana. 

The new Sabin Robbins plant is located 
in Highland Industrial Park. It has a 
24,000 square-foot warehouse which in- 
cludes a 2,300 square-foot heat controlled, 
dust proof cutting room. Sabin Robbins 
markets fine papers for printers and pub 
lishers that include such items as coated 
book, offset book, bond papers, gum 
papers, index bristols, tagboard and blot- 
ting papers. Montgomery P. Greene is 
manager of the Dallas Division of Sabin 
Robbins. 

These specific examples point up the 
many-sided growth of Dallas as a major 
i\dvertising and graphic arts center. Many 
‘f its major agencies and printing plants 
1ave not been mentioned in this article. 
| hese have been covered in past DALLAS 
Graphic Arts issues and others will be 
ncluded in the future. The examples do 
serve to indicate the fast tempo of Dallas 
idvertising and graphic arts development 
ind the vitality of its growth as a major 
iational center. 
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RENT A VERIFAX 
OFFICE COPIER 


Fora Few Cents a Day 








Eastman Kodak Verifax Copiers give you dry, complete, permanent copies ...and offset 
masters ...in a minute...and for pennies apiece. 
There is a Verifax Copier for every office, every budget, and every job. 
Call us for a free demonstration in your office; for supplies and service. 
All models sold, rented and serviced. 


EASTMAN KODAK STORES, INC. 
2012 N. Akard Riverside 1-3147 

















Feature-Flex 


... the rin g mounting that fits the 
fin ger with an enlarged knuckle. 


Re-Set the most important Lady’s 
DIAMONDS in the very newest ring. 


Call Riverside 2-6278 for information. 


MOORE-DeGRAZIER Company, .* 


Authorized Wholesale Distributors 
Importers and Wholesalers of 
DIAMONDS and FINE JEWELRY 
Since 1908 


210 LIFE Bidg. 
311 S. Akard St. 
Dallas 2, Texas 











Ss MNES 
[VS NOT THE 
SIZE OF THE 
SPACE THAT 
MATTERSoo0 
Tl’S THE SIZE 
OF ‘THE IDEA! 





ERWIN WASEY, RUTHRAUFF & RYAN, INC. ADVERTISING 
$15 ADOLPHUS TOWER, DALLAS 2, TEXAS RI 1-6453 


CHICAGO ® DALLAS ® HOUSTON ® LOS ANGELES *® NEW YORK ® PHILADELPHIA 
PITTSBURGH ¢® ST. PAUL ® SAN FRANCISCO ® GLASGOW ® NEWCASTLE-ON-TYNE 
LONDON *® STOCKHOLM *® TORONTO 
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Undoubtedly, 
its a 
DELTA 
STEEL 
BUILDING 





© it provides maximum floor 
space and overhead 
working area. 

it makes maintenance 
negligible. 

it’s economical to heat in 
winter, cool in summer. 
it’s easily expandable. 

it carries low insurance 
rates. 

it’s guaranteed a full 

5 years. 





IT COSTS 1, 
TO 1% LESS 
THAN ORDINARY 
MASONRY 
CONSTRUCTION! 


Check into Delta’s space-con- 
scious, cost-conscious steel 
buildings. A Delta building will 
solve your space problem for 
it’s ideally adaptable for offices, 
garages, warehouses, factories 
and stores. 


Gi, 
ta 








e 


STEEL BUILDINGS COMPANY 





4501 Harry Hines Blvd. 
LA 6-7444 


Dallas, Texas 
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CIVIC EVENTS 
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JONSSON 


Dallas County United Fund 
Names Erik Jonsson President 


Erik Jonsson, chairman of the Board, 
Texas Instruments Inc., has been elected 
president of the Dallas County United 
Fund, and Fred M. Lange has been named 
executive vice president. Other new offi- 
cers are C. A. Tatum, Jr., vice president 
and Frank H. Heller, treasurer. 

Named to serve on the interim execu- 
tive committee were Mr. Jonsson, Mr. 
Tatum, Mr. Heller, C. B. Peterson, Jr., 
and Carl B. Flaxman. 

The new organization resulted from the 
agreement signed last month between the 
Dallas County Community Chest and the 
Dallas County Chapter of the American 
Red Cross. Seeking to reduce duplicated 
fund raising efforts, the combined drive 
will be held in the fall. Both organizations 
will remain autonomous with regard to 
prozram. Other eligible agencies will be 
invited to join the United Fund. 

The following comprise the member- 
ship of the United Fund Committees: Mr. 
Peterson, Mr. Flaxman, Mr. Heller, James 
H. Bond, L. T. Potter, Charles S. Sharp, 
R. L. Thornton Sr., Mr. Jonsson, Mr. 
Lange, Judge Lew Sterrett, James F. 
Chambers, Jr., Mr. Tatum, Avery Mays, 
Joe M. Dealey, R. H. Stewart III, Mrs. 
Hawkins Golden, Dr. Edward E. Tate, 
Allan Maley, Jr., Dan C. Williams, R. L. 
Thornton, Jr., James W. Aston, J. Ralph 
Wood, and ex-officio members, Ralph M. 
Shannon, Executive Director, Red Cross, 
and William L. Crawford III, Executive 
Director, Community Chest. 





MITCHELL 


Mitchell To Head Chest Trust Fund. 
Civic leader John E. Mitchell, Jr., has 
been elected president of the Dallas Com- 
munity Chest Trust Fund. Mr. Mitchell, 
who is president of John E. Mitchell Com- 
pany, has served as past president of the 
Community Chest and campaign chair- 
man of the Chest. 

Also elected were Frank H. Heller, 
vice-president; R. W. Baxter, treasurer, 
and Fred M. Lange, executive vice- 
president. 

In other actions, H. N. Mallon and Max 
Clampitt have been named chairman and 
vice-chairman of the Advisory Council of 
the Chest Trust Fund. 

The 96 member council whose mem- 
bers include men and women representa- 
tive of Dallas interests has as its prime 
function to acquaint the public with the 
purpose of the Trust. Terms on the coun- 
cil are for three years, with approximately 
one-third of the membership completing 
maximum terms each year. 

The new appointees, announced by Mr. 
Mallon, are Norman E. Abbott, Turner B. 
Baxter, James H. Bond, Ben H. Carpen- 
ter, James F. Chambers, Jr., James H. 
Clark, Mrs. Stathakos Constance Condos, 
Marvin L. Davison, Joe M. Dealey, Fred 
O. Detweiler, W. M. Evans, Charles O. 
Galvin, Ph.D., Irving L. Goldberg, Dr. 
Luther Holcomb, Lewellyn Jennings, Jack 
Gray Johnson, Jack A. Lawrence, Henry 
S. Miller, Sr., John B. Mills, Tom W. 
Rutledge, Lon Sailers, Harmon Schepps, 
Victor H. Semos, Bryan Snyder, Jr., R. L. 
Thornton, Jr., Jack Titus, Harold F. Volk, 
Ernest G. Wadel, Nathan Weinberg, and 
R. B. Williams. 
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CLARKE 
« COURTS 












Dealers for two of America’s 


most dastinctive lines of office furniture 


—— sence casera, 


: — i a el a oy-e— es — stow ~« Gavis 





“FOR BETTER LOOKING OFFICES" 


CLARKE & COURTS 


DALLAS 
3946 North Central Expressway 
Phone: TAylor 3-8183 
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EVERYTHING 
IN IT’S PLACE... 


(with room to spare) 





The CONSOLIDATOR by General Fireproof- 
ing will take the ‘‘clutter’’ out of your 


offices. Planned coordination with Consoli- 





dator eliminates ‘“‘human roadblocks’ — 
‘“squeezed-in workers'’ — ‘‘desk-top battle- 


fields’’. 


Limitless combinations of units can be de- 


vised, all for employee efficiency. Needed 











files and machines are located where used 
and not across the office. Let Stewart's 


show you how to increase productivity up 





to 25% with Consolidator units. 
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STATIONERS 














Stewart's professiona! decorative serv- 
ice is available for your firm or office 
at no extra cost. Consult with us now. 


Store and Furniture Display/1523 Commerce Street 


OFFICE OUTFITTERS 


General Office and Duplicator Div./400 S$. Austin/Ri 7-8581 


|. Civic Events 





Mr. Mallon is chairman of the board 


and chief executive officer of Dresser In- 
_ dustries, Inc.; Mr. Clampitt is president of 


Clampitt Paper Company of Dallas, Fort 
Worth, and Houston and the Maxwell 
Paper Company of Dallas. 

The Trust Fund was established to pro- 
vide a depository for gifts of money, land, 
and other properties to be used for capital 
needs for the health and welfare organi- 
zations of Dallas County. 





GILBERT 


Gilbert Named National Founda- 
tion Chairman. R. Randle Gilbert, vice- 
chairman of the board of the Republic 
National Bank and a former president of 
the Federal Reserve Bank of Dallas, has 
been elected chairman of the Dallas 
County Chapter, National Foundation. 


As chairman of the Chapter, Mr. Gilbert 
will occupy the post held throughout the 
Chapter’s history by the late Fred F. 
Florence. 

The National Foundation for Infantile 
Paralysis was chartered in 1938, but 
changed its name in 1958 to the National 
Foundation. 


Mr. Gilbert, who has lived in Dallas 
since 1900, is a member of the executive 
committee of the Board of Development, 
Southern Methodist University, and is 
vice-president and a member of the execu- 
tive committee of Southwestern Legal 
Foundation. 














JOE MABERRY & CO. 


Rea ltors 


Commercial and 
Industrial Properties 
211 N. Ervay 
RI 8-0171 
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TRIBUTE TO 


TEAMWORK 





TO THE THOUSANDS 
OF MEN AND WOMEN 
WHO HAVE EARNED 
DALLAS THE TITLE 


GRAPHIC ARTS CENTER 


OF 


THE 





Probably no industry has done SOUTHWE ST leaders who are proud of their 


more to focus America’s attention on Dallas than has 
Graphic Arts. Through the magazine and newspaper 
page, the printed brochure, outdoor advertising, 
exhibits and displays, package design and scores of 
other vital media, the talents and teamwork of thou- 
sands of devoted men and women have brought our 
city many bouquets. The Graphic Arts industry in Dallas 


is fortunate to have as its members optimistic business 


A COMPLETE TYPOGRAPHIC SERVICE 





city and their chosen profession. Proud to open their 
doors each morning to clean shops. . . proud to intro- 
duce every employee to every customer ... proud to 
credit the other members of the team—associate or 
competitor—when a good job has been done. Ve 
too, are proud to be a member of this team 
helping put Dallas in a position of strong competition 


with the areat Graphic Arts centers of the nation. 
Nw | 


TYPOGRAPHY /CAMERACRAFT / MATS 


JAGGARS-CHILES-STOVALL, INC. 


522 BROWDER STREET @ 


e MARCH, 1961 


RIVERSIDE 1-5501 @ DALLAS, TEXAS 
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You adependent 


/nsurance /AGENT 


DALLAS ASSOCIATION 
OF 


INSURANCE AGENTS 
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EDUCATION 





Pests 


Over 1500 civic-minded business leaders counsel students on their future 





vocations 


through Career Clinics. Some 35,000 children in 26 schools benefit through the 
program, sponsored by the Altrusa of Dallas and the Kiwanis Clubs every year. 


Business Leaders Guide Students at Career Clinics 


For the students of the Dallas Independ- 
ent School System high schools, spring has 
become synonymous with Career Clinics, 
a joint program of the Altrusa Club of 
Dallas and the Kiwanis Clubs. Begun 14 
years ago with one school, this counselling 
service now includes all junior and senior 
high schools, reaching 35,000 students in 
the 26 schools. The road to what lies ahead 
for graduates is being charted early to 
allow maximum preparation whether it 
be college or training for a semi-skilled 
job. 

Early in January, work begins with a 
program set up through the office of 
Robert H. McKay, assistant superintend- 
ent in charge of Administration. Each 
clinic has two chairmen, one from the AIl- 
trusa Club and one from one of the Ki- 
wanis clubs. The high school principals 
cooperate by setting the date for their 
clinic and make local arrangements to fa- 
cilitate the program. The school libraries 
stress selection of jobs by placing emphasis 
on literature covering many types of work. 

A survey is made among the students to 
determine interest and this year, it was 
significant to note their keeping abreast of 
changing needs as demonstrated by re- 
quests in the fields of science and psychol- 
ogy. The students’ choices, as listed, are 
tabulated and where as many zs 15 indi- 
cate interest, counselling services are 
programmed. 

About forty fields are covered in the 
senior high schools and twenty in the 
junior. Experts in each field are sought 
and some 1500 civic minded people of 
Dallas will participate in the program 
which began February 16 and will con- 
tinue through March 3Ist. 


A manual of Procedure for Career 
Clinics is used and all consultants follow 
the outline which was designed to include 
all pertinent information such as oppor- 
tunities, qualifications, required training. 
compensation, prospects for advancement 
and development. Programs begin at 8:45, 
and in the senior high schools, two peri- 
ods of one hour each are given to the dis- 
cussion groups. In the junior high, one 
period of one hour is given. 

General chairman for all Career Clinics 
this year are Mrs. Electra Malone, repre- 
senting Altrusa, and Robert Crowdus. 
chairman of vocational guidance for the 
Kiwanis Clubs of Dallas. 

* 


Community Guidance Service 
Aids Young, Plans Expansion 

Manpower has historically been one o! 
the dominant forces in the Dallas econ 
omy. Helping channel the young man 
power of today’s Dallas is the chief func 
tion of the Community Guidance Service 
A service of counseling and guidance fo! 
high school senior boys of Dallas County 
made available to them through many o! 
the community’s various civic organiza 
tions, professional clubs, business firm 
and individuals, it offers individual voca 
tional testing and guidance at no cost t 
the boy. 

Inspired by George McGhee and thi 
late H. Grady Spruce in 1947, it also pro 
vides further assistance by arranging visit: 
for them with prominent business an 
professional leaders in the boys’ choset 
vocations. 

As the service grew more popula! 
through the years, certain young men ap 
peared whose leadership capabilities 
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Education 


showed them highly qualified for college 
though they did not possess the necessary 


finances. Dallas Rotary Club, the Engi- | 
neers Club, Kiwanis Clubs, individuals | 


and various companies were encouraged 
to offer scholarships for outstanding boys, 
through Community Guidance Service. 
These scholarships are granted as a result 


of individual testing, group testing and/or | 


counseling. 


In 1948 the McGhee Foundation was | 


established, and created with the First 


National Bank in Dallas a guaranteed stu- | 


dent loan fund to supply supplementary 
money for student educational needs, des- 
ignating the Service as the original con- 
tact with the applicants for these loans. 
The Service has also maintained a regular 
contact with the students to meet the con- 
tinuing need for their education. 


The funds, administered on a loan basis, 
have proved highly successful. Not only 
have a large number of persons been able 
to continue their education because of this 
assistance but the deferred loan payments 
have been made promptly, keeping the 
cash in continual circulation. 


Located at 505 N. Ervay Street, Com- | 


munity Guidance Service is led by a board 
of trustees headed by John Plath Green, 
with J. W. Larson as vice chairman. Rob- 
ert B. Moody is the full-time executive 
director of the organization, with Jerry H. 
Patrick as his director of counseling. 

In its 14-year history, Community 
Guidance Service has served more than 
10,000 young men and has directed over a 
half-million dollars in scholarships and 
loans. 

Because of the tremendous population 
increase in the Dallas County high schools, 
the greatly increased cost of college and 
graduate education, the increasing need 
for scientific and professional career men, 
the additional raising of college-entrance 
standards and the general lack of testing 
and counselling service in the Dallas 
area, the Community Guidance Service 
is currently making plans to expand its 
programs. 

One of the organization’s main objec- 
tives now is to compile a detailed source 
list of information concerning all scholar- 
ships and student loan sources available in 
the Dallas area. With no such complete 
ist available, many of these sources are 
1ot utilized regularly as they were 
intended. 

Only through marshalling all commu- 
nity sources can the young manpower of 
Dallas be guided toward the best goals for 
themselves and for Dallas. 
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_ When you go Santa Fe, you unwind and escape 


from the everyday hustle-bustle. You meet inter- 














esting people, dine on famous Fred Harvey food, 
relax in a luxurious lounge. Modern bedrooms, 
roomettes, suites, also “sleeper” seat chair cars. 
Take it easy—take the Santa Fe. 


Texas Chief 


Pullman-chair car train between Texas - Chicago 


P. H. SWINNEY, Division Passenger Agent 
1800 Main St. RI 7-6301 Dallas 


Ask about our GO NOW — PAY LATER Travel Plan 











VINGETS 


Once the carrier has your product 
the condition it will arrive in is 
out of your hands. All you can do 
is give it as good a send off as 
possible in a package that’s 
designed to protect it from the 
hazards of shipment. Such con- 
tainers are the kind designed by 
Lane—scientifically researched and 
engineered to provide the most 
protection at the lowest cost. Why 
not let Lane take a look at your 
product. It might very well be worth 
your while. 


ncalieé> 


container company 
11180 Denton Drive - Dallas 20, Texas 
CHapel 7-7101 
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CLUBS AND ASSOCIATIONS 





LEE 


Retail Merchants Name 
W. A. Lee President 


W. A. (Pete) Lee, vice president of 
Titche-Goettinger has been elected presi- 
dent of The Dallas Retail Merchants As- 
sociation, Inc. 

S. T. Chandler, Jr., executive vice 
president of Sanger Bros., was elected 
vice president, and John T. Withers III, 
president of Withers & Co., was elected 
treasurer. 

Newly elected three year directors are 
Carlton Lawler, Lawler’s Cafeteria and 
Catering Service; and Count Mayes, Irby- 
Mayes Man’s Shop. Ed Reynolds of 
Reynolds-Penland Co. was elected for a 
one year term. Directors who were re- 
elected for three year terms are Horace 
Ainsworth, Earle Cabell, Myron Everts, 
Robert A. Ross, T. A. Tombrello, H. D. 
Turman and Mr. Withers. 


The association named E. Paul Penland 
an honorary life-time director. He has 
served the association as a director since 
1932, and is a former president. 

. 


Stewart To Manage Manufacturers 
Group. Alex C. Stewart has been named 
regional manager of the Texas Manu- 
facturers Association. 

Mr. Stewart formerly was associated 
with the Dring Engineering Company as 
sales engineer and subsequently sales 
manager. Later he was district sales mana- 
ger of the Bryant Heater Company. 

4 
Chambers Elected Newspaper 
Group President. Jas. F. Chambers, 
Jr., president of the Dallas Times Herald, 
has been elected president of the Texas 
Daily Newspaper Association. 








Coker Named Aviation Man of 
Year. George P. Coker, Jr., Director of 
Aviation of the City of Dallas, has been 
named “Aviation Man of the Year” by the 
Dallas Junior Chamber of Commerce. 

As Aviation Director, Mr. Coker’s 
duties cover both airports which are 
owned and operated by the City of Dallas: 
Dallas Love Field, the airline airport, and 
Red Bird Airport, the non-airline munici- 
pal airport. 

Among other business affiliations, Mr. 
Coker has long been a member of the Air- 
port Operators Council. In 1958, he was 
named a director of the organization which 
includes in its membership all of the major 
airports in the United States. 

The Jaycee award, which has been pre- 
sented only once before, is made to pro- 
mote interest in aviation, 





Avery Mays, right, Dallas realtor, builder 
and civic leader, is shown receiving the 
coveted Easterwood Cup as Dallas’ ‘‘Out- 
standing Realtor for 1960." James Aston, 
president of the Republic National Bank 
of Dallas and chairman of the Easter- 
wood Cup selection committee, presented 
the award to Mr. Mays at the Dallas 
Real Estate Board's annual Easterwood 
Cup luncheon at the Adolphus Hotel. 


Mays Named Outstanding Realtor. 
Avery Mays, Dallas realtor, home builder 
and civic leader, has been named the city’s 
“Outstanding Realtor for 1960.” 

Mr. Mays, an active member of the 
Dallas Real Estate Board for 15 years and 
head of Avery Mays Company, Realtors, 
was chosen winner of the Easterwood Cup 
for 1960. 

The award is made annually to the 
Dallas realtor judged to have contributed 
the most during the preceding year to his 
community, the real estate profession and 
the Dallas Real Estate Board. 
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Clubs and Associations 


KAPLAN 


Kaplan To Head Traffic Commis- 
sion. Harry L. Kaplan, vice-president in 
charge of education, has been named 
president of the Citizens’ Traffic Commis- 
sion. 





Mr. Kaplan is president of the Amer- | 


ican Printing and Lithographing Com- 
pany and has been active with the Traffic 
Commission for the past 15 years. 

Henry E. English, former president, 
was elected chairman of the board, and 
Clyde E. Swalwell was re-elected first vice- 
president. 

The following vice-presidents of the 
Commission were re-elected to their pres- 
ent position: L. A. Bickel, engineering; 
Max Clampitt, membership; Tom J. Mc- 
Hale, public relations; Charles O. Shields, 
legal, and Dr. W. T. White, finance. 


ve 


R. S. Craig Named by-Office Ma- 
chine Dealers. Robert S. Craig, presi- 
dent of S. L. Ewing Company, Inc., has 
been named president of the Texas Office 
Machine Dealers Association. 

Another Dallasite, Mrs. Frances Camp- 
bell, owner of the Campbell Duplicating 
Company, has been elected a director of 
the state-wide organization. 





When You Are Planning a Party 
Large or Small 


Call 








EMerson 1-2688 


Excellent Food Dancing Every Night 
Luncheon Parties by Reservation 
Catering on Our Premises Only 
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1,500,000 PER DAY 


ONE MILLION FIVE HUNDRED THOUSAND 
ONE AND ONE HALF MILLION 


... Any way you say or spell it . . . Beddoe can produce, for 
you, over 1,500,000 812” x 11” printed pieces in black or 
color, in our shop in one eight-hour day. This would require 
the use of all our equipment — both small and large. We 
would all be tired .. . BUT HAPPY. 

















MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Life Building « DALLAS e¢ Phone RI 1-1793 






































WORK AREA OF 
E. F. HUTTON & CO., 


Magnolia Building 
Dallas Capinet Work AND WALL PANEL- 
LING, as in this office, have been 





fabricated and installed in institu- 
tions and offices by Otto Coerver Co. 
for more than a quarter of a century. 


Cc) 
TTC LOORRV ER CO., INC. 


iS lanutacturers STORE FIXTURES @© BANK FIXTURES @© CABINET WORK 


333 ExPOSsiTion AVENUE . PHONe TAYtor 1.9968 7 Dattas 26. TExas 





















































GREAT 


by any Yardstick... 






GREAT 

NATIONAL ~ Strength 

LIFE uw Experience 

INSURANCE 

COMPANY uw Coverage 
uw“ Protection 
Mw Service 


Foundcd 1928... Home Office Dallas 





































southwest’s most envied way of life 


Resident apartments of uncompromised fuxury, mere minutes from downtown. The 
leisure of the private estate combined with the convenience of a Town House address. 


Limited number of 1, 2, and 3 bedroom apartments and penthouse available ifimediately. 
Managed and leased by 


Blakely Realty and Management Company, Suite 15D, 3525 Turtie Creek 
Open Daily. Open Sunday, 1-5 p.m. | 






Owned by Tracco Dallas, Inc., 
a wholly-owned subsidiary of Tishman Realty and Construction Co., Inc. 


3525 , 
TURTLE 


+: 








+ 
a 


a 
Fase 


ee 


° 


tha. ji vials #),’ 


FETE RT ETT Er eT ys 


» 


iat 


te 


ORES ‘ : 








72 








Electronics 


SWIRECO Plans April Meet, 
Electronics Show in Dallas 


Dallas, the major electronics center of 
the South and Southwest, will play host 
to the Southwestern Institute of Radio 
Engineers’ Conference and Electronics 
Show, April 19-21 in Dallas Memorial 
Auditorium and the Baker Hotel. 

The giant technical conference and ex- 
position will attract more than 3,500 
electronics engineers and other scientists. 
Over 2,700 have already pre-registered, 
according to Robert W. Olson, research 
and engineering vice president of Texas 
Instruments Incorporated and SWIRECO 
general chairman. 

The national president of the Insti- 
tute of Radio Engineers, Dr. Lloyd V. 
Berkner of Dallas, will address the Con- 
ference on “Graduate Research in the 
Southwest and the Graduate Research 
Center.” Dr. Berkner was recently elected 
president of the Center. 

Fifty outstanding technical papers will 
be presented during twelve major sessions. 
The sessions topics are: “Computer De- 
sign,” “Computers” “Semiconductors De- 
sign,” “Bionics and Medical Electronics,” 
“Magnetic Devices,” “Equipment De- 
sign,” “Circuit Theory,” ‘“Communica- 
tions and Telemetry,” “Systems,” ““Geo- 
physics,” and “Industrial Electronics.” 

A record-breaking number of new elec- 
tronics products and equipment exhibits 
has been forecast for the show. More than 
one hundred exhibitors have already been 
accepted for space assignments, in Dallas 
Memorial Auditorium, according to Bruce 
M. Williams of Texas Instruments, Inc., 
Dallas, exhibits chairman. 

Dr. W. W. Hagerty, Dean of the Col- 
lege of Engineering, The University of 
Texas, will moderate a panel on engineer- 
ing education and students from 17 South- 
western colleges and universities will 





IN DALLAS 
2607 N. HASKELL AVE. 
10 Minutes From Downtown 


ardee’s 


ITALIAN RESTAURANT 
HOURS: 
Tuesdays thru Saturdays 
5:00 P.M. - 11:00 P. M. 
Sundays 12 Noon - 11:00 P.M. 
(Closed Mondays) TA 3-0730 











CARTE-BLANCHE CREDIT CARDS HONORED 
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Electronics 





ompete for cash awards of $100, $50 and 
25 in the region 6 I.R.E. Student Paper 


( ontest. 


Nine North Texas electronics firms 


ave already pre-registered their engi- 


eers and other technical personnel for 


ne Conference and Show. They are Alpha 


orp., Chance Vought Corp., Collins 


-adio Co., Convair, Hermetic Seal Trans- 
ormer Co., Ling-Temco Electronics Co., 


arl Lipscomb Associates, Motorola 
ommunications & Electronics, Inc., So- 
my Mobil Oil Co. Field Research Lab- 
ratory, Southwestern Bell Telephone Co., 
exas Instruments Incorporated, and 
aro, Inc. 
Delegates and their wives will dance to 
e music of Claude Thornhill and his 
chestra at a “Showtime Dinner Dance” 
the Baker Hotel, with a floor show 
roduced by Charles R. Meeker, Jr. 
The program of activities for visiting 
ives will include a coffee at the home of 
Irs. R. W. Olson, honoring Mrs. L. V. 
erkner; luncheon in the Chaparral Club, 
Neiman-Marcus show luncheon at the 
tatler Hilton Hotel, and a scenic tour 
Dallas, according to Mrs. Earl Lips- 
ymb, ladies’ program chairman. 
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WILLIAMS PRINTERY ! * 

Particular Printers Since 1909 A h y 
LETTERPRESS — PHOTO-OFFSET a Us S 
405 ANN STREET TAylor 1-2315 res: ‘ superb food , 

44 Lanes Restaurant 

Bowlers Shop Barber Shop 
Certified Instructors Beauty Salon 

Free Nursery Strike-a-Shape Salon 


Open 24 Hours 


Owned by Curtis Sanford & Associates 


Te) TL eed Pte 


America’s Finest 


3417 Inwood Rd. at Lemmon Ave. Fleetwood 7-6645 


KEITH LITTLE, Manager 
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“IF YOU WANT PRINTING THAT'S. 


DOWNRIGHT || 
_ THE NUMBER TO CALL IS... 
F Riverside 7-2583” 


J 
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There you go again, Fragmire, spreading false rumors. 
We like praise, but please ... make it reasonable. There 
are, Of course, people who are rather enthusiastic about 
the quality of our work and the service that goes with it. 
But foudroyant printing? That’s going a little too far, 
even for you. Curb your enthusiasm a bit, Fragmire, and 
make it simple. Just tell folks we do a real good job, 
in both offset and letterpress, on day-to-day business 
forms, one- or multiple-color advertising literature, 
house organs, magazines and many other kinds of printing. 


HAUGHTON BROTHERS e Offset and Letterpress Printers 
3108 Commerce Street e RI 7-2583 e DALLAS 
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TEMPORARY OFFICE HELP 
Call for a “Kelly Girl" 


Riverside 8-8149 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls" are tested, experienced, bonded and guvar- 


CITY HALL REPORT: 


anteed. Call us and describe the job you want | 


done. 


Kelly Girl 
Service, Inc. 


1209 Simons Building 
Dallas, Texas 













itis Convenier’... 
...itis Komantic 
it is KeQConable. .. 


iy, 
vs TO DINE 


at EL Chico 


RESTAURANTS 


Locations: 








e 707 Preston Royal Village 

¢ 165 Inwood Village 

¢ 2031 Abrams Road 

© 110 West Davis (in Oak Cliff) 
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put your 


PRINTING 


Into the Hands of Experts 


e FOLDERS e BOOKLETS 
e CATALOGS e BROCHURES 
© STATIONERY e HOUSE ORGANS 


COMMERCIAL JOB PRINTING 


dial TAylor 7-9933 


3204 GASTON 


USSERY 
PRINTING CO. 


CECIL USSERY 
T. Z. Dickey — Representative 
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Editor’s Note: This is the eighth in a series of articles outlining the activities of citizens 
who work on municipal committees and boards to make Dallas a desirable and dynamic 


city in which to live and do business. 


* 
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Ray E. Hubbard, Chairman 


Julius Schepps 
J. Willard Gragg 


Sere eee ee ee eee eee OOOO OOOO OEE E OOOO EOE OOOO OTROS 
eaten e rae eet ate ete ste eter e eae a aerate te a e"e a eae ea ete Te e's "eT eae ates ate te ee ee ete ete se ete ee ee 6 es 8 61s 6 e's 6s ee Se 6 ee) ele 6 ere 
SC ee I I I I 
a ene ee ee ete ee a ee e's oie ees 6 6 es e's see se t's ee es 6 6 8's) 6 #068 6 616 6 #16 6) 8 8 #6 8 6)8 681886 6 66 8 6.8 6.8 41% 8 6 6 #6 68 88 6 8 6 ww 
one ee ee se ee 6 6 6 0 60 + 6 6) e 6 68 6 6 e's 618) 6 6868's 68 8 e 66106) 6 6 6 6 66 6.6-0.8.6 #8 616-8 6 6 6 8 6 )% 
w'e"e"e"e"e" eee" ee" e'e' co's" es e'e' e's" e'e e's" e'e's e's see's t's e's" e see's ee t's e's eee t's see es e's 6's sss’ s sss e's ses 0 see 6's see se 6 66's ss sso 


Dallas parks have enjoyed nearly 60 
years of continuous growth and expansion 


under the direction of the Dallas Park 
_ Board. In 1876 all of Dallas County had 
| less than 30,000 population, but records 


_ reflect that city leaders were struggling to 


acquire a park. 

It seems there was an abandoned pri- 
vate waterworks site of 10 acres about 
four blocks to the south of the downtown 
area which was under consideration. The 
owner owed $400 in delinquent taxes. The 
City had an abandoned “pest” house 
which it needed no longer. Cancellation of 
the taxes and conveyance of the pest 


house to the owner of the waterworks 
_ site was not considered a fair transaction 
_—so a public spirited citizen, Dr. C. E. 


Keller, donated $200 in cash and the deal 


_ was completed. Dallas had its first park. 
_ Another 8 acres were added in 1881 to 
_ form what is known today as City Park. 


In 1904 the Texas State Fair Association 
conveyed its grounds to the City for a 


_ public park. 





Through a special act of the State 
Legislature in 1904, the City of Dallas 
was authorized to create a park board to 
administer the growth and management 
of a park system. By authority of a char- 
ter amendment, the first Park Board was 
appointed in 1905 — consisting of five 
members. The same basic provisions in- 
corporated in the 1904 amendment con- 
tinue in force today. Among other provi- 
sions, the Charter states that “the park 
board shall adopt such rules and regula- 
tions as it may deem best for the man- 
agement of the public parks... and shall 
have exclusive jurisdiction over the con- 
trol and management and maintenance 
of the public parks,” and shall develop a 
broad program of recreational activities. 
Park operations are financed from funds 


_ allocated by the Council annually and 
_ supplemented with income from such spe- 
_ cial activities as swimming, golf, reserva- 





SOO eee See ee eee ee ee ww 
arate ater areata tate te Tete teteatatetatete ete etete eee sete se e's S 6 ere eS O'S #)'S'STHTHTA SOSH HCHO) )HOH STE S eTS TH TE TS TS" ® 

eter ete ete eter e ee ee e's e's ee ee 6 e's e's sein ees ates see 6 6 86's te e's ee es ee 6s 8 6 e's 6 8 0 6 8) 618 6 6 8 6 6 8 6's 6 6's s 6 6 ee e's e's e's e's" « 
I 
eee ee ee esse eee ee eee ee eee eee sees ee ee Se ee ee Se eS SSS eS S Se SEE SS SS SS SS Se ee eS See Se eS Se See SSS Se S'S Se e's 


Floyd V. Gish 
Field Scovell 
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tion fees and income from food and drink 
concessions. Park boards have been con- 
scious Of the need for long-range plan- 
ning and the orderly growth of the park 
system can be attributed to long-range 
plans amended and brought up to date as 
deemed necessary. 

In 1910, the outstanding planner, 
George E. Kessler,, was retained to pre- 
pare a Master Plan for parks which actu- 
ally grew into a City Plan, published in 
1911. Immediately thereafter, an expan- 
sion program resulted in the acquisition 
of such well known and useful park areas 
as Reverchon, Exall, Ferris Plaza, Colo- 
nial, Buckner, Garrett, Griggs, Oak Cliff 
and Lake Cliff. Mr. Kessler was retained 
to restudy the City Plan in 1919. Wynne 
B. Woodruff, local landscape architect 
and planner, developed a park plan re- 
port, published in 1935. 

More recently, Hare and Hare of Kan 
sas City, were employed in 1939 and have 
been retained on a consulting basis since 
Their plans for parks and parkways o! 
1940-41 were integrated with the Bartho! 
omew Plan of 1944. They reviewed th: 
park plan again in 1951. 

The current Council’s Master Pla 
Committee Report was published in 195% 
under the title “Parks and Open Spaces. 
A study of park growth and expansio: 
following each of these plans gives ev: 
dence of the value of formal planning a 
a guide to continuous and orderly growth 

Each of these plans has been primaril’ 
an outline for land acquisition. Styles i: 
individual park designs are much like 
styles in ladies dresses — they are con 
stantly changing. A review of any of the 
older parks reveals that any special deve'!- 
opment has a life cycle of 15 to 20 year: 
About the only thing remaining perma- 
nent is the land itself and the major tree: 
When studied carefully, this is the only 
logical method because if parks are to be 
public assets, they should be treated an! 
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developed to fulfill the needs of all the | 


people. Many factors have influenced de- | 


sign of parks —the automobile and the 
individual use of it for conveyance — 
even over short distances; the average age 
of the people living in the community 
surrounding the park; the average income 
of the families surrounding the park and 
many, many other factors. 

How does the Park Board go about 
acquiring new parks? To begin with, the 
park plan is on file with the City Plan En- 
gineer and is referred to whenever an 
owner proposes to subdivide raw land. 
Where the park plan suggests acquisition 
of land located within the proposed plat, 
the owner is referred to the Park Board’s 
representative and negotiations with the 
owner are undertaken. Many sites are ac- 
quired through this route. A study of the 
overall acquisition reflect a very interest- 
ing picture. There are now nearly 8,000 
acres in the Park System. Thirty-five per 
cent of this acreage is City land, bought 
for some major purpose and later trans- 
ferred to the Park Board for park pur- 
poses. This includes such areas as White 
Rock and Bachman Lakes and other mis- 
cellaneous public land. Nearly one-half 
is made up of gifts — Dr. Samuell, the 
Tenisons, Mr. Kiest, the Stevens’, Mr. 
Crawford and many, many others. Fifteen 
per cent of this total is reservoir site — 
land bought by the Dallas Power and 
Light Company for its power generation 
system and leased to the Park Board for 
park and recreation purposes — at no cost 
to the City. Direct purchases account for 
only 17 per cent of the park acreage. 

The Dallas Park System owes much to 
its citizens and friends for most of the 
acquisitions involved. 

What is the Park Board’s policy in de- 
veloping newly acquired lands? For ex- 
ample, take a typical neighborhood park 
which has just been acquired. The first 
step is always to thoroughly clean the site, 


level it with a grader if necessary. If there | 


are any native trees, they are given atten- 


tion. Efforts are made to control erosion. | 


This may include the establishment of turf 








THE 


RUBBER HOUSE 


Name Brand Products for Industry 
HOSE — Air — Water — Steam — Metal 
— Hydrualic — Fire and Discharge 
RAINWEAR — Raincoats — Suits — Hats 
Boots — Coveralls — Gloves, etc. 
MISCELLANEOUS — Sheet Rubber 
Fittings — Packing — Buckets 
Brass Fittings — Pipe Fittings 


_ Texas Rubber Supply, Inc. 


2436 Irving Bivd. RI 7-3143 

















During recent years the Southwest has 


developed more rapidly than any other 
area of the country. The Southwest Graphic 
Arts Industry has continued to parallel this 


before 
you 


leave 
TOWUlVecce 


for your printing requirements — check 











with the local Graphic Arts Industry. Local 
printers, lithographers and engravers have 
invested in some of the finest equipment the 
trades have to offer. This equipment in com- 
bination with skilled craftsmanship affords 


your firm the highest quality of advertising 


production. 





| SOUTHWEST-A eS 


| P.O.Box 6701 sf 





Dallas 19, Texas | 
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tobin 
realty 
company 
suite 1113 


211 north ervay building 
Riverside 8-8126 


trade your depreciating 
building for uncommitted 
capital through leaseback 


If your factory or warehouse is over 

50% depreciated and your business is a 
profitable one, then a sale and 

leaseback of your property could be an 
excellent investment for you... 

give you cash for expansion or more 
profitable investment. A phone call or letter 
will provide full details. 

And there is no obligation, of course. 
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All operations under 
one roof fer the 
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The machine wrapped magazine 
just naturally takes on a prestige 
look. But appearance alone is 

not the only reason publishers 


complete printing job are ordering the wrapping fa- 


Johnston 


2700 NORTH HASKELL, DALLAS 


cilities at Johnston Printing 
Company. Post Office han- 
dling is simplified . . . 
mailing deadlines are 
met with ease ... mag- 
azines are protected 

and arrive in good 


T A 3 - 6 1 M 1 condition. Johnston 





Printing is the only 
plant in the South- 
west with a ma- 
chine that has 
this speed. 








City Hall Report 


if no grass already exists, terracing or 
trenching in some cases and, of greatest 
importance, the control of traffic. This 
may be in the form of sharp ditches 
around the borders or it may be tempo- 
rary posts. If conditions permit, perma- 
nent curb and gutter are laid along the 
border streets. When this is done simple 
playground equipment is_ installed — 
swings, see-Saws, merry-go-rounds, climb- 
ers, etc.— and a few benches and tables 
along with a small backstop are provided. 
From this time on the Park Board, 
through its employees, watches to evalu- 
ate community usage. Where water is 
available, water lines are installed to per- 
mit planting of trees at appropriate 
locations. 

In performing all of the above installa- 
tion work, however, the various units are 
located in keeping with a Master Plan of 
the park area prepared in advance. In 
this way, as necessity requires, other units 
such as pools, parking areas, buildings, 
tennis courts and formal planting will fit 
into an orderly arrangement. 

The scope of the Park Board’s activity 
is quite broad. It includes not only the 
acquisition and landscape development of 
the parks, it also includes the Zoo, the golf 
courses, supervision of the museums in 
Fair Park, some of which are operated 
under contract with other organizations. 
A typical example is the operating agree- 
ment between the Park Board and the 
Dallas Art Association for the operation 
of the Dallas Art Museum. 

Park attendance last year was nearly 
44,000,000: 700,000 patronized the 70 
park swimming pools, 170,000 rounds of 
golf were played on the four golf courses 
and parks, playgrounds and recreation 
buildings attracted 23,000,000. Over 2400 
baseball teams competed in organized 
league play last summer. 

The long-range policy of the Park 
Board is to continue acquiring and devel- 
oping park and recreational facilities as 
need justifies and as funds become 
available. 








COMPLETE 
LITHO TRADE PLANT 


«x 
Now Serving 
the Southwest 
*« 
1335 Conant e Dallas 
Riverside 8-8171 
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while he waits — a glance at his tredit 


Verify your customer’s paying habits 


you dollars! 
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PAPER... 









COMPANY 


1505 OAK LAWN 
Riverside 1-5064 
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Lloyd Gilmore 











From a blind employment ad in the 
1ewspaper to president of a printing firm 
n just four years is pretty phenomenal. 
And that’s the exact course that Lloyd 
Gilmore, president of William S. Henson 
inc. of Dallas, has followed. 

“One chilly February morning on a 
Sunday in 1953, I was reading the news- 
paper and happened to run across a small 
ad looking for someone with about my 
qualifications,” recalls Lloyd. 

“It was one of those kind that only 
sive you a box number to write, but that 
vas too slow for me, so I went out, and 
vith a little detective work found the 
ompany that ran the ad.” 

Needless to say, Lloyd was hired by 
Bill Henson, who was then president of 
the Henson company. 

Lloyd was a newcomer to the printing 
business, but he did have a solid back- 
‘round in marketing and management. 

He had studied marketing at SMU 
where he received his Business Adminis- 
‘ration degree in 1949. And he acquired 
ome valuable management training and 
‘xperience when he served as a store su- 
ervisor for the Southland Corp., owner 
the 7-11 food store chain, from 1950 
» 1953. 

It didn’t take him too long to learn a 
reat deal about the printing business, but 
it did take a lot of hard work. After just 
vo years with the company he was named 
ice-president and sales manager. 

“Bill Henson died in 1954 and Frank 
rwin became president of the company, 
nd when Frank passed away in 1957, 
iree other employes and myself went to- 
ther and bought the controlling interest 
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and I was elected president.” 

At that time he was the ripe old age of 
31—he is 35 today. 

The quiet, soft-spoken way that Lloyd 
tells his story makes it sound deceptively 
easy, but that’s one of his traits—making 
the difficult appear simple. 

And he refuses to take much credit for 
the way the company has prospered. 

“We've grown quite a bit, and it’s be- 
cause we've got a bunch of employes who 
are really interested in the company and 
its growth, because they know if the com- 
pany prospers, it will mean better jobs for 
everyone,” he pointed out. 

As for business management philos- 
ophy, Lloyd says he thinks the day of the 
one-man organization is gone. 

“Today, you need specialists in the 
various management functions of your 
company.” 

That’s the way management works at 
Henson company, with Lloyd and his 
three partners, who are specialists in cer- 
tain phases of the company’s operations, 
forming a management committee to 
make important decisions. 

His partners are C. G. Martin, plant su- 
perintendent; Tony Terranella, secretary- 
treasurer, and Roland Cazes, sales man- 
ager, all of whom are also vice-presidents. 

The Henson company has a modern 
25,000-square-foot printing plant at 4901 
Woodall in West Trinity Industrial Dis- 
trict. The firm does all sorts of printing, 
but specializes in advertising printing, 
company magazines, annual reports and 
labels. Some 35 people are employed at 
the plant and they have a pension and 





By Rady Rochell 


trust plan. 

Lloyd is proud of the modern equip- 
ment in his plant, and if you give him half 
a chance he will talk for a couple of hours 
on his automatic binder and color presses. 

He naturally is intensely interested in 
the quality of his company’s product, and 
the growth of the company, but he is also 
interested in the advancement of the in- 
dustry in general, as you can tell by a 
list of his clubs and associations. 

Lloyd is a director of the Dallas 
Graphic Arts Association, Dallas Adver- 
tising League, Southwest School of Print- 
ing, and a member of the Dallas-Fort 
Worth Art Directors and Association of 
Industrial Advertisers. 

Civic organizations he takes an active 
part in include Dallas County Community 
Chest and the Wholesalers and Manufac- 
turers Association, the Dallas Chamber 
of Commerce, both of which he serves as 
a director; the Dallas Sales Executives 
Club and the Texas and National Manu- 
facturers Association. 

A native of Petrolia, Texas, he came to 
Dallas at the age of three. After high 
school, he worked in the Dallas Morning 
News’ service department for a year. At 
the age of 17 he joined the Navy and 
served 342 years, mostly on an aircraft 
carrier in the South Pacific during World 
War II. 

He and his wife, Nancy, have two 
daughters, Cathy, 11, and Carol Ann, 6. 

Considering his business and the time 
he devotes to various organizations, it is 
surprising he finds time to play golf—“I 
have the equipment and the desire to play, 
but no talent,” he smiled. 
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IN DALLAS 








For Immediate 
Free Reservations 
and Confirmations 


at any of the 


ASSOCIATED 
FEDERAL 
HOTELS 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 
SUPERSTITION HO at Apache Junction 





IN OKLAHOMA 


THE ADAMS at Tulsa 


IN PUERTO RICO 


HOTEL LA CONCHA at San Juan 


IN TEXAS 


ROBERT DRISCOLL HOTEL at Corpus Christi 
CLIFF TOWERS at Dallas 

THE CENTURY MOTEL at Fort Worth 

THE WILLIAM PENN at Houston 

HOTEL LINCOLN at Odessa 

THE GUNTER at San Antonio 


IN NEW MEXICO 


WESTERN SKIES HOTEL at Albuquerque 


John B. Mills 
Chairman of the Board 
Cecil Mills, President 
Mercantile Securities Building, Dallas 





ANNIVERSARIES 








Frank, right, Laurence Melton, left and Mack Haney, center, check out a production 
problem with veteran plant supervisors: seated, left, Claude Doughty, co-foreman, 
original employee; Joe Wofford, bindery superintendent, who joined firm in 1948; 
Franklin Parham, co-foreman, with firm since 1944; and Mrs. Maureen McLeod, 
original employee. Melton Printing opened in 1936 with only three employees. 


Melton Printing Company Grows from Mid-Depression ‘Shop’ 
To Modern Industrial Printing Giant in Twenty-Five Years 


In the middle of the “mid-depression” 
year of 1936 Laurence Melton, a former 
advertising manager of the Dallas Dis- 
patch and his brother Frank Melton, a 
former automobile dealer, opened the 
Melton Printing Co. in a 13 by 80 foot 
shop in the Terry Block at 1614 Pacific. 
The plant boasted three employees an 8 
by 10 “snapper,” and a somewhat used 
Chandler & Price Press. 

This year the Melton Brothers are ob- 
serving their twenty-fifth anniversary in 
the Printing business in a completely air- 
conditioned, modern, high efficiency plant 
at 2930 Commerce. Their equipment now 
includes some 21 presses including high- 
speed, multi-color equipment. Their com- 
pany-owned plant encompasses 20,740 
square feet adjacent to a 7200 square foot 
parking lot. The plant now averages 30 
employees throughout the year. 

Meeting customer deadlines and quality 
work are factors cited by Laurence Mel- 
ton in the growth pattern of the firm. Also 
a former president of the Dallas Advertis- 
ing League, Laurence Melton’s experience 
in the printing business goes back almost 
40 years to the old Press Publishing Com- 
pany in Fort Worth. 

The firm moved from their original lo- 
cation to 411 Olive Street in 1944 where 
they occupied 3000 square feet. They out- 
grew that location and moved to their 
present plant in 1951. 


Trinity Insurance Observes Birth- 
day. Trinity Universal Insurance Com- 
pany of Dallas has celebrated its 35th 
anniversary. 

It was on January 26, 1926 that the 
company, founded by the late Edward T. 
Harrison of Dallas, received its charter 
and license from the State of Texas. 
Beginning with 13 employees, Trinity’s 
staff has grown to more than 600, about 
365 of these in Dallas. 

Today the company is licensed in 31 
states and the District of Columbia, and 
offices are maintained in 34 cities across 
the country. Some 3,000 independent 
agents represent Trinity from coast to 
coast. 

Today, Trinity Universal has assets ot 
$53,774,849 in contrast to its 1926 assets 
of $1,860,000. In 1926, the firm’s pre- 
$457,000. Net 
premiums written during 1960 were in 
excess Of $30 million. 


mium income was 


Trinity Universal’s major lines include 
fire and windstorm, workmen’s compensa- 
tion, liability, inland marine, plate glass. 
burglary and fidelity and surety bonds. 

The firm has been in its present Trinity 
Universal Building since 1945. 

Gordon S. Yeargan, who has been with 
Trinity since its organization, is president 
of the company. 
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SOUTHWEST 
FILM 
LABORATORY 
INC. 


Color and Black & White 


l6mm Motion Picture Services 


DEVELOPING 
DUPLICATING 
EDITING 
SOUND RECORDING 
BACKGROUND MUSIC 
TITLES 
EQUIPMENT 

3024 FORT WORTH AVENUE 


DALLAS 11, TEXAS 
FEderal 1-8347 
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BOOKS FOR BUSINESSMEN 





The Ides of April loom ominously on 


_ the horizon. Yep, that agonizing chore — 
| the income tax return. Two proven guides 








for hurdling the obstacle are the ever- 
popular Your Income Tax (by J. K. 
Lasser) and the federally sanctioned Your 
Federal Income Tax, 1961: For Individ- 
uals (by U. S. Treasury Department). 
Contents? Exemptions, deductions, tax 
Savers, expense accounts, investments, you 
name it. 

Something more specific? Try the 
Treasury Department’s Tax Guide for 
Small Business, K. G. Miller’s Oil and 
Gas Federal Income Taxation, B. I. 
Bittker’s Federal Income Taxation of 
Corporations and Shareholders, A. Hertz- 
berg’s Saving Taxes through Capital 
Gains, H. H. Macaulay’s Fringe Benefits 
and their Federal Tax Treatment, or A. B. 
Willis’ Handbook of Partnership Taxa- 
tion. Reliable, clear, pain relieving. 


*« 


Long felt need for a standard reference 
work on purchasing policies, practices, 


| procedures, contracts and forms has finally 


materialized in the Purchasing Handbook. 


| The highly condensed, up to date, and 


Rent uniforms that FIT from... 


2517 Commerce Street © Riverside 7-8981 


AAA 
SANAAAN AAA 
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@ KEX WIPING TOWELS © UNIFORMS © EXECUTIVE SERVICE @ FENDER COVERS @ KEX DUST CONTROL 
T_T ttstsStsthsehmsehmsesesht streets: ls. 







INDUSTRIAL 


\ TOWEL € UNIFORM CO. 





LWworley 


fully reliable material is power-packed 
into 1388 sleek pages, making the $15 
price a steal. Editor George -Aljian, 
former prexy of National Association of 
Purchasing Agents, has ably organized 
the offerings of the 200 plus specialist con- 


Pride ! 


Rent uniforms from Industrial. They are crisp 
and clean. They build prestige... morale 
. .. 0b satisfaction and pride! They elimi- 
nate capital investment in uniforms and 
bothersome maintenance ...and are a tax 
deductible business expense. 
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Books for Business Men 


tributors. A must for the professional 
buyer. 


_ 


A vertiable jewel is Understanding Put 
ind Call Options. Herbert Filer, head of 
Filer, Schmidt & Co., zips through the 
intricacies of reducing risk in_ stock 
market operations. His arguments may not 
convince, but fact he conducts largest 
stock option business in the country cer- 
tainly garners respect. Of interest to 
brokers, novices, manipulators, budding 
tycoons. 

7 


Shades of Freud! Even the packing 
.ouse workers aren’t safe from psycho- 
inalysis. Snooper Theodore Purcell reveals 
ittitudes and behavior of meat packers 
n Blue Collar Man. By relating Swift & 
Co. operations in three cities with three 
national unions, little known patterns of 
lual allegiance in industry are laid bare. 
Unfortunately, interview method for pre- 
senting case histories makes for dryness. 
Needs more than one sitting to finish. 


_ 


Tabloid artists, ad men and retailers 
will find Profitable Newspaper Advertis- 
ing a natural. From layout and copy to 
planning for retailers, ins and outs of the 
biz are briskly reeled off. Entertaining 
(Oo. 

4 


Double-barrelled pick of the month for 
management: Employee Discipline and 
Supervision of Personnel. Former, by 
Laurence Stessin, tackles the labor rela- 
tions problem from the “no discipline 
imposed without just cause”’ angle. 
freacherous? How well you know. And 
Stessin gives a mighty convincing and 
practical formula for shooting the rapids. 
Latter, by the renowned John M. Pfiffner, 
idopts a “why” rather than “how” ap- 
proach. Assumptions are rather academic- 
illy based on social science research and 
zleanings from management literature. 
Hence, taken together, we have the real- 
stic versus the theoretical view. Neither 
ire a bible, but both provide revealing 
insights for fence straddling. 


+ 


Mastery of the gentle art of telephone 
onversation is marketing’s latest panacea 
Or swinging sales. Sterling choice for 
ndoctrination is W. A. Garrett’s brisk and 
engrossing Phonemanship. Clues in on 
iow to increase sales, cut costs, expand 
narkets. Pick up on this quick. Com- 
etition already has. 
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Currently making the rounds is a prob- 
ing, comprehensive review of our state’s 
consumer finance industry: The Small- 
Loan Industry in Texas. Sire is D. A. 
Tyree, St. Louis University finance 
professor. Book’s innards are basically 
statistical characteristics, regulatory laws, 
and management principles. Author says 
Texas has no adequate small loan law and 
is perhaps a “loan-shark paradise,” yet the 
industry does service the credit needs of 
the “litthke man” — no mean segment of 
the population. Tyree’s whys and where- 
fores are ingenious but far too stilted for 
pleasure reading. 

» 


The wait is over. How to increase a 
store’s profits by reducing theft losses at 
long last has been treated thoroughly in 
Modern Retail Security. This question of 
private law enforcement by business has 


‘been the torment of capitalists since the 


year one. And S. J. Curtis proves the man 
of the hour by prescribing workable (and 
practical) remedies for such headaches 
as shop lifting, petty theft, and the “see- 
no-evil” employee. His engrossing do’s 
and don'ts fill a fat 1100 pages, and eye 
relief is considerably provided by a bounti- 
ful helping of humorous sketches. A rare 
invaluable commercial classic. Rates first 
priority with the retailer’s reference shelf. 


Special subject books in selling con- 
tinue to pour off the presses. A superlative 
for instance is D. D. Seltz’ Sales Contests 
and incentive Programs. This tasty tome 
offers “842 projects that earned millions 
of dollars in increased profits and turn- 
over.” Essentially a sales manager’s guide 
to raising staff production, yet infinitely 
useful to administrators for providing 
fresh insights into the sticky personnel 
morale question. Anyone for more staif 
output? 

» 


Another special subject book currently 
catching fire is How to Make More Money 
by Specialty Selling. Seems every small 
businessman nowadays has a sideline to 
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e Legal 
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A COMPREHENSIVE INDEXED 
FILE OF OLD DALLAS PICTURES 


Call LA 8-4211 
Since 1911 
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; 920 S. Cockrell Hill Road 

; Phone FE 1-4734 
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MORTGAGE LOANS 


ALL TYPES — RESIDENTIAL & COMMERCIAL 






Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone RI 1-555] 
AUBREY M. COSTA, President 


36 YEARS EXPERIENCE FINANCING REAL ESTATE 











Save with Dallas’ 
oldest and Texas’ 
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Books for Business Men 



















help make ends meet; this implicit guide 
tells how to sell him his stock. William 
Rados’ consultant background guarantees 
reliability while his easygoing, breezy 
style allows rapid scanning. In all, a 
unique six step formula in an area con- 
stantly demanding the new approach. 


+ 


Current Dallas first choices of popular 
business works are C. N. Parkinson’s The 
Law and hte Profits, H. N. Vogel’s The 
Co-op Apartment, and William Nicker- 
son’s How I Turned $1,000 into a Million 
in Real Estate —in my spare time. 

Parkinson’s Second Law is expenditure 
rises to meet income. Complaint is our 
excessive taxation based on belief that the 
more money a government receives, the 
better will be its services. Solution is a 
joy to pursue. 





Vogel’s brief treatise brilliantly analyzes 
the most significant housing development 
of the Fifties the co-op apartment. 
Definition, types, value, ownership, legal- 
ities, financing, taxation, advantages and 
disadvantages, management — it’s al! 
here. Something the businessman, broke! 
and banker should know about, even as 
nonparticipants. 





Nickerson’s how-to-do-it has been ring: 
ing the cash drawer for a year now anc 
the end is still distant. Queries as to its 
reliability have rewarded us with naught 
but tight lips and knowing smiles. Indica- 
tive of cool and shrewd?...or misery 
wants company? 
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Books for Business Men 





Challenger for fastest-fall-from-the- 


est-seller-list record? Nicholas Darvas’ 
low I Made $2,000,000 in the Stock 
farket. New York State Attorney Gen- 
ral Louis Lefkowitz charged fraud on 
isis Only $216,000 was reaped. Yet, his 
yurt order for investigation was thrown 
it as free press invasion. Now Darvas is 
‘ing for libel in Paris, his current home. 
ne striking result is fact book’s sales are 
2ad due to “trial by publicity.” 


+ 


F The Demand for Durable Goods is a 
ries of studies done under the auspices 
the Research Group in Public Finance 
the University of Chicago. Edited by 
rnold C. Harberger, the work presents 
picture of the demand for non-farm 








susing, household refrigeration, auto- 


obiles, farm tractors, and corporate 
ant and equipment. An attempt to esti- 
ate the sensitivity of demand to relative 
ices, level of income, and interest rates. 


yr the statistically minded. 
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: by Farris Martin 

= Head, Science and Industry Department 
Dallas Public Library 

Art by Emma Jean Worley 








Free ... with new savings accounts and 
additions of $25 or more — place set- 
tings of China. 

% Money Earns 4% per annum 

% Accounts Insured to $10,000 


Call or write us to open your savings by mail! 


Graud Prarie Sauinge 


106 E. MAIN @ AN2-1511 @ GRAND PRAIRIE 
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A distinctive installation of Hoosier Office Desks in the 
! First National Bank in Dallas 











| Vance h. Miller Company 


| 1916 Main Street Riverside 2-9091 
Complete Lines of Office Furniture and Office Supplies 











Keitz and Herndon, Inc., cognizant of their responsibility in the expanding economy 


of Dallas, take pride in their contribution to the growth of the film wmdustry. 


P More and more organizations across the country are finding in Dallas the ideas, talent, 
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facilities and salesmanship necessary for more effective film production. 
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FINE PRINTING 


BIG “D” 
HAS IT! 


As Dallas has grown, the printing 
industry here has kept pace. Time 
was when a printing buyer con- 
sidered it necessary to send a 
job, other than run-of-the-mill, to 
a shop in the north or east to get 
top quality. That condition has 
definitely changed. Dallas has a 
number of quality-producing print 
shops. But what about 


Quality 


- 
ase 


Quantity 


A buyer might say “Yes, now | 
can get a quality multi-color job 
in Dallas — but not if the piece 
is too large in size or quantity.”’ 
He's wrong. He can 











Recognized as the most complete 


graphic arts center in the 
Southwest, American has the 
equipment, the personnel — 
every facility including bindery 
— to produce full-color jobs, with 
an image up to 42” x 58”... 
and in quantity! 

Call American —Rlverside 
1-1838 — and you'll be given 
case histories and shown samples 
to convince you that in American 
Big *‘D'’ has a convenient and 
dependable source for quality 
printing — in quantity. 


NEW AND EXPANDING BUSINESS 


























Lone Star Boat Opens New Headquarters Plant 


Lone Star Boat Company has occupied this new $2,000,000 main headquarter: 
plant at Plano. On a 40-acre site just north of Dallas, the new buildings will cover 


over 340,000 square feet and contain manufacturing facilities, 


warehouse anc 


offices. Featuring the latest design, production and shipping facilities in the boatinc 
industry, it is the largest plant of its kind in the world. The plant opened in March 


> A Center offering builders a complete 
line of aluminum windows has_ been 
opened at 1500 South Central Expressway 
by Reynolds Metals Company. The ware- 
house stock will include a full line of alu- 
minum windows: single and double hung, 
casement, sliding, picture and window 
walls, in all sizes with matching screens. 
. 


> Bache & Co., nationwide brokerage 
firm, has opened new and enlarged offices 
on the ground floor of the Mercantile 
Continental Building. James K. Dodson 
has been appointed manager of the new 
Dallas office. Besides Dallas, Bache & Co. 
has additional offices in Texas in Houston, 
Fort Worth, San Antonio and Corpus 
Christi. 
4 


_ > Strickland Transportation Company has 


announced plans to double the size of 
present dock facilities at Dallas. The new 
addition will be 200 feet long by 80 feet 


wide, and the older part of the dock 
which is presently 200 feet by 60 feet, wil 
be widened to a width of 80 feet, givin; 
a new over-all freight handling dock o 
400 feet by 80 feet. In addition, th 
company is installing a tow-line whic! 
will work automatically, moving freigh 
around the dock to facilitate handling o 
small shipments from line-haul trailer 
into city equpiment. 
— 

> J. W. Jones and J. DuVal West, part 
ners since 1947 in the Jones-West Mort 
gage Company, have announced forma 
tion of separate new mortgage lendin 
firms. Mr. Jones becomes president of th 
Jones-Cox Mortgage Corporation, wit 
offices on the mezzanine floor of the Ri 
Grand National Building. Mr. West be 
comes president of the J. DuVal Wes 
Mortgage Company, with offices at 120 
Rio Grande National Building. Both firm 
will handle all types of real estate loan: 
as had the predecessor company. 
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Of course you get the same fine quality 


no matter how small the job. 
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A COOL MILLION! 


Over a MILLION DOLLARS paid for new electronic life insurance busi- 
ness system. GENERAL ELECTRIC AIR CONDITIONING keeps the expen- 
sive equipment CORRECTLY COOLED for efficient working perfection. 


SOUTHWESTERN LIFE INSURANCE COMPANY INSTALLS 
MOST ADVANCED ELECTRONIC LIFE INSURANCE 
BUSINESS SYSTEM IN SOUTHWEST. 





More than 30,000 transistors are used 
in Southwestern Life’s IBM 7070-1401 
Electronic Business System, which will 
review each day some 400,000 Southwestern 
Life insurance policies. The highly 
developed system, which means considerable 
operational economy and better service 
to Southwestern Life policy owners, for example 
will add or subtract numbers at about 
17,000 per second. Among other things 
it can also make 940 multiplications, 340 divisions 
or 27,700 logical operations per second. 





To Provide Exacting Perfection 

In Temperature Control For 
Southwestern Life’s 

“‘7070-1401”’ Installation, 

TEXAS DISTRIBUTORS Has Installed 
EFFICIENT, DEPENDABLE And 
ECONOMICAL. 


AIR CONDITIONING 


TEXAS DISTRIBUTORS’ engineering know-how plus DEPENDABLE 
GENERAL ELECTRIC AIR CONDITIONING combine to give you the 
FINEST, TOP QUALITY air conditioning in the industry. Get the facts 
about why GENERAL ELECTRIC Air C onditioning is best for you. Call 
rEXAS DISTRIBUTORS, INC. NOW! 


L8Ex AS nO ee 
STRIBUTORS, INC. 
2831 NAGLE STREET = “nyo 
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one of these 
products 


could have been 


sold. 
does it 
belong to 


you? 


Two of the products above are gathering 
dust because they don't fill a real consumer 
need. They'll be discontinued. The other 
well, it's gathering dust because 
d a complete market. It's a good 
product. It won’t be discontinued, but it 
won't realize full potential and complete 
market share until 
KNOK. Negroes make up a large portion 
of this market. When it comes to media, 
they have very definite likes. KNOK 
programs exclusively, to their wants, needs, 
and desires. It is their station, their media 
... it provides them complete identification. 
They listen, trust KNOK ad messages, and 
they respond. Want our complete list of 
local and national advertisers? A telephone 
call will bring you complete information. 


is advertised on 


For 100% Sales Effectiveness 


KN OK 


In Dallas-Fort Worth 


A Townsend Station 
Stuart Hepburn, President 


Dallas Studio 
1914 Forest 
HA 1-4144 


Fort Worth Studio 
3601 Kimbo 
TE 1-1278 


REPRESENTED BY 
BERNARD HOWARD CO. 
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Southland Battery To Open New Facility 


_ This new city sales office and warehouse is being constructed for Southland Battery 
_ Company at 2747 Irving Boulevard. The main office structure of the new building — 
of black brick with yellow lettering — in unique in construction in that it follows 
very closely the design of a Southiand battery. The replica is believed largest built. 


» Dallas Variety Club is now in new quar- 
ters at 2016 Commerce Street. The move 
from the former club location in the 
Adolphus Hotel was the first since the 
worldwide show-business organization was 
formed in Dallas more than a quarter cen- 
tury ago. The club’s new facilities occupy 
several rooms of the Town and Country 
Restaurant. The longtime Variety Club 
staff was retained in the new quarters to 
assist the newly-appointed manager, Tex 
DeLacy. 
- 


» Houseman & Company is the new name 
of an insurance-surety bond firm that for 
over forty years has been operating under 
the name of Cochran & Houseman. The 
agency, which was founded by the late 
Granville M. Cochran and D. H. House- 
man, is now being operated by D. H. 
Houseman and his son, Don M. House- 
man. The new name does not mean any 


change in personnel or ownership. 
4 


> Radio Station KCPA-FM started com- 
mercial broadcasting on February fourth. 
Owned and operated by Merchants Broad- 
casting System of Dallas, Inc., the station 
will broadcast quality music and news 18 
hours per day from 6:00 A.M. to mid- 
night. Studios and offices are at 4024 
Villanova Drive, Dallas; tower and trans- 
mitter are located at 4600 West Davis 
Street. The officers are Charles E. Ames, 
president; Joseph E. Chiovarou and Ellis 
D. Ames, vice-presidents; Peggy J. Ames, 
secretary and treasurer; and Monte Knut- 
son, program director. 








> Bristol-Myers Products Division has 
made Dallas its western regional sales 
headquarters with the promotion of Bur- 
ton Riordan to western region sales man- 
ager. The regional office, at 4308 North 
Central Expressway, will direct four 
divisional sales offices of Bristol-Myers: 
Midwestern (Chicago); West Central 
(Kansas City, Missouri); Western (Los 
Angeles); and Southwestern, also in 
Dallas. The divisional office is at 2006 
Bryan Street, Dallas, with Duane Ander- 
son as new sales manager. 


> Brooklawn Village, a new shopping 
center to serve southwestern Oak Cliff 
will be located on the northwest corner o! 
South Hampton Road and Keist Boule- 
vard. There will be a total of 30,000 
square feet of floor space under roof in 
Brooklawn Village, with paved off-street 
parking space for approximately 200 cars. 
Tarpley Construction Company is the 
general contractor. George Klein of the 
Henry S. Miller Company, Realtors, man- 
ager of Brooklawn Village, handled lease 
negotiations. 
+ 


> Guillot Mortgage Company and the 
M. H. Guillot Insurance Agency have 
been purchased by John E. Driscoll, Jr.. 
appraiser and manager for the two firms 
Mr. Driscoll was associated with Mr. 
Guillot for fifteen years before taking over 
the company. He is a senior member of 
the Society of Residential Appraisers and 
a member of the American Institute of 
Real Estate Appraisers. He also is cur- 
rently president of the Dallas Mortgage 
Bankers Association. 
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> Southwestern Life Insurance Company 
of Dallas has contracted to buy sub- 
stantially all of the capital stock of the 
Atlantic Life Insurance Company of Rich- 
nond, Virginia, from Life Companies, 
inc., also of Richmond. The $29,000,000 
ourchase is subject to approval of the 
tockholders of Life Companies and the 
nsurance commissioners of Texas and 
Virginia. As a result of the acquisition, 
southwestern Life would have a con- 
iguous territory of operations stretching 


rom coast to coast. 


» 


Oxford Motor Company has formally 
pened at 808 North Harwood Street as 
‘olls-Royce, Bentley and Jaguar motor 
ir dealers. The new auto dealership is 
eaded by O. B. Stephens, Jr., president. | 
he announcement of the appointment of 
ie new Rolls and Bentley dealership was 


ade jointly by Rolls-Royce, Inc., of New 
ork and Overseas Motor Corporation, 
ort Worth distributor. 


4 


-hance Vought Receives Drone 


Sontract. Chance Vought has received 


$3,260,000 contract to produce addi- 
supersonic drones for 


onal KD2U-1 


New and Expanding Business— 


Javy and Air Force use, continuing the | 


ynversion Of Regulus II-type missiles 


2gun more than a year ago. 


The 57-foot target drones are equipped 


ith landing gear and are recovered after 


mission and reused, with consequent 
ivings to the taxpayer. 


The new contract calls for Chance 
ought to convert tactical versions of the 


tegulus II into KD2U-1 target drones by 


stalling the landing gear and making 


ther internal changes. In addition, it 
vill complete the last two flight test ver- 
ons of Regulus II. 


— 


3raniff Takes Delivery of New Jet- 
liner. The first of a new generation of 
tliners, the Boeing 720-027, has been 
elivered to Braniff International Airways. 
Captain George Cheetham, director of 
ight for Braniff, was at the controls as 
ie big plane pulled up to the Braniff 
iperations and Maintenance Base at 
allas Love Field after the flight from the 
oeing factory at Renton, Washington. 
Braniff purchased three of the new 
termediate range 720 jetliners in a 
15,500,000 equipment, support function 
id training program. Others are sched- 
ed for delivery in April and August of 
is year. A fourth is under option. 
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. . AIR CONDITIONING CONTRACTORS 


Fleetwood 7-4674 
. 2728 MOCKINGBIRD LANE @_ DALLAS 


FIND THE KEY MAN 
IN YOUR. BusinEsS 


YOUR 


lusuran ( 
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AND ASK, YoURSEILE 
“WHAT HaPPENS iF _ 
HE DjES TonmPRROW? 


Ellis-Smith “Key Man” and “Partnership” 
Life Insurance Has the Answer! 


He’s only one man of many in your organization... but his 
store of knowledge and experience is invaluable to you now. 
Will it be completely lost when he dies? Ellis-Smith has new 
Life Insurance programs designed to pay you cash in event 
of his death — to help vou with the expense of training his 
replacement. In the case of a partnership, Life Insurance 
pays the surviving partner to help purchase the partnership 
interest from the estate of the deceased. Call your Ellis-Smith 
Life Insurance man today for more information! 


Ela mike Co. 


SINCE 1921 
CORNER OF AKARD AND WOOD ©® RI 2-8427 





Porter Ellis 
Willard Crotty 
Jimmy Powers 
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agent for United Fidel- 
ity Life Insurance Co. 









® Texas Leaders Round Table 
® Dallas Assn. of Life Underwriters 
® National Quality Award (2 yrs.) | 


UNITED FIDELITY 
Life = See Company 


Home Office: Dallas *« Cedric Burgher, Pres. 
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Otis Engineering Breaks Ground on New Building 

Otis Engineering Corporation has broken ground on a new two-story general office 
iiaaintataine building to be constructed at Belt Line and Webbs Chapel Road in Carrollton. The 
FOR exterior will be finished with white slab marble and tan face-brick with gray plate 
THE glass windows trimmed in aluminum. The new facility will more than double the 
size of the company’s present quarters. Collins, Dryden and Associates, Architects, 
designed the new building which is scheduled for completion in early 1962. | 
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DEMANDS 
HIGHEST > The Electronics Division of Chance tants, is the newest addition to the south- | 


QUALITY Vought Corporation has formed four west’s technological industry. Principals 
major operating branches to increase the jn the firm include Drs. William J. Graff, 


CONTROL flow of principal product lines. They are: j}yarojd A. Blum, and Jack P. Holman. 


ese susnarenens veoh — J. H - Boucher, Staff members are David C. Pfieffer, Jesse 
aes manne; ventas! yates, C. Denton, and Edmond E. Weynand. 
MAIL headed by G. T. Litton; Radiation Sys- Off se ak eee Miike meee : 
ADVERTISING. tems, and Guidance Systems, in the charge rye ve = Some 
Eee | (°! ©. M. Humphries. Branch manager for — 
‘ Radiation Systems has not been named. + 


Assisting all four branches in their assign- 
ments will be J. R. Campbell, chief 
scientist for the division. 


>» Mar-San Inc., a school for personal de- 

velopment, has opened at 3505 Turtle 

p : Creek. Directed by Miss Maris K. Mur- 
RINTING | + phy, the school will offer courses in groom- 


> Texas Scientific Associates, a team of ing, memory development, speech writing, 
engineering and physical science consul- parliamentary procedure and modeling. 
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| Business Forms Specialists 


CARBON INTERLEAVED SNAPAPART FORMS 


e INVOICES e PURCHASE ORDERS e VOUCHER CHECKS 
e BILLS OF LADING e CARBON SECOND SHEETS 


st Call Us At FLeetwood 1-994) We'll Come See You 
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OGERSNA 


BUSINESS FORMS 


4924 READING ST. DALLAS 7, TEXAS 
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New and Expanding Business 




















Frank G. Love Envelopes, Inc., in New Quarters 


Love Envelopes Company, Dallas manufacturer of quality envelopes, has moved into 
its new plant at 2040 Farrington. The plant is already in production, with new equip- 
ment designed to substantially increase production capacity on all envelope types. 














>» Hughes-Peters Ford Sales, Inc., has 
opened at 2108 Cedar Springs, formerly 
occupied by Hemphill Ford Company. 
The company will provide factory author- 
ized sales, service and parts for the com- 
plete Ford line. The firm will also main- 
tain used car operations at 2108 Cedar 
Springs and Mockingbird Lane at North 
Central Expressway. 


*« 


> Al Allnut and Fred McLendon have 
purchased the entire assets of the Ins- 
Bank organization and are changing the 
name to Allnutt & McClendon. The pur- 
chase price was reported to have been 
around $40,000. Both men were senior 
partners of Ins-Bank Associates, a spe- 
cialty personnel firm serving financial and 
insurance groups. All Ins-Bank employees 
are being retained and top management is 
virtually unchanged. Allnutt & McClendon 
will serve selected clients in the elec- 





tronics, petroleum, insurance, banking, 
manufacturing, wholesale-retail fields. 


+ 


> Newspaper Enterprises, Inc., has an- 
nounced a new location, 1300 North In- 
dustrial Boulevard. The company was 
formed specifically for the printing of 
news circulars and small newspapers op- 
erating in the Dallas County area. This is 
the first firm of its kind to establish in 
Dallas. Newspaper Enterprises has pur- 
chased an offset press and will deal exclu- 
sively in offset newspaper printing. John 
N. Patton, Jr., is General Manager. Other 
principal officers of the company include 
Ray Zauber, Manuel DeBusk, Gordon 
McLendon, Dean Stanley, James Smith, 
Lloyd Shelby, Dr. John B. Chester and 
Harry Gage. The company has occupied 
its new quarters and will begin operations 
April 1. Sanders H. Campbell of Campbell 
& Campbell, Realtors, handled the lease 
negotiations. 
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APPOINTMENTS AND PROMOTIONS 


Enriting Dining 





HARGRAVE 


DUNLAP 
JOHN B. DUNLAP, vice-president in 
charge of the service and planning divi- 
sion, and RODNEY D. HARGRAVE, 
vice-president and loan officer, have been 
promoted to senior vice-presidents of the 


_ First National Bank in Dallas. Mr. Dun- 
_ lap is a native of Dallas and a graduate of 
_ Southern Methodist University. A former 
_ United States Commissioner of Internal 


Revenue, he had 20 years’ experience in 
Government service before entering the 
banking field. He came to the First in 
Dallas as a vice-president in 1954. Mr. 
Hargrave joined Dallas National at the 
age of 17 and advanced to vice-president 
and loan officer in 1947. Like Mr. Dunlap, 
he came to First National when it merged 
with Dallas National in 1954. 


+ 


Z. P. (BUDDY) KING has been appointed 
agency director for Reliance Life and 
Accident Insurance Company of America. 
DELBERT DAVISON, head of the in- 
vestment firm of D. Davison and 
Company, has been elected to the board 
of directors of Reliance. Mr. King will 
make his headquarters in the company’s 
Dallas home office and will develop 
agencies throughout the state. Prior to 
joining Reliance Life, he was agency vice- 
president of a Little Rock, Arkansas, life 
insurance company. Mr. Davison, former 
owner of the Gillette Freight Lines, is 
active in banking and other financial 
circles. 
. 


E. B. GERMANY, president of Lone Star 
Steel Company, has been elected chair- 
man of the board, and JAMES W. 
ASTON, president of Republic National 





Bank, has been named a director of Lone 
Star Steel. Mr. Germany also will retain 
his position as president. In other actions 
taken by the Lone Star board, MAX R. 
DODSON, formerly vice-president-con- 
troller, was elected vice-president, finance 
and controller. He is also assistant treas- 
urer. 


_ 


BERNIE KLEIN, a veteran of more than 
20 years with Cadillac service in the south- 
west, has been appointed service sales 
manager for Lone Star Cadillac Company 
of Dallas. Mr. Klein, a native of Dallas, 
has been makeready foreman and service 
salesman at Lone Star and service man- 
ager for another Dallas Cadillac dealer. 


4 


JANE M. WATKINS has been promoted 
to vice-president of W. H. Cothrum and 
Company. Mrs. Watkins, a certified public 
accountant, has been associated with the 
firm since 1953, when she became chief 
accountant. She holds a BBA degree from 
Southern Methodist University, and is an 
active member of the Texas Society of 
Certified Public Accountants. 


+ 


BILL PHILCOX has been appointed sales 
manager of Oak Cliff Baking Company. 
Mr. Philcox, who began his baking career 
in 1949, was formerly associated with a 
large baking company, serving as sales- 
man, supervisor and then sales manager. 


+ 


CHARLES D. MATHEWS as been 
named vice-president and general counsel 
for Red Ball Motor Freight, Inc. A grad- 
uate of The University of Texas Law 
School, Mr. Mathews formerly was a 
senior partner in the Austin, Texas, law 
firm of Clark, Mathews, Thomas, Harris 
and Denius. He has been prominent in 
the civic, legal, and business activity of 
Central Texas for many years. 


a 


RICHARD D. McLAUGHLIN has been 
appointed Dallas regional manager of the 
Dodge Division of Chrysler Corporation. 
Prior to this post, Mr. McLaughlin was 
regional manager in Atlanta, Georgia. He 
has served Chrysler as district manager, 
Dodge assistant regional manager in 
Philadelphia, and Dodge promotions pro- 
gramming manager in the general sales 
office. , 
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D. C. ARNOLD has been appointed vice- | 


president-sales for the Alpha Corporation, 
systems management subsidiary of Collins 
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Radio Company. Mr. Arnold, who holds | 
a bachelor’s degree in electrical engineer- | 


ing from Iowa State College, has been 
associated with Collins Radio since 1948. 
In 1959, at the time of the organization 
of the Alpha Corporation, he was named 
a vice-president of the new firm, and until 
now has headed the Fleet Communica- 
tions Division. 
va 


WILLIAM I. HEROD has been named 
director of public relations for National 
Data Processing Corporation, Dallas 
manufacturer of bank automation and 
optical scanning equipment. LOUIS D. 
PIANA has joined National Data as assist- 
ant to the chairman of the board. A busi- 
ness administration graduate of The 
University of Texas, Mr. Herod was man- 
ager of advertising for Mid-Continent 
Supply Company prior to his association 
with National Data Processing. Mr. 
Piana, a graduate of the Montana School 
of Mines, previously was president and 
director of Amphibious Boats, Inc., Den- 
ton, Texas. 





Best! ... drive in 


Cam F. Dowell Jr. 


H ILLCREST “aa President 


rom 
STATE BANK cay 
Federal Deposit Insurance Corporatior 
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> Specializing in custom DESIGNING and MANUFACTURING 
‘of quality store, office and bank fixtures since 1922. 


Show Case & Fixture 
Manufacturing Co. 


1914 Cedar Springs — Dallas 1, Texas Phone RI 1-3152 





You'll be satisfied if it’s an Adleta installation 





Buy Dallas Manufactured 
SHREVE Oeics, 


Southwest's largest manu- 
facturer of commercial steel 
Storage shelving, parts bins, 
COMPANY 


work benches — and Frontier 
Slotted Angle — for office, 
plant, shop, store and insti- 11200 HARRY HINES BLVD. e PHONE CH-7-3175 
tution. Call for quotations or 

help with shelving plans. 


MANUFACTURING 














L U Wi 8 E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TA 1-5194 




















MEET sort worts HALFWAY 


Ideal Location For Your Next 
Sales Meeting or Convention 
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Resort and Country Club 
Luxury at Hote/ Prices 


Located only 3 miles west of 
Amon Carter Field on State 
Hwy. 183. 


TAKE THE FORT WORTH TURNPIKE to FM 157, turn north 5 miles 





Phone BUtler 3-153! 
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Walter F. Clark Company 


Out-o f-the-Ordinary Printin g 
ENGRAVING EMBOSSING ADVERTISING SPECIALTIES 


2016-20 McKinney Riverside 8-6929 
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FOR YEAR-ROUND COMFORT IN YOUR HOME AND OFFICE 


\WEATHERTRON 


ALL-ELECTRIC HEAT PUMP 











over 55% of ALL heat pumps in 


DALLAS INSTALLED BY 


EATHERB Y air conpitionine co. 


TA 7-5436 LA 8-1735 
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transportation across the naton 


American Automobile 


Leasing Corp. 
530 Exchange Bank Bidg. « P.O. Box 95 ¢ Dallas « FL 7-0219 


Naat eS AOR 








TEAM UP WITh 
EMPIRE! 





721 S. Austin Street Dallas, Texas RI 7-6391 
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Appointments and Promotions— 





CLARENCE O. GARDNER, JR., has 
been appointed head of the new life in- 
surance company being formed by Texas 
Employers’ Insurance Association, Em- 
ployers Casualty Company and Employers 
National Insurance Company. Mr. Gard- 
ner has served the companies for the past 
two months as a life insurance consultant. 
Prior to this post he was president of the 
Western Fidelity Life Insurance Com- 
pany, Fort Worth. 


*« 


RICHARD A. FLUME has been pro- 
moted to the post of chief engineer for 
Braniff International Airways, and V. F. 
FAIRCHILD has been advanced to man- 
ager of ground operations for the airline’s 
entire domestic and international system. 
Mr. Flume, a 15-year veteran with 
Braniff, has been manager of West Coast 
engineering since 1954. In his new post 
he also will be a member, with six other 
top department heads, of the maintenance 
advisory council. Mr. Fairchild has been 
with Braniff for 20 years. In other com- 
pany changes, K. B. LOEFFLER, station 
manager at Braniff’s international gateway 
in Miami for the past nine years and an- 
other 20-year veteran, will come to the 
company’s headquarters in Dallas as 
regional manager in charge of ground 
operations in the Latin American division. 


4 


JAMES P. CLARKE has been named 
manager of the collection service division 
of Merchants Retail Credit Association. 
He assumed his duties on March 13 after 
having been credit manager of A. Harris 
and Company since 1957. A native of 
Fort Worth and a graduate of Texas 
A & M, Mr. Clarke is a director at large 
of the Retail Credit Executives of Texas 
and second vice president of the Dallas 
Retail Credit Manager’s Association. 
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APPOINTMENTS AND PROMOTIONS 








Nome Company Position 
Charles W. Boland ..KVIL Radio Commercial Manager 
Max Boydston................ Hunsaker Trucking Sales Engineer 
Contractor 
Bruce Capper . ..........8essions Discount Center Assistant Director, 


Fine Jewelry 


N. Page Johnson.......... ...Eppler, Guerin & Turner Assistant Vice President 
Grady Miller.................... Morey & Burns Business Manager 
Jay E. Minton, Jr. ............. Commercial Printing Sales Representative 


& Letter Service 


Thomas P. McGugan ...... Sessions Discount Center Director, Fine Jewelry 

Jay G. McKie................... Texas Instruments Manager, Marketing 
Techniques 

Till A. Petrocchi.............. Eppler, Guerin & Turner Assistant Vice President 

Heinz Simon....................... Statler Hilton Banquet Manager 

Robert J. TenEyck............. Statler Hilton Assistant Banquet 
Manager 











For Electrotypes, Nickeltypes, 
Rubber Plates & Rubber Dies, 


Phone 


RI 8-8488 


ELECTROTYPE 


SERVICE CORPORATION 


1306 MARILLA 


DALLAS, TEXAS 











LEADING SPECIALISTS of tine roll papers 
for the Rotary Printing Industry 


We continue to grow because we have aided our customers in reduc- 
ing inventory costs through SERVICE, QUALITY and DEPENDABILITY! 
The opening of our new Kansas City facility is evidence of our 
growth, enabling us to help even more customers in their search 
for profits! 


NATIONAL ROLL PAPER SPECIALISTS 






KANSAS CITY, KAN. 
MINNEAPOLIS, MINN. 


Shipments made direct from mill or warehouse stock imme- 


diately in any size, color, weight or grade; custom slit and 
rewound at either of these facilities. 
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LONE STAR CADILLAC COMPANY...................... 2 
Agency — Rominger Adv. 
ESSER SURES A aN eee 71 
S. H. LYNCH & co. RTP CORSETS RL A 99 
Agency —— Don L. Baxter Inc. 
JOE F. MABERRY SEE EES 66 


Agency — W. W. Sherrill Company 
MAYSE INDUSTRIAL EQUIPMENT COMPANY...... 43 
MELTON PRINTING COMPANY... 000... 48 
Agency — Melton Advertising 
MERCHANT'S RETAIL CREDIT ASSOCIATION.... 77 
MERCANTILE NATIONAL BANK AT DALLAS .....100 
Agency — Ratcliffe Advertising 
METROPOLITAN-FEDERAL SAVINGS 
& LOAN ASSOC. 
Agency — Auld Advertising 
METROPOLITAN TECHNICAL. INSTITUTE........ i 
MIDDLETON, INC. 9 
Agency — Ratcliffe — “yen 


ET 62 

VANCE K. MILLER COMPANY EY ee ae 85 

EE ee 52 

MOORE BUSINESS FORMS  ooooooo.0 ooo 47 

MOORE-DeGRAZIER COMPANY, INC... .. 63 

KENNETH MURCHISON & COMPANY... .......... 91 

MURRAY INVESTMENT COMPANY..................... 59 
Agency — Melton Advertising 

I I i i 44 
Agency — Jack Kemp & Associates 

EN SRE SERENE TEE SE AT ee OTE 3 
Agency — Sam “Bloom Advertising 

Sy ED UII chess cn taniscrctsinnescstnvensponéyesons 58 


SAM ROSS McELREATH COMPANY .................. 37 

NATIONAL EMPIRE LIFE INSURANCE CO......... 37 

| ETS ES Se eee 54 
Agency — Crook Advertising 

OLDHAM LUMBER COMPANY...... 2000... 93 

AMORY G. OLIVER, C.L.U. INSURANCE............ 35 

OLMSTED-KIRK COMPANY...000o0 cece 47 

Se ERLE SRS EET I Se 84 
Agency — R. B. Moreland Company 

= Ssoramtart eu Sa EE et Se eee es 38 

. J. Burke Adv. 
Prewitt PRINTING I sind chvahasesscnaghtiiha . 36 


Agency — Bill Collins Advertising 
RELIANCE LIFE & eee 


RE IT cscs ccccccccscsccnosenensbogioneens 54 
REPUBLIC INSURANCE COMPANY eunaneatnhdbebnattint 42 
Agency — Taylor-Norsworthy Inc. 
REPUBLIC NATIONAL BANK OF DALLAS............ 16 
Agency — Glenn Adv., Inc. 
ROBERTS LITHO COLOR PLATE COMPANY ....... 76 
FRANK ROGERS & SON. ...............0c.cccccccesceecseeeees: 83 
ROGERS & SMITH ADVERTISING..................0...... 53 
ROGERSNAP BUSINESS FORMG....................... 90 
Agency — James H. Susong Adv. 
SABiIN-ROBBINS PAPER COMPANY...................... 54 
TE LTT ERT TO CE 69 


Agency — Leo Burnett Company, Chicago, Iil. 
JOHN A. SCOTT & COMPANY 5 
eo SR IR RR: SE Os SA 92 
ency —— Don L. Baxter, Inc. 
SOUTHERN TRUST & MORTGAGE COMPANY...... 84 
SOUTHLAND LIFE INSURANCE COMPANY.......... 6 
Agency — Rogers & Smith Advertising 

SOUTHWEST ADVERTISING & MARKETING........ 75 
SOUTHWEST FILM LABORATORY, INC............... 82 
SOUTHWEST PRINTING COMPANY... . .. 90 
SOUTHWEST SMELTING & REFINING CO. INC... 49 


Agency — Bermar Advertising 


SPARKMAN’'S MORTICIANS..................0........... 91 
agency —— Thomas R. Leslie, Advertising 
oon —— SUPPLY Se el. 
ncy—G Advertising 
R. A TACKER "Co.. INC. jaan co 
wae BUILDINGS co.) . baited 
. TAYLOE CO........ Sa 


icy — Hepworth Advertising Co. 


TEXAS DELIVERY WAREHOUSE .. lo EE oe 91 
Agency — James H. Susong Adv. 

TEXAS DISTRIBUTORS, NS saghésbqhensuientmmanthinisanns 87 
Agency — DeLoach Advertising 

TEXAS ENVELOPE COMPANY ......W0. oo. 58 
Agency — Hepworth Advertising Company 

TEXAS OFFICE FURNITURE COMPANY................ 57 
Agency — The McCarty Company of Texas 

TEXAS RUBBER SUPPLY INC, 000000. 75 


oo OPTICAL COMPANY ....... 49 
Agency — Dicklow Advertising 
TISHMAN REALTY & 


parents “any COMPANY .. Oe Ie 
— Sam Bloom Advertising 
TOBIN ‘REALTY ETRE CE TEE SEAS SP 76 


Agency——Walt Brownfield & A 
TOWNE INDUSTRIAL EQUIPMENT ‘COMPANY... 36 
Agency —— Taylor-Norsworthy Inc. 


TRACY-LOCKE COMPANY INC... on. 28 
— FIDELITY INSURANCE CO..................... 90 
Agency —— Sanders Advertising Inc. 
USSERY PRINTING COMPANY .......00 0... 74 
WARLICK LAW PRINTING CO................. Sag rs 59 
_... 5 “RG ere 71 
WEATHERBY AIR CONDITIONING . iebbdlindittdedtinde 94 
yer wr why RE A 93 
_ .. ym Co., Fort Worth, Texas 
withipe EQUIPMENT COMPANY ile destuébennonta 37 
Agency — Hepworth Advertising Company 
WILLIAMS PRINTERY.............. ibehicstisletipadissanlien 73 
ROBERT WILMANS PRINTER, INC........ ............ 50 
WILSON ENGRAVING ..000 cn. 81 
TED WORKMAN ADVERTISING, REE 
THE JACK WYATT COMPANY... 8 














Advertising in DALLAS 





Produces Prestige Plus Results! 





ASK YOUR AGENCY or Call TOM MecHALE at RI 7-8451 
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Established 
Sanger Bros. 


is tn 
National Bank 
1884 company” 
1889 & conpony” 
aan 
Som 


Opened Dallas Store in 1872 
1969 The Schoellkopf 
Company 
Wholesale Distributors 
67 ? Dallas Transit 
Company 
1975 First National 
Bank in Dallas 
Banking 
13/ of Commerce 
Banking 
Printers — Lithographers 
Stationers — Office Furniture 
Real Estate and Insurance 
| BO) William S. 
Henson, Inc. 
1893 Fleming & 
Sons, Inc. 
Manufacturers — Paper 
1893 Sparkman-Brand 
Inc. Morticians 
Originally, Loudermilk, 
1897 Anderson 
Furniture Co. 
Dallas’ Oldest Furniture Store 











HOWN in the above 1905 photograph is Sidney J. Rubenstein at 

the age of seven with bookkeeper Dick Powell, in the office of his 
father A. Rubenstein, a produce and commission merchant at 124 
Patterson. The February Issue of SEAFOOD MERCHANDISING 
features the firm of Rubenstein & Sons in a multipage article captioned: 
“From Barter to Big Time in Big D.” This recounts the story of the 
Rubenstein growth from days in the past century when A. Rubenstein 
traded via horse and wagon with rural housewives in the Dallas Area 
for eggs and produce. Today, Rubenstein & Sons Inc. with Sidney J. 
Rubenstein as president and his son Marvin D. Rubenstein, vice-presi- 
dent; Stanley Z. Rubenstein, plant director; Everett M. Rosenberg, 
national sales manager and Ralph Granberry, production manager; head 
up one of the major sea food packers of the nation. Rubenstein “Gulf 
Princess” Shrimp are sold nationwide. The firm has large operations in 
Mexico and extensive plant connections on the Texas Gulf Coast. The 
recently remodeled Rubenstein plant at 1111 Hall Street, is one of the 
show places of the industry. The Rubenstein Organization today includes 
more than 375 employees and is recognized as one of the outstanding 
firms of the Frozen Food Industry. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends" 
by thousands of satisfied customers in the Dallas Southwest. 


Established 


1890 wochinery ce 


Industrial Machinery 
and Supplies 


1902 Cullum & 
Boren 

Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goods 


19 Praetorian Mutual 


Life Ins. Co. 


(Formerly The Praetorians) 


—— 


Burglar Alarm, Fire Alarm 
Radio Patrol Service 


190 . Rubenstein & 
Sons, Inc. 
Gulf Princess, Ready To Fry 


Breaded Shrimp 
Lady Rite Shelled Pecans 


Gicas 
“aaa 
eS 
Wholesale Electric Supplies 
1908 sag c. 
191I t pe ee 
nvestments 
1S ao 
Insurance 
19]5 sicose 2 
Nurses Registry 
Licensed and Bonded 








HOW A MODERN GALLERY USES — 
LIGHT AS A WORK OF ART... 





Beauty is the keynote of this modern gallery and light helps set the theme. 
Here, floodlighting on the building’s name and spot lighting across the face 
of the building give a clear, soft well-lighted effect .. yet it is so carefully 
controlled the building appears as a frame for the beautifully lighted 


display windows. 


Interior recessed lighting is artfully designed 
so that it doesn’t call attention to itself, but 
rather puts the emphasis on the art objects 
and decor. Soft overhead lighting gives 
added beauty and safety to the spiral stair- 
case leading to the studio’s second floor. 





Light makes a “showcase of beauty” for 
lovely figurines, crystal and other art wares. 
Fluorescent tubes under frosted glass diffuse 
a soft underneath light . . concealed lighting 
bathes the entire display area for a uniform 
lighting effect. 





Marini Galleries; 2520 Fairmount 
Architect: Jack Wood 
Electrical Contractor: Wade Electric Shop, Inc. 





This photograph shows how light can 
be used outdoors to make gardens and 
landscaping come alive at night. Here 
again spot and floodlighting pick out 
the focal points of interest and show 
them off to their best advantage. 


Practical, economical ways to use light as an effective selling tool are yours for the asking. Talk to one of our lighting 
engineers—just call Ri 7-4011, ask for Commercial Service Division. 


DALLAS POWER & LIGHT COMPANY 


DALLAS « MARCH, 1961 
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sweet sound of success 
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New recording techniques have resulted in the first major innovation in background music: the SEEBURG 
1000”. This tiny, transistorized unit supplies the finest high fidelity ever offered in a background music 
system—and the cost is competitive with all other systems. 


Business surveys prove gooc background music boosts employee efficiency; the same number of people 
produce more. Never too loud, never too soft, this beautiful background music is heard and appreciated, but 
never “listened to”. And only Seeburg offers music tailored to. your particular business. Your employees 
hear the right music to work by. A two-week demonstration will leave no doubt. 


" 


ONLY ONE TINY UNIT SUPPLIES MUSIC 
TO SMALL LOCATIONS OR PLAYS THROUGH 
SOUND SYSTEMS OF ANY SIZE. With 1000 
selections on only 25 high-capacity records, 
the Seeburg “1000” can play for two weeks 
without repeating a number. Continuing re- 
placements for your library are furnished 
Seeburg by the world’s leading orchestras, 
recording in beautiful high-fidelity. 














call or write today for your two weeks free tria/ of the Seeburg “1000° Ss. Fon LYNCH COMPANY, IN cc. 


2900 GASTON AVENUE / P. O. BOX 3069 
DALLAS 21, TEXAS / TAylor 4-0O381 


DEALER AND FRANCHISE DISTRIBUTOR 
SEEBURG BACKGROUND MUSIC SERVICE SYSTEMS 





Let a Mercantile Man Help You... 


OFFICERS 
MILTON F. BROWN 


Chairman, Executive Committee 


and Chief Executive Officer 


R. L. THORNTON 
Chairman of the Board 


J]. D. FRANCIS R. L. THORNTON, JR. 

President Executive Vice President 

Vice Presidents 

THomas A. QUILLIN 
MEYER J. RACHOFSKY 
Dewey RALPH 
Jas. H. RANKIN 
H. Epwarp SMITH 
JoHNn R. WALKER 
V. R. WALLER 
D. A. WECKWERTH 
Joun W. WILLIAMs, Jr. 
FRANK WOLFE 


Cari C. GREGORY 
STuART HOLLOWAY 
James W. LEE, JR. 
H. A. LOFMAN 
Lewis F. LYNE 
Jake T. Martin 
Ray L. MILLer 
Joun J. OMEARA 
CHARLES A. PAUL 


ALBERT C. ARMSTRONG 
C. ALFRED BAILEY 

C. Latimer BAKER 
Davin M. BERNARDIN 
Ricuarp T. BricHut 
James L. Bryson 
Harry CRUTCHER, JR. 
Haroitp R. DeMoss 
Tom B. FIsHER 

H. A. FLUSCHE 


Vice President and Cashier 
C. GLENN COLE 


Assistant Vice Presidents 


R. Pau ARMSTRONG 
JoHn M. DriLiton 
James H. EASTER 
H. C. FLEMING 

Rex B. House, Jr. 


MARTIN BENNO 
Joun H. BoeTrer 
Cuar_es W. DEEs 
Joun A. FALco 


Davin J]. Koons 
Horace C. LEMons 
Howarp A. LUND 
Ben B. McANDREW 


Assistant Cashiers 


W. A. Harrison 
Davin Lonc 

Jack K. May 

W. G. RAGLEY 
BENTON H. RAMSEY 


CHARLES F. NoOwLIN 
ELBERT N. PIERCE 
CONLEE PLUNK 

W. J. RoBerts 
Hospsy S. THoxrPson 


WINSTON ROWNTREE 
Roy V. Rusu 

C. A. SWAFFORD 
Hucu F. WuHitresive 
CrypE H. Woop 


]. W. Graves 


BeN J. Kerr, Jr. 
Vice President and Trust Officer 


ARTHUR H. DREBING 
Vice President and Trust Officer 


CLARENCE E. SAMPLE 
Vice President and Trust Officer 


Joun C. Sans 
Trust Officer and Assistant Cashier 


THAD BARRINGTON, JR. 

Assistant Vice President and Trust Officer 
7 Pau H. Rarnes 
M. H. Earp a“ 
Trust Officer 

Trust Investment Officer 
DEAN SMITH 
THOMAS SIELING Trust Officer 


Trust Officer 
Epwarp H. TENNISON 


ALLAN D. BRANYON Trust Officer 


Assistant Cashier and 


THOMAS NES 
Assistant Trust Officer P. Jones III 


Assistant Trust Officer 


Roy L. Smiru 


JACQUES VILLERE 
Manager, International Department Auditor 


MERCANTILE NATIONAL BANK 


at Dallas RI 1-4181 Member F.D.I.C. 





